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When’ the last time anyone 


“There is no doubt in my mind this is the best (and 
best-looking), fastest, most capable iMac of all time, as 
well as the best iMac value ever. This computer is so 
fine that even Windows users lust for it.” 


-Bob Levitus, in The Houston Chronicle 


“Apple has yet again provided a Macintosh polish and 
elegance at prices the Windows world can’t match.” 


-David Pogue, The New York Times 
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...the new iMac proves a sequel can be better than 
the original.” 


-Matthew Fordahl, The Associated Press 


“T’ve been seduced by a computer. Not just any 
computer, but the new iMac from Apple, the sleekest 
computer I've ever seen.” 


-Mike Wendland, The Detroit Free Press 
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felt this way about a PC? 


“When youre actually working on the new iMac, with 
the screen lowered so it sits between your face and the 
base, it’s a thing of pure beauty. You feel as if youre 
typing onto a gorgeous palette that’s floating in the air.” 


-Walter Mossberg, The Wall Street Journal 


“Tt’s the kind of thing youd expect to see in an 
Architectural Digest photo shoot of Captain Kirk’s 
bed table.” 


-Steven Levy, Newsweek 


“Computer users of the world unite: You have nothing 
to lose but your eyestrain and stiff necks.” 


-Stephen Wildstrom, Business WeeR 


“Yes, I love it, it’s just too wonderful. . .” 


-David Gelernter, The New York Times 


The new iMac. 
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compared to conventional gasoline 
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engines 


s is si rs 


The gasoline/electric hybrid Prius. It drives efficiently even when you don’t. It combines a super-efficient gas engine 
with an advanced electric motor that never needs to be plugged in. It idles Less, so it wastes less energy. It even comes with 
available GPS navigation. ALL of which makes Prius a more intelligent way to drive. So you can concentrate on other things. 


52/45 MPG PRIUS | 


*A\l figures based on 2001 EPA estimates. City/hwy MPG. Actual results may vary. SULEV-certified for California and some Northeastern states. ULEV-certified for the rest of the country. For more 
information, please see www.arb.ca.gov. ©2001 Toyota Motor Sales, U.S.A., Inc. 
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DEFENDING 
POP-UP ADS 


“QO INTERNET LIFE | 


pumping much- 


broadband and AV distribution, 


automation, and security. 


.AND PERSONAL SHRINES 


ing to love yourself and others. 


tinue to be called cocky bastards. 


@cockybastard.com 


tising dollars | 
into major In- | 
ternet sites during this economic — 
downturn. Our strategy has proven | 
successful. As a result of installing 
our products, DIYers and busi- | 
nesses alike have been able to form — 
affordable wireless networks for | 
| com! I love the fact that Meta- 
surveillance, entertainment, home — 


JEFF DENENHOLZ 
Director of Public Relations — 
X10 Wireless Technology | 
@x10.com | 


worldwide. Your review of my — 
“personal shrine” [“Sites We Hate”] 
seemed to say, “How dare he speak | 
so loudly! Who is he to put him- 
self up on a digital throne!?” My | 
question to you would be, “Why | 
aren't you up here with me?” I’m | 
glad that people are out there build- 
ing better online shopping carts | 
and flashy corporate movie sites. | 
But the Web is also a tool forlearn- 


Everyone should have a personal — 
site dedicated to the miracle that | 
is them. Until then, those of us — 
who admit to self-love will con- | 


WHO SAYS PRINT ISN’ T INTERACTIVE? | 
10 the ealtor: Witte bo ‘Yilreadermail@elidavis.ce com n | 


_ ATOAST TO CYBERSPACE 
_ I sometimes wonder if our efforts | 
It’s unfair to crit- | 
icize X10 [“Sites _ 
We Hate,” May | 
°02, page 66] for — 


at Gang of Pour are appreciated — 
or lost in the void of cyberspace | 
[“Sites We Love,” May’02, page © 
58]. It is reassuring to know that | 
| knowledgeable folks find our site | 


needed adver- | 


helpful and entertaining. 


ALLAN BREE | 
@gangofpour.com | 


EVERYONE'S A CRITIC 


Love,” and I can’t believe that 


editor Scott Alexander prefers — 


Checkthegrid over Metacritic. 


critic includes quotes from the | 
_ reviews, and I couldn't live with- — 
out MC on my PalmPilot (Vin- 
- digo). Get with it, baby! 
AUDREY HORNE > 


@hotmail.com © 


I was surprised to see May's Web — 
Guide [New, Notable & Fun, | are more helpful in their re- 
page 78] citing WSJ.com, with | 
626,000 subscribers, as having | 
the largest paid-content circula- 
tion on the Net. It’s been widely | 


reported that ConsumerReports. 


org has pulled into the lead among | 
the small number of paid sub- 
scription sites with a growing user | 
base. As of April 21, the Con- _ 
sumer Reports site hit 850,000 — 
paid subscribers, and the num- — 
_ sist on annual updates of “Amer-_ 
| ica’s SO Most Wired Cities” [May — 
02, page 68]. Who really cares _ 
_ which city has the most com- > 
_ puters? If] know Austin has more | 
| Internet-savvy people than Hous- | 


_ bers are continuing to climb. 


JAMES A. GUEST 


President, Consumers Union © 


@consumer.org 


WSJ.com is the largest paid news sub- 
HALCYON STYN scription site, but ConsumerReports.org — 


has more paid subscribers than WSJ. 


com. Our article should have stated that 
a | WSJ.com takes the top spot in the sub-_ 


Header news category, —Ed. 


JOB-HUNT BLUES 


_ I read with interest your reviews _ 
~ of the various employment sites | 
(“Best Job- Hunting Sites,” May | 
_ 02, page 90]. I found one thing © 
_ missing, though: employment | 
~ for those of us who are over $0. _ 
While I don’t want to stop work- | 
ing, I'd like a position that is less - 
stressful than my current one. | 
Everything I find on the Web © 
seems to be directed toward the | 
_ young and upwardly mobile. 
TOM WOOTEN 

@yahoo.com | 


Check out the “Changing After 50” ar- 
I just finished reading “Sites We | ticle on Monster [content.monster. — 
~ com/careerchangersl. Another re- 
- source for job seekers over 50 is DBM: — 
| AARP Work Answers [aarpwork | 


_ answers.coml, a career management — 


site for AARP members. — Ed. 


MORE JOBS 


_ In response to “Best Job-Hunt- | 
ing Sites,” there are a plethora - 
of job sites out there besides | 
| | Monster. You could have men- 
| WSJ VS. CONSUMER REPORTS | 
The miracle of the Web is that we — | 
can all make our voices be heard | 


tioned some of the more than | 
4,000 specialized job sites that 


spective categories. How about © 
CollegeRecruiter.com for new | 
grads, JustTechJobs.com for techies, — 
and Financial Job Network [fjn.com] _ 
_ for financial professionals? | 
RYANN REDDY 


@careerwizard.net © 


HIGH-SPEED HAYSTACK? 


Although I love your magazine, — 
I can’t understand why you in- © 


ton, it won’t make me want to — 


_ move there. It just tells me Pll | 


see more geeks running around 
with their cell phones and lap- 
tops. A majority of people (my- 
self included) live in rural areas 
and are happy if we can just get 
DSL (which for the most part 
has not yet happened). 

TOMMY D. GREEN 


@hotmail.com 


Editor Don Willmott responds: True 
enough—our list wont really interest 
isolated farmers and forest rangers. But 
even if youre so far off the grid that you 
cant get DSL or cable modem service 
(we Y- Life editors shudder at the 
thought!), you still have a choice for high- 
speed access: a satellite dish. Check out 
How Stuff Works [howstuffworks. 
com/question606.html to learn more. 


HOW NET RADIO CAN SURVIVE 
You noted that the proposed 
$0.0014 charge per song streamed 
would bankrupt Web-based 
radio stations [Click! Net Buzz, 
May 02, page 16]. But why can’t 
those stations become more like 
regular radio and run ads? (MSN 
Radio does already, but mostly 
for MSN services.) 
SCOTT METTER 
@yahoo.com 


Not only do most Net radio stations lack 
the resources to sell ads, but under the 


proposed per-listener, per-song fees, they 


_would pay more for licensing than their 


conventional counterparts. —Ed. 


RELOAD: The April edition of Old 
Way/Net Way (page 26) noted that 
The New York Times on the Web 
[nytimes.com] did not contain all the 
content of the daily paper. In fact, the 


entire print edition is available online. 


In May’ Incredibly Useful Downloads, 
(page 21), the URL for Side-Effects 
software was missing a hyphen. It should 
have been [software4alternative- 


medicine.coml]. 


You talkin’ to us? We hope so! Write 


to us at yilreadermail@ziffdavis.com 
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EDITOR’S NOTE 


Practically Speaking 


IN MAY THE SUPREME COURT ISSUED AN AMBIVALENT 
ruling on the Child Online Protection Act, affirming part 
of it, sending another part back to the lower courts for fur- 
ther argument. For the moment, COPA is in limbo, and cen- 
sorship (which could bar online discussions of sexuality, for 
instance, in the name of protecting children) has been put 
off. But the Court's affirmation of “community standards” 
as the basis for regulating porn is more than worrisome: It’s 
one of the strongest threats yet 
to that which makes the Inter- 
net not only vibrant, but vital— 
its freedom and global diversity. 

The ruling, which presages 
what line the Court will take when 
a more definitive case is ruled on, 


says that if you live in San Fran- 


Py 
| 
| 
| 
| 
: 
cisco and put up a Web site, it | one 
| vie 
i 
E 
| 
| 
a 


must be acceptable to the com- | 

munity standards of, say, Lynch- be to 

burg, Virginia VJerry Falwell’s | 

hometown), or risk prosecution. ( 
global 


Effectively, the people in Falwell’s 
community could determine what 


alotusioceevonine Cieladl 7 ie 


ing opinion was written by Justice Clarence Thomas— 
how can Anita Hill not come to mind?—with Justice John 
Paul Stevens filing the lone dissenting opinion. Thank 
you, Judge Stevens. When a new version makes its way 
back to you from the appellate court, here’s hoping you 
can talk some sense into your colleagues. Thinking locally, 
censoring globally is no solution at all. 


SIX YEARS AGO WE LAUNCHED WHAT WOULD BECOME OUR 
annual franchise, “Most Incredibly Useful Sites.” It was 
accompanied by coast-to-coast celebrations, nonstop buzz in 
the gossip columns, and fireworks in every town and hamlet. 

Well, one of the two last sentences is true, anyway. Amid 
the hype and glory of the Internet’s early years, as we ex- 
amined the sexier trappings of cyberspace in our features 
and cover stories, pulling together the “Usefuls” issue was 
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a more mundane affair. It didn’t usually require contacting 
Julia Roberts's agent. Yet it’s become a reader favorite. 

It was a simple thought: The Internet may be many 
things, and may be many more yet to come, but funda- 
mentally it’s about being useful to people. 

Other sites of interest in this issue: “Murdered on the 
Net?” What do you do when someone in your online so- 
cial circle is killed? Senior staff editor SCOTT ALEXANDER 
tells an enthralling story about 
how a Net community heard 
about and dealt with the ap- 
parent killing of one of its most 
colorful members. This, too, 
goes to an essential question: 
“Whom can you trust online?” 

Next: “The Well-Connected 


Home.” Our connectivity crew, 


of the 
st threats 


headed by technology editor 
DON WILLMOTT, shows you how 
to make all your gadgets talk 
to one another and how to weave 


together your music, video, and 


diversity — 


Net components. Yes, folks, you 
can try this at home. 

Arthur C. Clarke once wrote, “Any sufficiently ad- 
vanced technology is indistinguishable from magic.” Well, 
I just bought a wireless networking setup for my own 
apartment, and that means I can now sit in my living 
room with my laptop and get full graphics or video at the 
same speed as I get from my cable modem—without wires 
(see also “Beach Blanket Wireless,” page 20). When I 
show this off to everyone who comes by, they all agree 
with me: It’s magic! Now that my friends and I agree that 


wireless surfing at home in one’s living room is magic, 
the key question is, “What do I use it for?” That’s where 
all this started—and where all this is still headed. 


BARRY GOLSOBW, EDITOR IN CHIEF 
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JAY GULLIXSON 


The new 19” VX9O0O multimedia 

LCD display features SuperClearMMVA™ 
technology tor 3X faster video 
response, featherlight button touch 
response for ergonomic ease, 

250 nits of brightness for ultimate 

clarity, 500:1 contrast ratio for 

stunning brilliance, and OptiSync™ 
technology for both digital and 

and play. And ViewSonic’s dedication to firstclass sevice ss analog signals. 


Separate yourself from the pack with the stunning 
19” VX900 LCD display from ViewSonic: 
With the new generation VX900 LCD display, ViewSonic 
delivers an exceptionally high-quality viewing experience 

wrapped up into one stunning monitor. The stylish metallic- 


omblack bezel design makes a fashion statement on 


your desktop and also gives you extra room to work 


and award-winning standards is unparalleled in the 
industry* To see more on the stylish 19” VX9OO 
display, visit ViewSonic.com. One look and 

you'll See the Ditference ViewSonic is making. 


.. s 


ViewSonic’ 


Certified Minority Owned Business NAICS Code 334119: Other computer peripheral equipment manufacturing.*Over 1,000 awards worldwide; See the differen ce: 


leading non-captive monitor display brand: Stanford Resources, Inc. (Monitrak Q3 2001). Specifications subject to change without notice. 
Selection may vary by country; contact ViewSonic for complete details. The Three Birds logo and See the Difference are registered trademarks 
of ViewSonic Corporation. Copyright © 2002 ViewSonic Corporation. All rights reserved. [10496-01B 04/02] 
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NA: THE 
EXTENDED 
REMIX 


The idea of cloned babies may conjure up fright- 


ening images of Dr. Frankenstein spawning 
new life in his lab. But what if scientists could 
replicate certain vital organs—livers and kid- 
neys, say—and save thousands of lives in the 
process? Gene(sis): Contemporary Art Explores 
Human Genomics [gene-sis.net] investigates these 
gray areas of bioethics with irony and wit. Artist 
Daniel Lee’s work points out the increasingly 
blurry line between ourselves and the rest of the 
animal kingdom. “Juror No. 6 (Leopard Spirit)” 
(right), part of his Judgment series, was in- 
spired by the Chinese circle of reincarnation 
and depicts the mythological Buddhist court 
that determines a soul’s destiny when it reaches 
the afterlife. Elsewhere in the exhibit, car- 
toonists Tom Tomorrow and Roz Chast drew 
“DNA jokes” that were printed onto paper 
coffee cups and distributed to cafés as con- 
versation starters. Is DNA itself art? Do ge- 
netic scientists fancy themselves artists? The 
exhibit, as a whole, doesn’t attempt to preach 
or take sides. Rather, it uses “the power of 
contemporary art to provoke public dialogue,” 
according to Richard Andrews, director of 
the Henry Art Gallery in Seattle, the first stop 


on the show’s offline tour. 


THE WORLD'S 77TH RICHEST 
COUNTRY ISN'T IN THE ATLAS, 
IT'S ON THE NET 
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PRINGLES ACHIEVE CULTURAL 
RELEVANCE AS CELINE DION EMBRACES 
THE DULL EDGE OF OUR HYPE METER 


NEVER UNDERESTIMATE THE POWER 
OF A WELL-PLACED THUMB, AS OUR 
EXTENSIVE TESTING PROVES 


JUDGMENT (1994) “JUROR NO. 6 (LEOPARD SPIRIT)" BY DANIEL LEE, DIGITAL C-PRINT, 25X37. COURTESY OF THE ARTIST AND O.K. HARRIS WORKS OF ART, NEW YORK 


————_ «-.——— 


tet 


sound dispersion and precise sonic imaging for the same high fi elity audio se vara 
on your PC that you're used to getting from your home stereo system. | 


Why settle for flat sound on your PC when you a add the fullness of Creative | 
Inspire 2.1 (2400) or Creative Inspire” 2. 1 Slim (2600) subwoofer speaker systems? 


“1 have the Inspire 2.1 speakers. They are 
the best speaker systems | have 
5 2 
seen. (In it’s class of course) 


— Customer Feedback 
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Also available~ 
‘Creative Inspire” 2. i Slim (2600) 


ae 
bis 4 4 3 oo F ; Y es s ¢ 
: es Es : & 4 
ee scat % Coxancaatt® € : cs = & Ee x 
ee Seats ce & # R 


MONTREUX JAZZ 
FESTIVAL 


Jazz, R&B, and blues artists from around 


the globe hit the sound stages at | 


Switzerland's annual jazzfest. If you 


can't make it across the pond, Montreux | 


Jazz Festival [montreuxjazz.com] fea- 


tures streamed sets from the likes of | 


Erykah Badu, Jamiroquai, B.B. King, 
Spearhead, and Joshua Redman. 


VIN DIESEL Q&A 


RUNNING OF 
THE BULLS 


Each July, thousands of thrill-seekers 
at Spain's feast of San Fermin place 
themselves in the path of a raging bull 
stampede, with just a few yards between 
the horns and their vital organs. Those 
who read the runners’ tips at Sanfermin. 


com stand a better chance of making it | 


through the morning unperforated. 


MAJOR LEAGUE 
BASEBALL/ALL-STAR GAME 


The annual battle between the National 
and American leagues starts at 8:15 


P.M. EST. Those away from the tube but | 


near a high-speed connection can hear 
the action via the RealOne SuperPass 
($995 per month); Real.com. 


SEASON PREMIERE 


Carrie and her libidinous gal pals are 
back for season five. Need to do some 
catching up? Dish some dirt with fellow 
fans, or take a virtual tour of Carrie's, 
Samantha's, or Miranda's bachelorette 


digs at HBO: Sex and the City [hbo.com/ | 


city], the show's official Web lair. 


Join E! Online [eonline.com] to read Vin's take on XXX, his latest big-screen turn, in which 
he plays a daring athlete recruited as a spy by the government. In this case, the X's are 


for extreme sports, extreme gadgets, and extreme action. 


FROM HARRIS INTERACTIVE 


Percentage of 


would like to 
communicate 
with their 


physician online 
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SEXAND THE CITY 


LODOTthene| 


The top Net radio hubs, according to 
Nielsen/NetRatings 

1 MUSICMATCH [MUSICMATCH.COM] 
2 STAR 102.1 [STAR1021FM.COMI 

3 NPR [NPR.ORG] 

4 RUSHLIMBAUGH.COM 

5 EMUSIC [EMUSIC.COM] 


Rankings reflect March 2002 ratings. 


OW G00. 6 


The fastest growing religion sites, 
according to Jupiter Media Metrix 

1 CHRISTIANITYTODAY.COM 

2 CHRISTIANBOOK.COM 

3 CATHOLIC ONLINE [CATHOLIC.ORG] 
4 JEWISHWORLDREVIEW.COM 

5 WUZUPGOD.COM 


Rankings reflect March 2002 data. 
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SARA The’ "tiger whisperer” of Rin- 
wees ogling Bros. and Barnum & 
Bailey speaks four languages 
Ibut uses an even rarer form of commu- 
nication when sharing a stage with her 
500-pound costars. Start @ My Scrap- 
book by Sara [ringling.com/saral. 


Charismatic tennis star ‘Andy 
NOME Roddick has netted more 
than $1 million in his first two 
years of pro play—at the ripe old age of 
19. “The other A-Rod" enjoys substan- 
tial Web buzz. Start @ Roddick Rocks 
| [communities.msn.co.uk/anunofficialweb 
-sitededicatedtoandyroddickl. 


THE CLICK CLIQUE: ROB BERNSTEIN, MEAGHAN O'NEILL, 
JOSH ROBERTSON. WRITE TO CLICK AT CLICK@ 
ZIFFDAVIS.COM 


SEX AND THE CITY: NIGEL PARRY/HBO; RODDICK: BRIAN SMITH/CORBIS OUTLINE 
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IT'S RICHER THAN BULGARIA; 


ing game. It may be a virtual world, but 


res the rules, players buy and sell 


WHO CARES IF IT'S FICTIONAL? ' the riches are very real—though it’s 
| 


With a peta GNP AE $2,266. it rates 


avatars, weapons, and skills on eBay and 


77th in the global aka | other sites. The ranking was made by 


Russia and Bulgaria. But you won't find a California State University at Fuller- 


Norrath in your Rand McNally. It’s part 


ton professor who charted EverQuest 


of EverQuest Live [eqlive.station.sony. | contraband prices and the time spent 


coml, a massively multiplayer role-play- 
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Q: What's more annoying, the 
Am-l-Hot-or-Not phenome- 
non or squeaky-voiced AT&T 
pitchman Carrot Top? A: The 
former. At least that's what 
the stats at AmIAnnoying.com 
report. The site itself is listed 
No. 1 on its own Most Annoy- 
ing list—with 92.86 percent 


Yahoo! Internet Life > July 2002 


by players creating their wares. 


of viewer votes cast against 
it. Was the ballot box stuffed 
by the site’s oddball staff? 
Maybe. But even Carrot Top— 
bad jokes, commercial spots, 
and all—comes in at No. 18, 
making him about 9.5 per- 
cent less aggravating than 
this copycat site. 


i 
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“Watch for the Cure ; 


i 
ee | 


a. it possible to aid mankind while sleep- 
ing or watching Six Feet Under? Surfers 
who checked in with United Devices 
Anthrax Research Project [intel.com/cure/ 
anthrax.html found out the answer is yes. 
By installing a special program on their 
PCs, they lent their computers’ extra pro- 
cessing power to an ongoing worldwide 
effort to find an anthrax cure. The collab- 
oration has given scientists the means to 
scan more than 3.57 billion molecules in 
amere 24 days. And just think—if you par- 
ticipate, you can justifiably use the pickup 
line "| dabble in molecular science.’ 
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“Shagadelic, Baby _ : 
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Ifyou want a Star Trek cookie jar, try eBay. 
But if you're looking for one-of-a-kind 
‘items, such as Jim Carrey's yellow suit from 
The Mask or the Starbucks uniform Sean 
Penn wore in / Am Sam, put in a bid at 
New Line Cinema Auction [auction.newline. 
coml. This month's big-ticket item: Austin 
Powers’ famed Shaguar. The price tag? 
Considering that Felicity Shagwell's star- 
spangled Corvette from The Spy Who 
Shagged Me commanded $121,000, bet- 
ter apply for that second mortgage now. 


" Extreeemely Specialized 


1 My Tissue Box Cover Collection! 
imembers.tripod.com/-nkim2/ 
_tissue-html] 


2 Furnace Sticker Misc 
[nwlink.com/- roe 
museum.htm! 


3 Water, Water Cycle & Water 
Poems [www.k12.hi.us/~shasincl/ 
poems _prop cycle weather.html] 


CARROT TOP: TSUNI/IMAGEDIRECT/NEWSCOM; SHAGUAR: CARRIE WILLIAMS 


PUCCA: COURTESY OF VOOZCLUB.COM; ESLEEVE: DRAGON NEWS U.K.; NORDEGREN: BIG PICTURES USA 
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| It’s 10:45 on a Thursday night in London. 


H 
i 
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You've just finished a late dinner, and 
you're ready for a nightcap. But closing 
‘time is minutes away, and you don’t know 
where to go for that last pint of bitter. 
Shouldn't there be an elaborate, high- 
tech solution to this age-old problem? 
The boffins at the University of Bristol 
thought so. Their eSleeve [wearables. 
cs.bris.ac.ukl is a wearable computer 
equipped with a GPS receiver that'll show 
you the way to the next whiskey bar. Bet- 


ter than a calculator watch, ennit, mate? 


Ever feel that maneuvering your mouse re~ a cursor on a computer screen simply by 
quires just a little too much effort? You're not willing it in a particular direction. And the tech- 
lazy; you're actually ahead of the curve. nology could benefit more than just Tetris- 
Researchers at Cal Tech may be on to the addicted chimps; its developers suggest 
ultimate user interface: thought. With elec- that thought power could one day enable 
trodes implanted into its parietal cortex, | paralyzed individuals and amputees to use 
a rhesus monkey successfully manipulated | computers and maneuver robotic limbs. 


Just Because We 


e 


Pucca the tomboy Ninja (right) stars in an eponymous Flash animated series at Vooz [voozclub.coml 
(select Animation). What this Korean warrior tale lacks in treetop dueling it more than makes up for 
with hilarious sound effects and pure, unadulterated cuteness. 


© ELIN NORDEGREN 
Tiger has a girlfriend; golf geeks 
swarm Swedish guy-mag sites. 
[www.cafe.se/kvinnor/arkiv/ 
elin_nordegren] 


© © THOSE RECTANGULAR 
ADVERTISEMENTS ON CNET 
AND NYTIMES.COM More effec- 
tive than banners. Both Double- 
Click employees are overjoyed. 


© © pRINGLES They're a 
damn good snack. And you can 
use the empty tube to get free 


wireless Net access. Really. 
[vnunet.com/news/1129904] 


4 spyware In FILE- 
SHARING SOFTWARE Do you 
mind? I'm trying to steal here. 


OQ DOMOKUN The latest 
cute, square, brown, furry, 
toothsome Japanese thing. 
[www.snowplow.org/ 
amanda/domokun.html] 


© pHoTOSHOPPING 
Walken + Domokun + Tourist of 
Death = hilarity. Sometimes. 


¥ DUMPING YOUR LAND LINE 
FOR A CELL PHONE Free long 
distance, no more tangled cords. 


‘od WIL WHEATON Star Trek 
alum and Bloggie Award 

recipient wins geek triple crown 
by hosting sports-gaming show 
on new gaming network G4 TV. 


¥ *70s-STYLE LED GAMES 

ON YOUR HANDHELD 
Experience again the thrill of tiny 
dots playing football. 


© NEW CELINE DION CD 
Crashes your computer when 

you play it. Not that we wanted 
= to hear it anyway. 


NSE 


pointless @®smart [@ ]JAPANESE OD uasv 
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NOT-SO-SWEET MELISSA | 
David Smith, who stung computers world- 
wide with the Melissa computer virus, is 
getting a 20-month prison term and a 
$5,000 fine for his misdeeds, causing script 
kiddies to see HBO’s Oz in a new light. 


44-33-555-7 = H-E-L-P | 
In Kuala Lumpur, Malaysia, a TV pro- 
ducer who was abducted and held against 
her will used text messaging on her cell 
phone to silently alert a friend—and con- 
sequently, police. Finally, Net-enabled 
cell phones get their killer app. | 


EYE IN THE SKY | 
Thanks to the HubbleSite [hubble.stsci. 
edul, earthbound humans can get an 
alien’s-eye view of the Big Blue Marble 
without slipping a couple of million bucks 
to the Russian military. The site’s daz- 
zling images of gaseous nebulae and 
colliding galaxies are also a must-see— 
even if it doesn’t show you where to get 


a decent tuna melt on Alpha Centauri. 


SURORNOES (8 SMart Moves ee 


DuUZ 


‘THE UNFORGIVEN 
Owing to a coding snafu, Compaq Aus- 


tralia’s Web site put Presario laptops on sale 
for one cent each. Now buyers are threat- 
| ening lawsuits to force the company to make 
good on its unintentional offer. Oh, please— 
| mistakes happen on the Net every day. 


Let’s cut e-commerce a little slack. 


‘UNCHARITABLE ADVICE 

Microsoft instructs nonprofits to decline 
any Windows-based system they're of- 
fered if the PC lacks an original copy of 
its operating system. A curious edict from 


an otherwise charity-friendly company. 


‘CURRENT AFFAIRS 

Ina recent study conducted by Relate, a 
'ULK. marriage guidance organization, 
‘one in 10 couples blamed the Net for a 
deteriorating marriage. Many study par- 


ticipants cited access to Net porn as a con- 


tributor to their difficulties. We're sure if 
we try hard enough we can find a way to 
blame the Net for global warming, too. 


— 


THUMB WRESTLING 


According to a report in The Observer (U.K.), “Thumbs are the new fingers for the Game Boy 
generation.’ With our dependence on gizmos such as PDAs and Xboxes, are thumbs win- 
ning the biological popularity contest we call the hand? We decided to investigate. 


Dubious Deeds 


Cardinal Net sin When Amy Grant's Word 
Records encouraged fans to forward news 
of the singer's new album to as many surfers 
as possible, the label called it “marketing”; 
recipients call it “spam” ... Napster, rein- 
carnated German media giant Bertelsmann 
AG scooped up the battle-scarred file-shar- 
ing service from oblivion in an $8 million 
deal that also retains CTO and founder Shawn 
Fanning and CEO Konrad Hilbers ... And 
speaking of file-sharing Excite founder Joe 
Kraus has a new Net project. His Consumer 
Technology Bill of Rights at DigitalConsumer. 
org advocates a surfer's right to duplicate 


‘online audio, video, and text files—copy- 
righted or not—for his own listening or 
viewing purposes ... Guess where I'm 
e-mailing from U.S. aviation regulators 
have green-lighted Boeing's Connexion, 
which will offer passengers high-speed, 
fee-based e-mail, Web, and video ser- 


AMY GRANT Spam thy neighbor. 


vices. Lufthansa will test the network later 
this year ... War games Battling continues 
| between the Microsoft Xbox, Nintendo Game- 
Cube, and Sony PlayStation 2. Amid lagging 
Xbox sales, Microsoft announced an invest- 
ment of more than $1 billion in Xbox Live, its 
online gaming service ... Keep on typing The 
RealNames system, which provided surfers 
with one-word access to participating Web 
sites ("Kodak" for Kodak.com), is gone. Mi- 
crosoft pulled out of the partnership, forc- 
ing RealNames to shut its doors ... Sin-free 
surfing The Catholic Bishops’ Conference 
of the Philippines has launched its own Net 
hub, free of porn, violence, and gambling. 


C Holds cell phone or 
BlackBerry; occasional 
touch-typing duty 


B+ Holds cell phone or 
BlackBerry; shoots stuff in 
Halo; clicks mouse. 


A+* Dials cell phone; types 
on BlackBerry; navigates 
Halo; operates Game Boy. 


HIGH-TECH USES 
LOW-TECH USE 
APPEARANCE/REP 
EXTRA CREDIT 
FINAL GRADE 


Despite recent trends, the index finger remains the digit to beat. And kudos to the middle 
finger: There's a lot to be said for doing just one job but doing it really f---ing well. J.R. 


A+ Pushes buttons; 
picks nose; writes name 
on fogged glass. 


B Hitchhiker's tool: 
weaning aid (for infants). 


A Hey, you; That's the man, 
officer; That-a-way; We're 
No. 1; Wait a sec. 


B+ Hit the road; good 
movie/bad movie; kill him/ 
spare him; A-a-a-a-a-a-y..... 


A+ Brawny, imposing; 
don't f--- with it. 


A Somewhat tall; 
a born leader. 


D Short, pudgy loner; 
always opposes others. 


C Favored digit of Eminem, 
Kid Rock, Richard Allen 
Davis, WWF. 


B+ Used by Dutch youth to 
plug dike and save nation. 


A Separates us from the 
animals. 


LARRY MILLER/RETNA 
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LUC BEZIAT/GETTY IMAGES 


ONLINE GAMBLING TEACHES COLLEGE 
STUDENTS THE THREE R’S: RISK, 
RATIONALIZATION, AND REPOSSESSION 


When you hear about college students abus- 
ing the Net, they're usually pirating movies 
and music. But the latest digital craze to 
hit campus isn’t affecting musicians and 
movie studios; it’s ruining students’ credit 
ratings. Internet gambling, long a bugaboo 
for the Justice Department, threatens to 
spiral out of control at US. universities. 
It’s fueled by a combination of easy access 
to online casinos and credit card compa- 
nies that are more than willing to let 19- 
year-olds dig themselves deep into debt 
before they understand the complexities 
of compounded interest. 

Attracted by flashy pop-up ads, free 
starter bets, and the good old-fashioned 
thrill of the risk, thousands of students log 
in every day to some 1,400 offshore gam- 
ing sites (typically in Antigua or Australia) 
that skirt U.S. gambling laws. The Coun- 
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After putting the finishing touches on his 
economics homework, “Justin,” a college se- 
nior, picks up the phone and dials a famil- 
iar number. “Are you playin’?” he asks. 

Justin dresses quickly in the dark, care- 
ful not to wake his roommate. Thirty minutes 
later, a cigarette dangles between two of his 
fingers, and a computer screen glows in the 
dark of his friend's dorm room. 

A fan pushes the stale air around as Justin 
and his pal plot their next move. They draw 
their cards, and the garish letters of Par- 
adisePoker.com flash underneath the full 
house on the screen. They've won this hand, 
but the $20,000 Justin has poured into his 
gambling habit taints the victory. 


Arul Chinnappan, a recent graduate, never 
gambled until he received a certain e-mail: 
“Congratulations, Arul, you won $100!” Out 
of curiosity, he clicked on the gambling site 
and began playing blackjack. After an hour, 
$230 of his money was gone. The next day, 
his e-mail account showed 10 letters from 


online casinos offering money to play and 


six e-mails from credit card companies. 
After three months, Chinnappan owed credit 
card companies $12,000. 


Excerpted from a report by students at Santa Clara 
Hates that was originally published in the weekly 
Metro Silicon Valley and posted online by Alternet 
falternet.org], a nonprofit online magazine. 


cil on Compulsive Gambling of New Jer- 
sey has seen desperation calls related to Net 
gambling addiction rise 1,000 percent this 


year, and many of those new calls are from 


college students, says Kevin O'Neill, the 
council’s deputy director. According to 
the California Council on Problem Gam- 


bling (CCPG), addicted bettors between 


the ages of 18 and 25 face an average an- 
nual individual loss of $30,000, much 
of which winds up as credit card debt. 

“Gambling addiction is four to five 
times more common among youth and 
college students than among the adult 
population,” says Christine Reilly, execu- 
tive director of the Institute for Research 
on Pathological Gambling at Harvard 
Medical School’s Division on Addiction. 
Says O'Neill, “It’s remarkable that not a 
single college has a structured program to 
address gambling in the way that they han- 
dle drug and alcohol addictions.” 

Few studies have been done to me- 
thodically document the pervasiveness of 
college gambling, Reilly says, and its 
Internet variants are just beginning to gain 
attention. “We didn’t even have a category 
for Internet gambling prior to this year,” 
says Tom Tucker, executive director of the 
CCPG and vice president of the National 
Council on Problem Gambling, “But clearly 
the majority of Net gamblers are college 
kids, and it’s a growing problem.” 

What can be done about it? Laws against 
gambling are already in effect, but the Net's 
lack of borders and the casinos’ offshore le- 
gal status make them practically impossible 
to enforce. Meanwhile, credit card compa- 
nies—ever eager to make friends with col- 
lege students—may soon feel the pinch. Rep. 
James Leach (R-Iowa) has sponsored the 
Internet Gambling Funding Prohibition 
Bill, which would make it illegal to use credit 
cards and other bank instruments for Net 
gambling. Predictably, opposition from 
financial institutions and Web-based 
gaming companies is strong, and insiders 
say the bill doesn’t have much of a chance. 
Is Net gambling going away anytime soon? 
Don't bet on it. JEREMY CAPLAN 
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WARNING: 


"BEACH BLANKET WIRELESS 


A GLIMPSE OF THE FUTURE 
WIRELESS HOTEL—AND AL PACINO the cable modem I use at home, but the 


wirelessness is even more exciting. I have 


ters system downloads files faster than 


i 
i 
i 
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While lounging in the lobby of Shutters a high-speed connection 24 hours a day 
on the Beach, an oceanfront hotel on the throughout the hotel. In any corner of 
Pacific in Santa Monica, I’m downloading my room. Under the dining table. On the 
a massive file onto my laptop. Al Pacino bathroom vanity. By the lobby fireplace. 
is taking a meeting but one table away. The wireless system, which costs guests 
My stargazing is interrupted by an $9.95 per day, was installed to solve a 
instant message from a friend in New 
York, identified here only by his initials. 
FB: What's up? 


DS: I am sitting inches from Al Pacino. 


mounting problem at many hotels: guests 
using the telephones in their rooms to go 
online for hours—and sometimes days— 


at a time. Many phone systems can’t han- 


FB: No way. dle the traffic. Shutters could have gone 
DS: Way. the route of many hotels and installed an 
FB: I don’t believe you. 

DS: Look. 


| have a high-speed 
connection 24 hours 
a day wherever I go 
throughout the ho-. 
tel. In any corner of 
my room. Under the 
dining table. On the 
bathroongm@anity 


Surreptitiously aiming my VAIO’s 


built-in camera at Pacino, I suck in a 


video clip and attach it to an e-mail. 


Over the course of my visit to this 
trendy but low-key haven on the beach, 
I'll also see Sean and Robin Wright Penn 
and Wynton Marsalis—though I’m more 
seduced by the hotel’s wireless Internet 


service than its posh clientele. The Shut- 
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Ethernet network and T-1 lines, but that 
have would denied Shutters’ guests the 
undeniable elegance—not to mention 
the freedom—of wireless. 

The hotel’s tech team recommended 
a 10Mbps wireless system to manage- 
ment. The result: Upon check-in, a guest 
can receive a Lucent wireless card he 
plugs into his laptop or one of the ho- 
tel’s loaners. The Shutters staff handles 
software installation and configuring as 
the need arises. “Once online, you can 
stay connected full-time and from any- 
where, even in the elevator,” says Armella 
Stepan, Shutters’ general manager. 

Placing a close second is New York 
City’s Holiday Inn Wall Street, which 
describes itself as Gotham’s “Most Tech- 
nologically Sophisticated Hotel.” Its all- 
wireless system on the exclusive “smart 
floor” (where every room comes with 
a laptop) works not only throughout the 
hotel but all over Manhattan. On other 
floors, where room amenities include 
PCs and flat-screen displays, surfers 
must “settle” for a high-speed Ethernet 
connection ($10 per day). Riffing off 
this tech innovation, the hotel also of- 
fers call forwarding from your room to 
your cellular phone (though why not 
just give people your cell phone num- 
ber?) and has just rolled out check-in 
and check-out via PDA. 

A caveat: One gets spoiled by wire- 
less. Sure, room service is great, and I 
was able to impress my friends with the 
Pacino sighting, but back home I was 
far more nostalgic for Shutters’ wireless 
connection, particularly when I forgot 
and tried walking outside with my lap- 
top tethered to its Internet cable. 

George Bernard Shaw once said, “The 
great advantage of a hotel is that it is a 
refuge from home life.” Shutters and 
the coming wave of hotels like it offer 
a refuge from wires and cables, too. For 
the harried traveler, those may be even 
greater perks than plush white towels 
and robes. [shuttersonthebeach.com] 
DAVID SHEFF 
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Now you can buy a family-room recliner 
the same way you buy a new car: by 
configuring it online. With the interac- 
tive furniture designer at La-Z-Boy 
[lazboy.com], sort through dozens of 


styles, coverings, and patterns to put to- 
gether your perfect personal throne. You 
can't buy your design online, but specs 
can be forwarded to a nearby dealer for 
construction and delivery. If you're not 
yet ready to make the investment, save 
your plans in the site's gallery and buy a 
La-Z-Boy baseball cap ($11) to wear around 
town...if you ever tear yourself away from 
the TV and get out of the house, that is. 


USE ONLINE DISCOUNTS offat iDine), Boston’ chic Salamander (up 
TO DINE OUT FOR LESS | to 20 percent off at DinnerBroker), and 


Il Buco in Beverly Hills (auctions start at 


In tough times, outings to fancy restaurants 
are one of the first luxuries to get the ax. 
But savvy surfers who are willing to do some 
planning can dig up plenty of dining deals 
online—and we're not talking about two- 
for-one tamales at the local taco shack. Find 
bargain meals at restaurants such as New 
York City’s Russian Tea Room (20 percent 


Free membership, but 
first $49 in savings is 


IDINE [IDINE.COMI 
applied to annual fee 


i 
t 
i 


f 
i 
4 


20% off restaurant bill 


i 
i 
i 
i 


an 80 percent discount through Restau- 
rant.com’s eBay alliance). All four of these 
services are available nationwide. You need 
to apply for a membership at iDine and En- 
tertainment, but both DinnerBroker and 
Restaurant.com let you log in for free 
whenever you want an elegant dinner that 
won't break the bank. JEREMY CAPLAN 


_| Discount is taken off full 
| bill, including drinks, 
tax, and tip. 


Good only at selected 
testaurants; you must 
pay with credit card. 


No cards or coupons are | Advance reservations 


one to live in your house 

and be personally respon- 

sible for your children all 
day. This is not a decision you want to 
screw up. Word of mouth and locally 
respected agencies work best when 
you're looking for household help, but 
for child-rearing assistance, you'll also 
want to check out NannyNetwork.com, 
an extensive library of articles and links. 
In addition to listing agencies and pro- 
viding links to nannies’ online resumes, 
the site also offers valuable guidance 


DINNERBROKER 
IDINNERBROKER.COMI 


10%-30% off 


restaurant bill required; reservation 


service is separate. 


are required; only off- 


peek dining = wellable. for those unfamiliar with the research 


and selection process. To get an idea of 
who nannies typically are and what kind 
of wages and benefits they expect, 
browse through the résumés posted 
at 4nannies.com (a site that NannyNet- 
work.com links to). DON WILLMOTT 


Same drawbacks as an 
auction: It takes time, 
no price guarantee. 


Certificates can be 
printed from Web and 
used immediately. 


Up to 80% off le.g., 
auctions for $25 gift 


Free to bid 
certificates start at $5) 


RESTAURANT.COM 


Varying coupons, but 
most are for two-for- 
one dinners 


| $25-$45 for member- 
ship and printed 
coupon book 


2002 books — in 
November. 


ENTERTAINMENT 


Some online-only dis- 
TENTERTAINMENT.COMI 


counts are available. 


RESTAURANT: KELLER & KELLER 
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COMPARING THE TRIED-AND-TRUE WITH THE NET-AND-NEW BY DAVID SHEFF Ex 


Old way = 


i 
I 
i 
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ay The garbage disposal made a horrible noise and then 
ceased working altogether. Following the tips in the man- 
ual, I tried fixing it myself. Using pliers, I first fished out a 
bottle cap and then spun the motor using a special wrench 
that came with the machine. Proud of my handy self, I flipped 


the switch to the On position. Nothing. Not even a hum. 


wi Called a plumber, the same one we had used a few months 


ago. He came out, checked the system, and charged me $110 


i 
i 


to divine that I needed a new machine. Stubbornly I said that 
I would try the Net. (Of course, I still had to pay him.) | 


TIME ELAPSED 3 hours 


COMMENTS The warranty for the garbage disposal had 
just expired (naturally). How does that happen? 


Cp} WINNER: OLD WAY 


_ ORDERING NEW BUSINESS CARDS’ 


22 
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‘1 Found various tips on HomeDoctor.net and ServiceMaster 
[servicemaster.com], but nothing worked. Checked In-Sink- 
Erator linsinkerator.coml, the official site of the disposal’s man- 


ufacturer, but didn’t find troubleshooting help. Gave up and 
called the plumber back. 
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TIME BE AOSED: tine oicic 


i 
i 
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C OMMENTS Could have installed a new disposal myself, 
but I would still have had to call a plumber to fix my mistakes. 


When I needed new cards, I headed to a few local printing 


shops. At Kinko’s, I perused books of samples. After choos- 
ing cards and paper stock, I was quoted a price of $48 for 500 
one-color cards with raised ink. They would be ready in 2 days. 


At a local printing shop the choices were similar but the 
price was higher—$55. 


TIME ELAPSED 25 minutes choosing, 2 days delivery 
COMMENTS The Kinko's price included a copy of the de- 


sign on a computer disk, making future orders much cheaper. 


INNER: NET WAY 
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Tried designing similar cards at a couple of sites. The cost of 
| 500 cards from www.DesignYourOwnCard.com was $29.99, 
plus $5.11 in shipping fees. Iconix.cc: Business Card Design liconix.cc/ 
quickcarhtml charged $69.95, including shipping. 


i 
{ 
{ 


My favorite designing engine was at iPrint.com, which also 
had the best price: $28.99, plus $2 for the raised-ink option. 
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Shipping was about $5. I went with iPrint. 


-IME ELAPSED s minuces designing 3 days 0 shi 


C OMMENT S You can access your design later for reorders. 


EDEN ROBBINS 
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MAGAZINE 


An exact 
digital replica 
of every issue 
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Subscribe to our new interactive digital version of PC Magazine. It contains 
everything that's in the print version, but with some powerful enhancements. 


Fast delivery of every issue directly to your computer via the Internet 


Timesaving tools that quickly take you right to the articles, features, and sections 


To start a new subscription that are most important to you 


to the digital version, to 
change your existing print 
subscription to digital, or 
to get more information, 
just go to: 


Quick links to content on the Web, advertiser’s sites, and other articles in the issue 


Convenient features that allow you to do advanced searches, make highlights and 
annotations on articles, and zoom in on desired areas 


Efficient storage of your archived issues on your PC for access at anytime 


http://digital.pcmag.com 


Style > Sites & Scene 
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Swimwear by Design 


Vacation bound? Here’s our top packing tip: Remember to bring —_ are our picks from Dolce & Gabbana [dolcegabbana.it], $120; 
along good books and plenty of sunblock. Of course, you'll want “Tommy Hilfiger, Tommy.com, $39.50; Mossimo at Target target. 
some new swimwear for your sandy destination, so go crazy. __ coml, $15; Old Navy [oldnavy.com], $16.50; and SwissArmy.com, $45. 
Keep in mind that now, more than ever, the emphasis ison big, | And one more thing: Resist the urge to take your laptop with 


bold colors and patterns. Shown here (from top to bottom) you. There’s nothing worse than sand in your space bar. 


PRODUCED BY WARREN CHRISTOPHER 
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THOM O'CONNOR; STYLIST: DEE POOL 


THOM O'CONNOR 


Bazaar 


foppertane 


SPORT 


1) SUNNY SIDE UP Sun- 
screens from Origins [origins. 
coml, $16.50; Coppertone [www. 
coppertone.coml, $10; Bain de 
Soleil [baindesoleil.coml], $10. 


SOLEIL 


OIL-FREE PROTECTEUR 


Season in the Sun 


2 )} SHADY BUSINESS Sun- 
glasses from Perry Ellis [perry 
ellis.com], $32; Tommy Bahama 
[tommybahama.coml, $245: 
Tommy Hilfiger, fommy.com, $35. 


3 }} WHEN SUNNY GETS BLUE 
The EVA thong from Speedo 
[speedo.coml], $17; Reaction 
Massage sandal by Kenneth 
Cole [kennethcole.coml, $38. 


PRODUCED BY WARREN CHRISTOPHER 


4 )) AFTERGLOW Post-sun 
skin care from Zirh [zirh.coml, 
$22.50; Estée Lauder lesteelauder. 
com], $17.50; and Clarins at 
Gloss.com, $32.50. 
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Content 


FREAKS AND GEEKS 


Monster-movie fans head to the Web for clues 


LAST YEAR, THE ONLINE MARKETING CAMPAIGNS FOR SWORDFISH AND ARTIFICIAL INTELLIGENCE: 
A.I. included games with passwords and clues distributed throughout the Web. 
This summer, the official Warner Bros. site for the horror action comedy Eight 
Legged Freaks ups the ante. Although there’s no massive, mysterious network of sites, 
the Freaks campaign features a Web-only sweepstakes that utilizes clues found in 
banner ads, TV commercials, and other places on the Web and elsewhere. A 
winner will be named every week for the six weeks leading up to the film’s July 19 
release, with the bounty consisting of various film-related items (gotta push the 
brand). The official site also contains an intense 3-D first-person shooter game, with 
codes and passwords for the sweepstakes hidden throughout. It all makes 


for a playful online cinematic experience. This movie campaign may not 


5 a 


WL C 


Mmetfenies be quite as ambitious as those of its predecessors, but it’s far more acces- 


pede ts sible (ie., a lot more fun). leightleggedfreaks.coml BILGE EBIRI 
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ii ane 
UNBAKEABLE No, this is not the self- 
important Bruce Willis thriller in which 
he discovers he can never be 
physically harmed. Rather, it's a self- 
important send-up whose lead charac- 
ter realizes he can never get drunk or 
stoned, no matter how many 
controlled substances he puts in his 
body. With Orlando Jones lending 
some star power in the role of “Mr. 
Grass," this intoxicating short “in the 
tradition of Reefer Madness and Das 
Boot" will make you downright dizzy. 
BE. = »< © [ifilm.com] 


Vi ane 
TIME OF NEED, Seen Through a 
Shadow This entirely professional 
outfit likes to combine Stygian 
metal with nonstop vocals, tank-tread 
guitar, and controlled-seizure 
drumming. Not every listener will last 
more than a few seconds, but if you 
prefer music that sounds as if it was 
forged in hell, this is heaven. A.M. 
»v oe x [timeofneed.net] 


RASPUTINA, The Lost & Found 
We knew retro chic had an illogical 
extreme. The latest EP of cover songs 


from this heavy-metal cello trio 


ny ASONGWRITING CHAT, 9 P.x. rey yy STREETRODDING, 9 p.m. 7777, JEFF GORDON FAN CHAT, 8 P.w. 
MON makine MeLopy IMuSEsMUSE. ‘TUE. dor ron racers tHoTropper. W E D)_ nascar MoTORMOUTHS [COMMUNITIES. 
: ' COM/SONGDISC.HTMLI * COM/CHAT/RODDERCHATI MSN.COM/NASCARFAMILYCHAT! 


EIGHT LEGGED FREAKS: ©2002 WARNER BROS.; RASPUTINA: MERRI CYR 


Dustin: Sotiman and Robert Red i 
and Woodward in Al/:the PresfGent's Men 1976 te 


JOHN DEAN'S E-THROAT 


Watergate insider posts a new theory on old mystery 


IT'S BEEN 30 YEARS SINCE WASHINGTON POST 
reporter Bob Woodward began meet- 
ing with Deep Throat, his secret Wa- 
tergate source. John Dean, then serving 
as counsel to the president (who mem- 
orably warned Nixon of the cancer on 
his presidency), has speculated twice be- 
fore on the identity of Deep Throat. 
Now he’s sure he’s got it—and he’s spilling 
it in an e-book. Titled Unmasking of Deep 
Throat, it’s available now on Salon.com 
[salon.com/deepthroat]. The name should 
be known by the time you read this. 
We asked Dean, Why an e-book? “Ne- 


online for 15 years, way before www. I 
hope doing this e-book will get media in- 
terest to help develop the medium. So 
far, e-books have been a disappointment.” 

Any challenges in publishing an 
e-book? “The downside is that newspa- 
pers and magazines don’t review e-books. 
[Y-Life does.— Ed. But I’m trying to bring 
some publications into the 21st century.” 

Any concerns about piracy? “Sure, 
I’m interested to see if an author gets 
ripped off so badly 
with an e-book that 


the only safe route 


__Game Shorts — 


(decked out in Victorian-style garb) is 
available only online and provides a 
break from their usual darkly comic 
tunes. Indulge your Goth side with 
scary, baroque versions of Led 
Zeppelin's “Rock and Roll” and the 


Velvet Underground's “All Tomorrow's 


Parties,” as well as, um, "This Little 
Piggy. A.M. ~~~ © [rasputina.com] 


GIL SCOTT-HERON, “The Bottle” 
(Live) Seminal rap prophet and 
keyboard legend Scott-Heron 
revisits a 29-year-old classic with 
soulful timbre and supple phrasing 
(if slightly sleepy delivery). Despite 
the tinny bootleg mix, the track's 
dynamic Afro-Cuban-meets-fusion 
groove is compelling. Let it drive 
you to his albums. A.M. » * 
[broadcast.yahoo.com/music] 


LEO’S FLIGHT SIMULATOR Imagine 
flying around in a fleet of civilian 
aircraft over some of America’s most 


scenic urban and rural landscapes—all 


in the palm of your hand. The first 
flight simulator for the Pocket PC and 
Palm PDA features 3-D graphics and 


interactive cockpit controls. Best of all, 


it's completely free. Friendly skies, 
indeed. M.S. <= «<>» [web,jet.es/ 
leobueno] Free 


cessity,” he replied. “Given the buzz and is a hardbound or RESIDENT EVIL Forget what you know 
about Nintendo and its squeaky-clean 
mascots Mario and Luigi. Players who 


want horror, suspense, and gore need 


the interest in getting my informationbe- paperback book. I 


fore I was ready to release it, an e-book hope not.” 


was a natural way to protect confiden- Identity aside, 


ALL THE PRESIDENT’S MEN: THE KOBAL COLLECTION/WARNER BROS; JOHN DEAN: AP/WIDE WORLD PHOTOS 


tiality. I also wanted to work on it close 
to the June 17th publication date, to con- 
front Throat and Woodward as late as 
possible so they would not preempt me.” 

Will people read an e-book? “I’ve read 
many e-books,” Dean writes, “and typi- 
cally carry one in my laptop. If they are not 
too long, I find an on-screen book read 
is terrific. And if anyone wants a hardcover 
edition, the e-book can be done as a print- 


on-demand book. So I’ve got both forms 
of publishing covered.” He adds, “I’ve been 


COMPUTER GAMING, 9:30 p.m. 
PLAYERS PARLAY [SCORPIA.COM/ 
PUBLIC/THUCHAT2.HTMI 


THU 


any surprises? “While zs 
not seeking to trash either Throat or 
Woodward, I was startled to find that 
over half the information Deep Throat 
gave Woodward about Watergate turned 
out to be dead wrong. But Woodward 
was absolutely truthful with his readers: 
Throat is (or was, circa 1972-74) exactly 
as he is described in All the President's 
Men. Hal Holbrook, who played Deep 
Throat in the movie, is a bit thinner than 
the real Throat.” BARRY GOLSON 


PULL UP A STOOL 


F RI BEERTASTINGS, 10 p.m. 
[ZYMURGY.DM.NET/CHAT.HTMLI 


SAT 


look no further than the rerelease of 
Resident Evil, exclusively on the 


GameCube platform. This stunning re- 


make follows roughly the same story 
line as its beloved PlayStation 
predecessor, but with realistic visuals, 
new puzzles, more weapons, and 


tougher enemies. Alas, however, half- 
naked Milla Jovovich not included. M.S. 


veo | [capcom.com] $49.95 


THE CONTENT COMMITTEE: BILGE EBIRI, ADAM 
McGOVERN, MARC SALTZMAN 


NEEDLEARTS, 11 p.m. 
KNIT ONE, PURL TWO 
[NEEDLEARTS.DM.NET/CHAT.HTMLI 
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The fancier the watch, the more buttons you have to fig- 
ure out how to use—unless you wear the Tissot T-Touch, 
which lets you simply point at what you want. Touch- 
sensitive areas on the watch’s face activate stopwatch, 
altimeter, barometer, and thermometer functions. Touch 
the compass control, and amazingly enough, the hands 
of the watch swivel toward magnetic north. Available 
in three styles and water-resistant to 30 meters, it's 
both an outdoor adventure accessory and a cocktail 
party conversation starter. $550-$600 I[t-touch.coml] 


WiEDE OF EN SPACES 


The design of the 18.1-inch Wacom Cintiq 18sx touch-sensitive moni- 
tor/tablet is dramatic enough to make you reconsider the way you com- 
pute, especially if you lean toward graphics-related tasks or artistic 
pursuits. With sharp 1280 x 1024 resolution, a spring-loaded 13- to 70- 
degree tilt, and 180-degree rotation in either direction, it can be used as 
a monitor, a drawing table (a pressure-sensitive pen is included with 


the tablet), or anything in between. There's only one cord coming out the 
back, so it's easy to detach and hold in your lap, too. $3,499 [wacom.coml 


MULT I=MULTIMEDDA 


Archos adheres to the theory that when it comes to portable storage, a sin- 
gle gadget should handle both input and output. Its 10-ounce Jukebox 
Multimedia 10 is a 10GB MP3 jukebox/recorder, but bundled accessories 
turn it into a still or video camera, video playback device, and photo album. 
The Photo Module ($50) downloads images from CompactFlash cards or 
SmartMedia for viewing on the color LCD or a TV. The Camera Module 
($100) makes the unit a digital camera and camcorder. Mix and match to 
create your dream gadget. $350, plus cost of bundled items [archos.com] 
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America may not be quite ready for its color touch screen, built-in 
camera, and impressive data handling, but Sony Ericsson's P800 will 
find its way into the hands of bleeding-edge gadget freaks anyway. 
This world phone handles multimedia messages and e-mail (send 
photos to your friends!) and offers the best handheld Web surfing 
we've seen so far. Its big screen will lend itself to all sorts of games 
and applications that you'll be able to download directly from the Net. 
Price not yet determined [sonyericsson.com/us] 


we OE dE TAI ES 


Problem: You've got 5GB of tunes on your PC 
and none on your stereo. Solution: Plug the 
irock! 300W Wireless Music Adaptor into 
your computer's headphone jack or audio 
out connector and tune your radio to one of 
four FM frequencies. The device transmits the 
audio from your player directly to your radio 
(and through your stereo's good speakers) 
from up to 30 feet away. No wires, no hassles, 
and it works in the car, too. $30 Imyirock.com] 


Bi LE Bete Sa et EN 


The race is on to make portable DVD players smaller while making 
their screens bigger and pushing their prices lower. No small feat. The 
new leader is the Samsung DVD-L100, whose eye-popping 10-inch 
screen will keep the kids quiet in the backseat for hours. Just 9 inches 
thick, it's supremely portable, and a Memory Stick port lets you use 
the player for photo slide shows or MP3 music. It handles DVDs, CDs, 
and DVD-Rs and runs for three hours on the standard battery (an op- 
tional six-hour battery is also available). $1,299 [samsungusa.com] 
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MOST NET EN THE LEAST TIME 


FRESHEN UP 


It’s a frustrating fact of life with a computer: Software is never 
really done. Get going with a new program or operating system, 
and it’s a good bet that within weeks updates and patches will be 
released to improve or fix it. The good news: The Net makes it 
easy to learn about and get those patches, usually for free. 

First things first: Register the software that you buy. If the 
company has your e-mail address, it can let you know when it’s 
posting a fix. You may end up getting a few promotional mes- 
sages for new products over time, but that’s a small price to pay 
to be sure that your programs stay in tip-top shape. 

Next, download CNet: CatchUp [catchup.cnet.coml, a free utility 
that does three important things. It scans your PC’s software and 
tells you which of your programs needs updating. Then it looks 
for security holes in your software and on your operating system 
and tells you what to do about them. Finally, it scans for adware, 
“spyware,” and other creepy things that can find their way onto 
your system via the Net without your knowledge, a task that’s more 
important than ever these days. The CatchUp site also offers a 
couple of free newsletters, which you may find useful. 

At Versions.com, you can sign up for free and create a Trak- 
List, telling the service which programs you use. The site will then 
send you e-mail whenever it learns of an update or patch. Be care- 
ful not to click on too many of the offers that pop up during the 
registration process, though, or you may find yourself hearing 
from Versions.com far more often than youd like. If you'd rather 
not sign up, just visit the home page once in a while and check 
the list of recent updates to see if any of the news applies to you. 


ouching bases 


GOOGLE MSN 


VersionTracker.com provides a similar free service and also offers 


a $50 program that will monitor your versions automatically. 

It’s also worth repeating a tip that the Surf Guru offered in 
May: Users of Microsoft software can use Internet Explorer to 
learn about Microsoft updates. Click the Tools menu and choose 
Windows Update. It will take you to a convenient, one-stop site 
that offers updates for all your Microsoft products. 

A couple of other sites track bugs and are bookmark-worthy, 
especially if you use many different programs or have several PCs 
that run a variety of operating systems. Visit BugNet [bugnet.coml] 
and DaveCentral [davecentral.coml] to track what’s wrong with cur- 


rent software and find out what you can do to make it right. 
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Google has been beta-testing Google Cata- 
logs [catalogs.google.coml]. The in-devel- 
opment site lets surfers search through mail- 
_ order catalogs from such companies as Crate 
__ & Barrel, Dell, FAO Schwarz, Lands’ End, J. Crew, 
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_ and Radio Shack, many of which are not avail- 
|_ableelsewhereoneNel == 
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Hotmail will now deactivate a free e-mail 
account if it sits idle for more than a month. 
What's more, surfers receive only 2MB of e-mail 
storage for free; extra storage (1OMB) runs 
$19.95 per year. Our solution: Stick with the 
free service, put Hotmail’s spam filter on high, 


_and allow only your friends’ messages through. _ 


BS OK RCE 


If you tend to forget critical documents on your 
work or home computer, consider opening a 
Yahoo! Briefcase [briefcase.yahoo.com] 
account. This service lets you upload your 
data to the Web and access it from any Net- 
connected system. The first 30MB of storage 


_is free, and more is available forafee.  —_—T 


CATHERINE LEDNER/GETTY IMAGES 


QO») Do | really 


need a surge protector 
for my computer? 


A> Absolutely. A surge protector is cheap insurance against an 
electrical spike, which can quite literally blow your computer's 
brains out. My rule of thumb: Don’t spend less than $20 on a surge 
protector; if you do, you may as well be plugging straight into 
the wall. I recommend you shop around at APC [apc.coml, Belkin 
[belkin.coml], and Tripp Lite [tripplite.coml]. If electrical storms are 
common in your area, you may also consider upgrading to an un- 
interruptible power supply (UPS), which is basically a surge pro- 
tector with a battery that springs to life when the power goes out. 


Q }) Can you recommend an antitheft product for my laptop? The data 
inside is worth a lot more than the $2,000 | spent on the machine. 
A>) The low-tech method: Get a locking steel laptop cable. You 
can purchase one for under $50 at Kensington [kensington.coml. 
The site also offers the SonicLock ($39.99), a motion-sensitive 
device that sounds an alarm when your laptop is trifled with. 
You might also consider purchasing PC-tracing software such 
as Lucira: MobileSecure [lucira.com], z [race Gold from zTrace Tech- 
nologies [ztrace.com], or Computrace Plus from Absolute Software 
[absolute.coml; if a thief uses your laptop to log on to the Net, 
these programs will run an IP trace and alert authorities to its 
whereabouts. A subscription to each of the three services runs 
approximately $50 per year. 


Q})} While | enjoy using ICQ and MSN Messenger, | find it annoying 
that the programs automatically start up every time | turn on my com- 
puter. Is there a way to stop this from happening? 

A») Lots of programs are so starved for attention that they 
configure themselves to start up at the beginning of every com- 
puting session. Here’s a fix: In Windows 98, click the Start button 
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We'll remind you once again: 
E-mail never dies, and it doesn't 
fade away; it just ends up ona 
server somewhere. And that means 
there will come a time when you'll 
regret sending an e-mail message 
to someone. Maybe it'll be a vit- 
riolic farewell to an insignificant 
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_ other, or a soul-baring message 


sent to a chatroom “confidant” 
named Goth Rage. Maybe it'll be 
a corporate secret that you just 
had to tell someone. Whatever 
your lapse in judgment, wouldn't 
it be nice if you could make that 


__ embarrassing or incriminating e- 


e-mail quick tric 
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SURF GURU TIP OF THE MONTH Most surfers have 

someone they call when tech support crises erupt. As a rule, 
this person is either (a) a friend or relative who never seems 
to answer the phone when the worst emergencies strike, or 


(b) a condescending coworker who must be plied with choco- 
late and beer in order to do anything. Leave them alone and 
go to FreeAnswers.com [www.freeanswers.coml. This service 
lets you query a database of answers to more than 150,000 
questions about Adobe, Intuit, and Microsoft products. 


and choose Programs/Accessories/System Tools/System Informa- 
tion. This will launch the Microsoft System Information window. 
Click the Tools menu and choose the System Configuration Util- 
ity. Finally, click the Startup tab and uncheck the programs you don’t 
want Windows to launch when you turn on your PC. In Win- 
dows XP, follow the same instructions, except in the Microsoft 
System Information window, click the Software Environment 


heading (in the left-hand frame) and choose Startup Programs. 


Q )) How can | find out if a Web site is collecting information about me? 
A) Read the site’s privacy policy. To see a good example, go to 
Amazon.com, which explains how your information is used on 
its Privacy & Security page. Get there by clicking on Help at the 
upper right-hand corner of the site (next to Your Account). Un- 
fortunately, many sites bury their privacy policies or write them 
in such a way as to render them unintelligible. Two programs can 
help you find a company’s privacy policy and make sense of it. 
The first is AT&T Privacy Bird [privacybird.coml, a free PC plug-in 
that integrates with Internet Explorer and automatically searches 
for a privacy policy whenever you enter a site. Once it locates it, 
the program alerts you to whether the site’s policy matches your 
personal preferences for how your information is to be used. Also 
check out Idium Systems: Securo [securo.coml, a free program that 
not only discloses a site’s privacy policy but also informs you 
whether other surfers found the site to be reliable or not. 


mail vanish forever? Thanks to dis- 


appearing e-mail from Omniva 
[omniva.com], you can—as long 
as you use Microsoft Outlook 98, 
2000, or 2002 (it doesn’t work with 
Outlook Express). This free plug- 
in lets you tag outgoing messages 
with a Mission Impossible-like 


self-destruct command that makes 
any e-mail go poof! after a period 
of minutes, hours, days, or weeks. 
It's up to you to have the foresight 
to tag the message with a lim- 
ited shelf life before you send it, 
but if you do, you can be sure it 
won't come back to haunt yOu. 


www,yil.com > July 2002 


eee rrp errr meme eee een en en a a re se meen 


t 
z 
: 
t 
i 
z 
2 
: 
i 
3 
i 
z 
i 
i 
3 
t 
? 
Z 
: 
i 


t 
f 


SS RE i BONS SE PERRET | 


31 


| PUT YOUR BEST FACE FORWARD TO THE WORLD, OR AT LEAST 
Le ee ERS. AND FAMILY YOU COMMUNICATE WITH MOST OF TEN 
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A Web cam can turn your computer into 
a window. Stick your face in front of it, | 
and your Net-based phone calls, weblog, | 
or online chats gain an added visual di- 
mension. You can use it to give Grandma | 
a first glimpse of a new heir or even to 
check on your own living room when | 
youre at the office or on vacation. 

The great thing about using Web 
cams is that you don’t need spotlights and 
cinematography skills to make moving 


pictures. Most Web cams install easily and 


~O1 load the 


get your face online in a few minutes. | 
| 


oe software — ene 
Though it may go against ‘call yourinstincts, drive and let Autorun take control to copy you added to your system in the previous 
start by at least skimming the instructions. _ the necessary drivers into your computer. step. If your camera doesn’t have audio, 


This is because most Web cams invert the _ | you may want to plug a microphone 
usual installation order; the software comes ce 0 2 conne ct the cam _ _ into the Mic input of your sound card. Of 
first, and the hardware follows. Although = Most Web cams use a USB connection. | 


' 
i 


course, a microphone is mandatory if you 
nearly all Web cams are plug-and-play, Just slide your Web cam’s plug into any 
available USB port. Your PC should in- 
stantly swing into action, announcing that —e 03 find th e 

it has found new hardware, identifyingit _cilght spot 


want to make video phone calls. 
they need to have their drivers installed 
first to cope with your camera when you 
plug it in for the first time. Drop the CD 
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that comes with your Web cam into your as a Web cam, and installing the drivers Put your Web cam where you'll want to 


use it most, and light the area well. Usu- 


i 
! 
i 
i 
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ally, the perfect place is on top of your mon- 


itor. When you look at the screen, your 
audience (friends, family, weblog visitors) 
will think you're looking at them. Flat- 


Web cams are cool, but they can’t do it all. Their specialty is compact, low-qualityimages designed | _ panel displays may be too thin to hold the 
to speed easily through the Web. Meant for the small screen, they have fixed-focus, wide-angle, | | Web cam, so buy a strip or patch of Vel- 
low-quality lenses. Despite that specialization, several Web cams do double-duty as digital | ‘labl 
be] t RadioShack, hard 

cameras (see Creative's PC-Cam 600, right). Using battery power, such cameras dispense with | ero (available 2 pieme o a gaan. 
cords. They can capture a dozen or so still images that you download to your hard drive. | 

But you wouldn't take one on vacation. True digital cameras deliver much sharperimages | = = OM your camera, the other on your mon- 
over a wide zoom range. Image quality is top-notch (up to 5 megapixels), and manycameras | —_itor, and put yourself in the spotlight. 
can also capture a few seconds (or minutes) of low-resolution video. Digital camcorders can | | 

iri , television, or PC. They typically work at 640-by-480 resolution, | 

send their images to tape, television, or ey typically work a Y resolution, | be 0 4 test the 


stores, and fabric stores). Stick one side 


run at 30 frames per second, and have powerful zoom lenses. Most use FireWire connections 
to move video to your PC. Make sure you convert the images before using them onthe Web, | ——- SO Tiree soe Ae 
however. They contain enough data to overwhelm most Net connections. _ Run the software that comes with the 


Web cam. You should find a utility that 
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(A) Most Web cams connect easily to a PC via an available USB port. (B) Position the camera in 
a way that makes you look good. (C) Check the lighting and angle by watching yourself on- 


screen before you take the next step and try out a video chat with a Web-cam-equipped friend. 
displays your image on the screen and lets ing the operating system’s built-in Movie 
you configure your camera. Make sure Maker (Start/Programs/Accessories/ 
that you can see yourself and that you look Entertainment/Movie Maker). Simply 
sharp. For optimal image quality, make select the Web cam as your video source, 
sure you have decent lighting. Adjust the and click the Record button to preserve 
camera angle, your seat, and the lamps in yourself for posterity. Your video will be 
the room to put yourself in the best light. saved to a file you can copy to a disk, splice 
A quick wave lets you assess the frame into a movie, or e-mail to a friend. 
rate (does the movement look choppy or 
smooth?), which the software should let 
you adjust. Remember, though: The higher 


the frame rate, the more strain it will put 


Ready to welcome the wider world? For 
video chat, you'll need a video-capable 
on your Web connection (and the con- instant-messaging service such as Yahoo! 
nection of those who want to view you). Messenger [messenger.yahoo.coml. If you 
For simple surveillance or talking-head- didn’t get the software with your Web 
type video, you don’t need to use the max- cam, go to Yahoo! and click the Mes- 
imum frame rate. Slow it down. senger button at the top of the home 
page. Once you have an account, select 
‘US make a movie: 4 Tools from the main menu and then 


Start My Web Cam. A window will pop 
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Start using your Web cam by making a 
quick movie. You can use the software that up with a view of you. To go live, click 
on the Broadcast button, find a buddy, 


and wave hello. WINN L. ROSCH 


comes with the camera, or if you're using 
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Windows XP, you can capture video us- 


_,06 show off online _ | 


CREATIVE LABS PC-CAM 600 
Styled like a silver snail that fits the hand 
surprisingly well, it unsnaps from its base to 
become a 1.3-megapixel XGA digital camera 
with built-in flash. $150 [creative.com] 


LOGITECH QUICKCAM PRO 3000 
An eyeball on a bird's foot, it provides a wealth 
of software, automatic handling of wide (and 
wild) light conditions, built-in sound, VGA res- 
olution, and a smooth 30 frame-per-second 
video rate. $100 [logitech.com] 


LOGITECH QUICKCAM EXPRESS 


Strictly bare-bones hardware, but comes with 


all the software you need for Webcasting or 
streaming. Provides VGA quality at 30 frames 
per second and can capture stills. It lacks a 
microphone and privacy shade but plugs right 
into your USB port. $50 [logitech.com] 
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Home Notebooks 


Inspiron” 2650 Notebook 


Mobile Power, Great Price 

e Mobile Intel® Pentium® 4 Processor at 1.60GHz-M 

e 14.1" XGA TFT Display 

e 256MB DDR PC2100 SDRAM 

e 20GB* Ultra ATA Hard Drive 

e 8x Max DVD-ROM Drive 

¢ 8MB DDR NVIDIA® GeForce2 Go” 100 AGP 4x Graphics 

e Sound Blaster® Compatible 

© 59WHr Li-lon Battery (8 cell) 

e Internal 56K* v.92 Capable Modem and 10/100 Fast Ethernet 
Combo 


Inspiron” 4100 Notebook 


Inspiron” 8200 Notebook 


or as low as /mo* 
E-VALUE Code: 01222-800614m 


Uncompromising Performance in a Thin and Light Notebook 

e Mobile Intel® Pentium® III Processor at 1.13GHz-M 

e 14.1" XGA TFT Display 

e 256MB PC133 SDRAM 

e 30GB* Ultra ATA Hard Drive 

e 8x CD-RW/DVD Combination Drive 

e 16MB DDR ATI® MOBILITY” RADEON™ AGP 4x Graphics 

e Sound Blaster® Compatible Sound with Wavetable 

e 59WHr Li-lon Battery with ExpressCharge”™ Technology (8 cell) 

e Internal 56K* v.92 Capable Modem and 10/100 Fast Ethernet 
Combo 


Mobile Multimedia Powerhouse 

e Mobile Intel® Pentium® 4 Processor at 1.70GHz-M 

e 15" Super XGA+ TFT Display 

e 384MB DDR PC2100 SDRAM 

e 30GB* Ultra ATA Hard Drive 

e 8x CD-RW/DVD Combination Drive 

e 32MB DDR NVIDIA® GeForce4 440 Go™ AGP 4x Graphics 

e Sound Blaster® Compatible Sound with Wavetable 

e 66WHTr Li-lon Battery with ExpressCharge™ Technology (8 cell) 

e Internal 56K* v.92 Capable Modem and 10/100 Fast Ethernet 
Combo 


Make this your perfect PC: 

e 512MB DDR PC2100 SDRAM, add $300 

e 8x CD-RW/DVD Combination Drive, add $170 
e Deluxe Nylon Carrying Case, add $49 


or as low as /mo* 
E-VALUE Code: 01222-800616m 


or as low as /mo* 
E-VALUE Code: 01222-800621m 


Make this your perfect PC: 

e 40GB* Ultra ATA Hard Drive, add $100 

e Dell TrueMobile 1150* Wireless Networking Internal Mini-PCl 
Card, add $159 

e Custom Leather Case, add $99 


Make this your perfect PC: 

e 15" Ultra XGA TFT Display, add $100 

e 64MB DDR NVIDIA® GeForce4 440 Go™ AGP 4x Graphics, 
add $100 

e Advanced Port Replicator, add $199 


Dell PCs use genuine Microsoft® Windows® 
www.microsoft.com/piracy/howtotell 


AOL New members only. Must register for AOL within 30 days of invoice. To aveid paying monthly membership fees, cancel during the 6-month promotional periad. Even during promo period, telephone 
access charges on your phone bill (call your phone co. for details) and surcharges for premium services and 8004 access may apply, including in AK. Availability may be limited, especially during peak 
times. For new, 18+ U.S. members with major credit card or checking account only. Limited time offer. 
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Dell | Home Desktops 


Dimension™ 4500s Desktop 


Essential Performance, Great Price 

e Intel® Pentium® 4 Processor at 1.70GHz 

e 128MB Shared DDR SDRAM* at 266MHz 

e 40GB* Ultra ATA/100 Hard Drive (7200 RPM) 
¢ 17" (16.0" v.i.s., .27dp) E771 Monitor 

e Integrated Intel® Extreme Graphics 

e 40x/10x/40x CD-RW Drive with Roxio’s Easy CD Creator® 
e Integrated Audio 

e NEW Harman Kardon HK-206 Speakers 

e 56K* PCI Data Fax Modem 

e 10/100 PCI Fast Ethernet Network Card 


$ or as low as $27/mo* 
E-VALUE Code: 01222-500608m 
Make this your perfect PC: 
e 256MB Shared DDR SDRAM* at 266M#z, add $70 
e Harman Kardon HK-395 Speakers with Subwoofer, add $30 


e 19" (18.0" v.i.s., .26dp) M991 Monitor, add $140 
e 3-Yr Limited Warranty* 3-Yr At-Home Service* add $159 


Dell | Standard Features 


Dimension” 4500 Desktop 


Superior Performance, Smart Value 

e Intel® Pentium® 4 Processor at 2GHz with 512 L2 Cache 
e 256MB DDR SDRAM at 266MHz 

e 40GB* Ultra ATA/100 Hard Drive (7200 RPM) 

e 17" (16.0" v.i.s., .27dp) E771 Monitor 

e NEW 64MB NVIDIA® GeForce4™ MX Graphics Card with TV-Out 
e 16x Max DVD-ROM Drive 

© 40x/10x/40x CD-RW Drive with Roxio’s Easy CD Creator® 
e SB Live! 1024V Digital Sound Card 

e Harman Kardon HK-395 Speakers with Subwoofer 

e 56K* PCI Telephony Modem 

e 10/100 PC! Fast Ethernet Network Card 


$ or as low as $36/mo* 
E-VALUE Code: 01222-500611m 


Make this your perfect PC: 

e 19" (18.0" v.i.s., .26dp) M991 Monitor, add $140 

e 64MB DDR NVIDIA® GeForce3” Ti 200 Graphics Card with 
DVI, add $80 

e Harman Kardon HK-695 Surround Sound Speakers with 
Subwoofer, add $30 


Dell | Solutions 


Dimension” 8200 Desktop 


Cutting Edge Technology 


e Intel® Pentium® 4 Processor at 2.40GHz with 512K L2 Cache 
e 256MB RDRAM 

e 40GB* Ultra ATA/100 Hard Drive (7200 RPM) 

e 19" (18.0" v.i.s., .26dp) M991 Monitor 

e NEW 64MB NVIDIA® GeForce4™ MX Graphics Card with TV-Out 
e 16x Max DVD-ROM Drive 

e 24x/10x/40x CD-RW Drive with Roxio’s Easy CD Creator® 

e Turtle Beach” Santa Cruz” DSP Sound Card 

e Harman Kardon HK-395 Speakers with Subwoofer 

e 56K” PCI Telephony Modem 

e 10/100 PCI Fast Ethernet Network Card 


3] 609 or as low as $48/mo* 

E-VALUE Code: 01222-500615m 
Make this your perfect PC: 
e 15" E151FP Flat Panel Display, add $180 
e 80GB* Ultra ATA/100 Hard Drive (7200 RPM), add $60 
e DVD+RW/CD-RW Combination Drive* add $449 


¢ 64MB DDR NVIDIA® GeForce3™ Ti 200 Graphics Card with DVI, 
add $80 


Each DELL system shown here has a number of 
standard features, including: 


¢ Microsoft® Windows® XP Home Edition 
¢ Microsoft® Works Suite 2002 
¢ 6 Months America Online® Membership Included* 
¢ Dimension Desktops shown here include 
1-Yr Limited Warranty* 1-Yr At-Home Service* 
e Inspiron Notebooks shown here include 
1-Yr Limited Warranty® 1-Yr Mail-In Service 


Software and Peripherals 


Desktop: 


¢ Epson® Stylus® C80 Color Printer (Color Matched to System), $149 


e HP® PSC 750 Multi-Function (prints, scans, copies), $249 
e Epson® Perfection 1250U Scanner, $99 
 Belkin® SurgeMaster Gold Series Surge Protector, $39 


Notebook: 

e TrippLite® Portable Surge Protector, $13 
e Lind Auto/Air Adapter, $99 

e Kensington® Saddlebag, $46 

e Canon® BJC-85 Portable Printer, $279 


Service and Support 


Upgrade from Standard Warranty and Service to: 
3-Yr Limited Warranty* 3-Yr At-Home Service*: 
¢ Dimension 4500s, 4500 and 8200, $159 


3-Yr Limited Warranty* 3-Yr On-Site Service*: 
e Inspiron 2650, $219 
e Inspiron 4100 and 8200, $299 


Accidents Happen! 

Protect yourself with CompleteCare™ Accidental Damage Protection*: 
e Dimension 1-Yr, $39 

¢ Dimension 3-Yr, $99 

¢ Inspiron 1-Yr, $99 

e Inspiron 3-Yr, $169 
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With Dell, you can have it all. Looking for the latest in PC technology? Look no further than Dell. Featuring high-performance 
Intel® Pentium® 4 Processors, Dell PCs deliver exceptional speed and performance to any application. Whether you need a 
versatile desktop that's ready for anything, or a powerhouse notebook for when you're out and about, Dell can custom-build a 
PC that's just right for you. And since it’s made to order and shipped direct, a new Dell PC is always available at a price that's 


right for you, too. There truly is a better way of finding, buying, and owning a computer. A better way that's easy. 


The perfect PC, at the perfect price. Easy as DOLL 
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two years or o looking for movies on the Web. Not 


d versions of current box-office hits, but legally avail- 


eatures meant for home viewing. Back in 1997 I wrote 


ife: “No f 


of in-home delivery of movies— Internet, 
le, anything—will ever seriously affect the- 
dance.” Here it is, 2002, and we can also 
e from movies on demand, high def, and DVD; and still 
ve that. The movie is one thing and the viewing expe- 
is another. The best way to see a movie is in a theater, 


aybe it always v 


be. Currently, the best way to get video 
DVD. The various methods of watch- 
)—streaming, or downloaded for play- 


back—strike me as a lot of effort for a mediocre reward. 
That said, I should make it clear that I enjoy short films on 
the Web, and I check out trailers of [~~ 


i 
{ 
t 


coming attractions. I havea DSL con- 
nection, which wasn’t the case in 1997, 


and these are worthwhile experi- 
ences. The trailers are of surprisingly 


high quality, although the sharpness 


is partly because of the smallish size _ | 
of the window. The sound is superb; | 
the stuttering RealPlayer downloads 
of the mid-1990s are but a fading mem- | 
ory. I like to click over to AtomFilms 


t 
EI 
! 
{ 


[atomfilms.com] or Yahoo! Movies [movies. 


ae 
i i 
i 
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shorts almost every day. 

But is this real moviegoing? I wanted 
to know if non-techhead would-be movie-watchers would be 
able to find actual features on the Net. I Googled streaming 
movies on Web and found far more pie in the sky than I did ac- 
tual movies. Many of the sites are devoted to how someday 
movies are going to be streamed on the Web. A consortium of 
major studios is said to be getting together to sell movies 
in streaming format. Maybe this year. Maybe next year. 

Next I went to About: Classic Movies [classicfilm.about.coml. 
The page is run by Brad Lang, who does a much better job of 
linking to classic movie sites than the sites do in showing the 
movies. I found places that will rent me classic movies through 
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the mail—not what I was looking for. I also found places that 
will stream classic movies directly to me, for $5 a month or $50 
a year. But the titles were the same old public-domain warhorses 
that have been circulating in cheap knockdown versions for years: 
Suddenly, Meet John Doe, and a slew of silent comedy shorts. 

At Bijouflix [bijoucafe.coml, I found the “top 5 free streams” 
and watched the delightful trailer for Hitchcock’s Marnie. The 
sound was fine; the RealPlayer picture was okay at tiny size, a 
little fuzzy at double size, and very fuzzy at full-screen size. 

I clicked on Bijouflix’s movies on demand and found a menu 
of 20 titles, including the perennially out-of-copyright Radar 
Men on the Moon and a version of Gladiator that “predates its over- 
rated studio namesake by more than four years!” Viewing this 
__proto-Gladiator would cost me 45 cents via PayPal. I clicked on 
_ the PayPal icon. I found that I had to 
_ open a PayPal account and have the 
_ charge billed to my credit card, which 
seemed an absurd ordeal to go through 


in order to spend 45 cents on a movie 


What if I wanted to go searching 
for an obscure but brilliant gem to 
share with friends? Truth in Advertising 
leaped to mind. I saw it last winter 
aboard Dusty Cohl’s Floating Film 
_ Festival, a glorious boondoggle held 
on a cruise ship, where the short 
reduced the audience to helpless laugh- 
ter. It’s a 15-minute (or so) film in 
which everyone in an advertising agency politely and cheer- 
fully says exactly what they are really thinking, in obscene 
and scatological detail. I found it at iFilm lifilm.coml and en- 
joyed it again—but only for 158 seconds, since the full ver- 
sion isn’t online. What is shown is hilarious, and I recommend 
it if you are an R-rated viewer—but once again, while the sound 
was crystal clear, the picture was fuzzy. 

My conclusion: The time when I want to view feature-length 
films via the Web has still not arrived. In the real world, on- 
demand streaming movies on the Web, like HDTV, are five 
years in the future, and will be for at least another 10 years. = 


PAUL ELLEDGE 
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site address guide 


a tear-out index of this issue's major sites 


FEATURES9>> 


50 MOST INCREDIBLY USEFUL 

SITES pages 40-49 

@ FLIGHTARRIVALS.COM | flightarrivals.com 

@ SPEEDTRAP | speedtrap.com 

M@ ROUGH GUIDES | roughguides.com 

™@ MAPBLAST! | mapblast.com 

@ PRICELINE.COM | priceline.com 

™@ EXPEDIA.COM | expedia.com 

™ CONSUMERREPORTS.ORG | 
consumerreports.org 

@ EPINIONS.COM | epinions.com 

@ PRICEGRABBER.COM | pricegrabber.com 

@ AMAZING-BARGAINS.COM | 
amazing-bargains.com 

@ CARSDIRECT.COM | carsdirect.com 

@ OFOTO | ofoto.com 

™ BOOKFINDER.COM | bookfinder.com 

™ AMAZON.COM | amazon.com 

m@ EBAY | ebay.com 

@ PAYPAL | paypal.com 

M@ MAKETHEMOVE | makethemove.com 

@ BANKRATE.COM | bankrate.com 

@ KELLEY BLUE BOOK | kbb.com 

@ FINANCENTER | financenter.com 

@ NETWORK FOR GOOD | 
networkforgood.com 

@ MONSTER | monster.com 

@ EHEALTHINSURANCE.COM | 
ehealthinsurance.com 

™ MERCKMEDCO.COM | merckmedco.com 

@ MDHUB | mdhub.com 

@ MEDLINEPLUS | medlineplus.gov 

@ WEBMD | webmd.com 

@ ABUZZ | www.abuzz.com 

@ BARTLEBY.COM | bartleby.com 

@ DAYPOP | daypop.com 

@ ALTAVISTA TRANSLATE | world.altavista.com 

®@ FIRSTGOV | firstgov.com 

m@ SOYOUWANNA.COM | soyouwanna.com 

™@ ROOTSWEB.COM | rootsweb.com 

@ FINDLAW | pub.findlaw.com 

m JOURNALISTEXPRESS | 
journalistexpress.com 

m@ YOURDICTIONARY.COM | 
yourdictionary.com 

m SEARCH SYSTEMS | pac-info.com 

@ GOOGLE | google.com 

m™@ REFDESK.COM | refdesk.com 

@ YAHOO! | yahoo.com 

m GOTOMYPC | gotomypc.com 

m ANONYMIZER.COM | anonymizer.com 

@ 1-800-555-TELL | 1-800-555-tell.com 

m@ MYIMAGER.COM | myimager.com 

@ INTERNET ARCHIVE | archive.org 

m SPAMGOURMET | spamgourmet.com 

m@ SPYONIT | spyonit.com 

m PC PITSTOP | pcpitstop.com 

m@ DOWNLOAD.COM | download.com 


de 


@ AUDIOGALAXY | audiogalaxy.com 
@ TV GUIDE ONLINE | tvguide.com/listings 
@ MRQE | www.mrge.com 

@ CULTUREFINDER | culturefinder.com 
@ EVITE.COM | evite.com 

@ ZAGAT SURVEY | zagat.com 

@ EPICURIOUS | epicurious.com 

@ OPENTABLE | opentable.com 

@ IMDB | imdb.com 

@ CITYSEARCH | citysearch.com 

@ DIGITALCITY.COM | digitalcity.com 


MURDERED ON THE NET 

pages 52-56 

@ LIVEJOURNAL | livejournal.com 

@ DIARYLAND | diaryland.com 

@ HARDCOREBILLIAM.COM | 
hardcorebilliam.com 

@ JOSH SOUZA | joshsouzaonline.com 

@ UP YOUR MIND | upyourmind.com 


THE WELL-CONNECTED HOME 

pages 58-66 

m@ ZONE LABS | zonelabs.com 

@ SYMANTEC | symantec.com 

@ AGERE SYSTEMS | agere.com 

@ BELKIN | belkin.com 

@ HP | hp.com 

@ IBM | ibm.com 

@ LINKSYS | linksys.com 

@ NETGEAR | netgear.com 

@ 3COM | 3com.com 

@ INTERACTIVE DIGITAL SOFTWARE 
ASSOCIATION | idsa.com 

@ HALF-LIFE: COUNTER-STRIKE | 
counterstrike.sierra.com 

m@ JEDI KNIGHT II: JEDI OUTCAST | 
lucasarts.com 

m TONY HAWK'S PRO SKATER 3 | 
activision.com 

@ DIABLO II | blizzard.com 

m DUNGEON SIEGE | dungeonsiege.com 

m EA SPORTS | easports.com 

@ SIERRA | sierra.com 

m AGE OF EMPIRES II: THE AGE OF 
KINGS | microsoft.com/games/age2 

m@ MSN: GAMES | zone.com 

m HP DE100C DIGITAL ENTERTAINMENT 
CENTER | hp.com 

m@ COMPAQ IPAQ MUSIC CENTER | hp.com 

m LANSONIC DAS-750 | lansonic.com 

@ RIOCENTRAL | riohome.com 

@ TURTLE BEACH AUDIOTRON | 
turtlebeach.com 

@ MOTOROLA SIMPLEFI | motorola.com 

m HARMAN KARDON'’S DAL 
150 EZLINK | harmankardon.com 

@ ONKYO SE-U55 | onkyousa.com 

@ D-LINK | dlink.com 

@ LOGITECH | logitech.com 
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@ PANASONIC | panasonic.com 
@ PROBOTICS | probotics.com 
@ XANBOO | xanboo.com 

@ X10 | www.x10.com 

@ LEVITON | leviton.com 

™@ RADIOSHACK.COM | radioshack.com 
@ STANLEY | stanleyworks.com 

@ SONICBLUE | sonicblue.com 

B@ TIVO | tivo.com 


SPEAK UP! pages 68-69 

@ HARMAN MULTIMEDIA | 
harman-multimedia.com 

@ BLUEROOMSTORE.COM | 
blueroomstore.com 

@ ALTEC LANSING | alteclansing.com 

™@ SOUNDBUG | soundbug.biz 

@ CAMBRIDGE SOUNDWORKS | 
cambridgesoundworks.com 

@ BENWIN | benwin.com 

@ KLIPSCH | klipsch.com 


CHECK, PLEASE! pages 70-72 

@ LISTEN.COM | listen.com 

m@ EMUSIC | emusic.com 

@ PRESSPLAY | pressplay.com 

@ THE NEW YORK TIMES | nytimes.com 

@ SALON.COM | salon.com 

@ REALONE SUPER PASS GOLD | real.com 

™@ WEATHER.COM | weather.com 

m@ ROOMMATESERVICE.COM | 
roommateservice.com 

@ MATCH.COM | match.com 

@ WEIGHTWATCHERS.COM | 
weightwatchers.com 

@ ADULT CHECK | adultcheck.com 

@ YAHOO! MAIL | mail.yahoo.com 

m@ HOTPOP | hotpop.com 

@ MSN: HOTMAIL | hotmail.com 

@ KAZAA | kazaa.com 

m AUDIOGALAXY | audiogalaxy.com 

m GROKSTER | grokster.com 

™@ GNUTELLA.COM | gnutella.com 

™@ MORPHEUS | www.musiccity.com 

@ WSJ.COM | wsj.com 

@ MSN: SLATE | slate.com 


DEPARTMENTS 9? 


CLICK! page 12 
m GENE(SIS) | gene-sis.net 


HOME & OFFICE page 20 

@ IDINE | idine.com 

m DINNERBROKER | dinnerbroker.com 

m RESTAURANT.COM | restaurant.com 

m ENTERTAINMENT | entertainment.com 

m LA-Z-BOY | lazboy.com 

m NANNYNETWORK.COM | 
nannynetwork.com 


mw A4NANNIES.COM | 4nannies.com 


IF A SITE WON'T LOAD, TRY TYPING WWW. BEFORE THE URL. 


OLD WAY/NET WAY page 22 

™ HOMEDOCTOR.NET | homedoctor.net 

@ SERVICEMASTER | servicemaster.com 

@ IN-SINK-ERATOR | insinkerator.com 

@ WWW.DESIGNYOUROWNCARD.COM | 
designyourowncard.com | 

@ ICONIX.CC | iconix.ce/quickcar.htm | 

@ IPRINT.COM | iprint.com | 

H 


STYLE page 24-25 

™@ DOLCE & GABBANA | dolcegabbana.it 
@ TOMMY.COM | tommy.com 

@ TARGET | target.com 

@ OLD NAVY | oldnavy.com 

@ SWISSARMY.COM | swissarmy.com 

® ORIGINS | origins.com 

@ COPPERTONE | coppertone.com 

@ BAIN DE SOLEIL | baindesoleil.com 

@ PERRY ELLIS | perryellis.com 

@ TOMMY BAHAMA | tommybahama.com 
& TOMMY.COM | tommy.com 

@ SPEEDO | speedo.com 

M@ KENNETH COLE | kennethcole.com 

@ ZIRH | zirh.com 

™ ESTEE LAUDER | esteelauder.com 

= GLOSS.COM | gloss.com 


WEB USER pages 30-33 

@ CNET: CATCHUP | catchup.cnet.com 

@ VERSIONS.COM | versions.com 

@ VERSIONTRACKER | versiontracker.com 

@ BUGNET | bugnet.com 

@ DAVECENTRAL | davecentral.com 

™@ GOOGLE CATALOGS | 
catalogs.google.com 

@ YAHOO! BRIEFCASE | 
briefcase.yahoo.com 

@ APC | apc.com 

@ BELKIN | belkin.com 

@ TRIPP LITE | tripplite.com 

@ KENSINGTON | kensington.com 

@ LUCIRA: MOBILESECURE | lucira.com 

@ ZTRACE TECHNOLOGIES | ztrace.com 

@ ABSOLUTE SOFTWARE | absolute.com 

@ AT&T PRIVACY BIRD | privacybird.com 

@ IDIUM SYS.: SECURO | securo.com 

@ OMNIVA | omniva.com 

@ YAHOO! MESSENGER | 
messenger.yahoo.com 

@ CREATIVE | creative.com 

@ LOGITECH | logitech.com 


WEB GUIDE>> 


ENTERTAINMENT & SPORTS 

pages 76-77 

™ BLONDIE | blondie.net 

@ UNIONCITY | www.unioncity.force9.co.uk 

@ ALTHORP | www.althorp-house.co.uk 

@ THE 14TH DALAI LAMA | dalailama.com 

@ SYLVESTERSTALLONE.COM | 
sylvesterstallone.com 

@ MICK | mickjagger.com 

@ THE ROLLING STONES BEGGARS 
BANQUET | beggarsbanquetonline.com 

@ DIVINE SECRETS OF THE YA-YA 
SISTERHOOD | yayasisterhood.com 

@ LE TOUR DE FRANCE | letour.fr 

@ OLN ADVENTURE TV | olntv.com 

@ CYCLINGNEWS.COM | cyclingnews.com 

@ LANCE ARMSTRONG ON-LINE | 


lancearmstrong.com 


@ MICHELE BARTOLI | www.michelebartoli.com 

@ CYCLINGNEWS: RIDER PROFILES | 
cyclingnews.com/riders/prosites.shtml 

@ BICYCLING | bicycling.com 

@ GEARHEAD.COM | gearhead.com 

@ MSN: ESPN CLASSIC | espn.com/classic 

@ SPORTSEUM.NET | sportseum.net 

@ SPORTINGNEWS.COM: THE VAULT | 
sportingnews.com/archives 

@ CARDLINKS | cardlinks.com 

@ SPORTSCARDSINTL | sportscardsintl.com 

@ B&J COLLECTIBLES ONLINE | b-j.com 

@ BASEBALL CARDS 1887-1914 | 
memory.loc.gov/ammem/bbhtml 

@ JUNK FOOD NEWS | junkfoodnews.com 

@ KIBO'S JUNK FOOD REVIEWS | 
kibo.com/kibofood 

@ THE SHINOLA AWARDS | shinolas.com 

@ JUNK FOOD MECCA | whpress.com/mecca 

@ PLANET TWINKIE | twinkies.com 

@ M&M’'S: COLOR VOTE | mms.com/us 


TRAVEL & RECREATION pages 78-81 

@ GONE WITH THE WIND KITES | 
gwtw-kites.com 

@ COASTAL KITES | coastalkites.com 

@ COLORS ON THE WIND | 
colors-wind.com 

@ CLOUD CATCHER KITES | 
cloudcatcher.com 

@ KITEBUILDER.COM | kitebuilder.com 

@ COBRA KITES | cobrakite.com 

@ MULLIN KITES | www.mullinkites.co.uk 

@ AMERICAN KITEFLIERS | aka.kite.org 

@ PARKNET | nps.gov 

@ WILDERNET | wildernet.com 

@ CAMPSITES411.COM | campsites411.com 

@ L.L. BEAN: PARK SEARCH | 
IIbean.com/parksearch 

@ TRAILLINK.COM | traillink.com 

@ THEBACKPACKER.COM | 
thebackpacker.com 

@ PEAK TO PEAK | peaktopeak.net 

@ GORP: ALL-IN-ONE GEAR GUIDES | 
gorp.com/gorp/gear/gear_gui.htm 

@ OUTDOORREVIEW.COM | 
outdoorreview.com 

@ 1Q KIDS: POOL, WATER, & BEACH 
TOYS | iqkids.net/pooltoys.html 

@ FUN-ATTIC | funattic.com 

M@ WHYTE'S WEB WARE | jgwhyte.com 

@ SAND CASTLE CENTRAL | 
sandcastlecentral.com 

@ HUMAN TOUCH | sandhands.com 

@ TURBO SURF | turboworld.com 

&@ FOGDOG SPORTS | fogdog.com 

@ GRAND EUROPEAN TOURS | 
getours.com 

@ TRAVELWIZARD.COM | travelwizard.com 

@ EUROPEAN TOURS | europtours.com 

@ HOLIDAY-RENTALS.COM | 
holiday-rentals.com 

@ TUSCANY NOW | tuscanynow.com 

@ HOLI-SWAPS.COM | holi-swaps.com 

@ RAIL EUROPE | raileurope.com 

@ DISTANT JOURNEYS | 
distantjourneys.com 

@ DUVINE ADVENTURES | duvine.com 

@ VBT | vbt.com 


LIFESTYLE & COMMUNITY 
pages 82-83 
@ DIGITALCITY.COM | digitalcity.com 
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@ CITYSEARCH | citysearch.com 

@ ENATURE.COM | enature.com 

@ IGRANDPARENTS | igrandparents.com 

@ EPICURIOUS | epicurious.com 

M@ MAKE-AHEAD MORNING MEALS | 
allrecipes.com/cb/kh/thanks/breakfast 

@ DISNEY ONLINE | family.go.com 

@ ETIQUETTE INTERNATIONAL | 
etiquetteintl.com/articles/hostsguests.asp 

@ MISS MANNERS | washingtonpost.com/ 
wp-dyn/style/columns/missmanners 

@ SESAME STREET | sesameworkshop. 
org/sesamestreet 

@ BONUS.COM | bonus.com 

@ FUNOLOGY.COM | funology.com 

@ YUCKIEST SITE | yucky.com 

@ KINETIC CITY | kineticcity.com 

@ ACTIVE.COM | active.com 

@ GORP: FAMILY | 
gorp.com/gorp/eclectic/family.htm 

@ ASKMEN.COM | askmen.com 

M@ MEN'S HEALTH.COM: SEX | 
menshealth.com/sex2/girlnextdoor.shtml 

@ MEN'S FITNESS | mensfitness.com 

@ WEBMD HEALTH: HEALTHY MEN | 
my.webmd.com/living_better/him 

@ MUSCLE & FITNESS ONLINE | 
muscleandfitness.com 

@ ESQUIRE: STYLE | esquire.com/style 

@ MENSJOURNAL.COM | mensjournal.com 

@ WHY BUY ENERGY EFFICIENT 
APPLIANCES? | www.eren.doe.gov/ 
buildings/consumer_information 

@ ROOM AIR CONDITIONERS | 
energystar.gov/products/roomac 

@ HUNTER FANS OUTLET | 
hunterfansoutlet.com 

@ MORE DESIGNS | morehats.com 

@ PEGASUS FOOTWEAR | 
pegasusshoes.com 

@ EPICURIOUS: BARRING THE HEAT | 
epicurious.com/d_drinking/d05_summer/ 
summer_drinks.html 

@ SUMMER DRINKS FOR KIDS | 
fabulousfoods.com/features/healthydrinks.html 

@ REALBEER.COM | realbeer.com 


HEALTH & FITNESS page 84 

@ CANCER.GOV | cancer.gov 

™@ AMERICAN CANCER SOC. | cancer.org 

M@ USA TODAY: WEATHER | 
usatoday.com/weather/wuv.htm 

M@ SKIN CANCER FOUND. | skincancer.org 

@ AMER. ACAD. DERM. | aad.org 

@ AHA | americanheart.org 

@ WEBMD HEALTH: HEART DISEASE | 
my.webmd.com/condition_center/cvd 

@ HEARTPOINT GALLERY | 
heartpoint.com/gallery.html 

@ CENTERWATCH | centerwatch.com 

M@ SEARCH THE STUDIES | 
clinicalstudies.info.nih.gov 

@ DRWEIL.COM | drweil.com 

@ WEBMD HEALTH: DEAN ORNISH 
M.D.'S LIFESTYLE PROGRAM | 
my.webmd.com/medcast_channel_toc/3068 

@ GYMAMERICA.COM | gymamerica.com 

@ FITNESSHEAVEN.COM | 
fitnessheaven.com 

@ GYM SOURCE | gymsource.com 

@ AAA FITNESS EQUIPMENT DEPOT | 
aaafitnessequipment.com 


® EBAY | ebay.com 


JAY GULLIXSON 


wspaper’s JO and claimed the Supreme Court 


ave the okay to ch ography. Excuse me? 


Sourt ruled in mid-April that 


made entirely on machines, 
) is protected by the First 


puter-created child 


endment. Behold, rea f those moments when the 


diverges sharply fro In this case, what the law 


ws is far more than y 
with the Court's 


ics permit. Brace yourself: I 
rpretation. The laws against 
orn were writtef tect actual children by provid- 
9¢ involving them in the creation of such 
lical and just. But no actual 


n of “virtual CP” images; there- 


children are use 
fore, those laws don’t apply. Punching a hole in the First 
Amendinent to create 4 law-against oo i 
virtual CP is, legally, a slippery slope. 
But ethics—the thinking about ac- 


tions that defines a society—is all about 


ey 


i 
1 
i 
i 
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navigating slippery slopes. Virtual 


CP is legal. It’s also repugnant. Dis- 
torting the First Amendment isn’t the 
answer, since that endangers too many 
other, crucial types of speech. But though 


the law tells you it’s legal, your con- 


science should tell you that pictures of 


children—real or virtual—engaging in 


sexual acts are wrong: wrong to create, 
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i 
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wrong to seek, wrong to procure, wrong 


to accept. As a society, we can and should ine Lee et 
state our basic ethical position on this issue clearly. It goes some- 
thing like this: We do not declare this speech illegal, but we 
declare the very idea of the sexual exploitation of children 
so unethical that good people will not condone it, will not 
countenance the desire to make or view representations of 
it, and—without destroying a core tenet of our legal sys- 


tem—will do everything in our power to eliminate it. 


Q: So I tried to be a good Net citizen: I paid the registration 
fee on that oh-so-popular streaming-audio player. Now, nine 
months later, the new “upgrade” to the free software makes 
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Virtual child pornog- | 
~ raphy is legal. It's 
also repugnant. But _ 
distorting the First | 
- Amendmentisnt — 
the answer, since 
_ that endangers too | 
~ many other, crucial | 
types of speech 
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it just as powerful as the application I paid for. If that’s how 
it’s going to be, what was the point of paying? 

A: The paid-versus-free situation is heating up online as we 
speak, as sites figure out how much content they can afford to 
give away. Charge for too much of your content and no one 
will bother visiting your little walled-off garden; charge for too 
little of it and people will ask why they should bother subscrib- 
ing at all. The shareware community has faced the same dilemma: 
Payment funds further development, but you've got to offer a 
substantial amount of free usage to get most folks to pay. 

That audio-player company needs to make money to stay in 
business. On the other hand, they need lots of people to use their 
player if they want to get lots of content providers to Webcast 
in their format. The company worked out a compromise: 
_ Offer a basic version of the player to 
_ the people in the cheap seats and a 
deluxe version to the paying customers. 


Problem is, they started getting wor- 
ried about whether even their best cus- 
tomers (like you) would constantly 
shell out for those new improvements 
_ and decided to change the rules mid- 
| _ game: everybody gets the player free, and 


the company instead makes its money 


by selling subscriptions for premium 
programming. As for their best cus- 
tomers—apparently because you paid 


once, they figured you wouldn't kick 


i 
butt 


Li about payiite acain, and again, and 
again. (Computer geniuses, sure. Public relations experts, not.) 
While I’m underwhelmed by their treatment of you, your 
ethics, at least, are above reproach. Try not to look at the experi- 
ence as X amount of dollars out the window; instead, you were 
funding development that allowed the company to improve its 
services for all users, in turn encouraging content providers to of- 
fer better Webcasts and more of them. You, my friend, are the 
rising tide that lifts all boats—a slightly poorer (but ethically, 
much richer) Net citizen. From the rest of us, thank you. = 


Get it write: angela_gunn@ziffdavis.com 
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COVER. STORY: 


eb‘s true prom- 
ise. They may not make you rich overnight, but they will m make 
your day that much more livable. They may be large or small, 
well-known or brand-new, but every one of these sites and serv- 
ices will actually get something done for you. They do chores, 
ee tasks, and smooth out the rough spots of your daily, 

d, from ime your online butler wakes you up (1-800- ° | 
ieee to rl time = head for a nightcap at the coolest new © | 
b We've a a a gies the 10 essentia ! “ 
: VV 2 help you con- 


This is it: our annual list of sites that fulfill the We 


TRA 


TRACK FLIGHT | 
ARRIVALS | 
flightarrivals. com | 
No more spending hours at the 
airport contemplating the ceil- 
ing tiles: FlightArrrivals will tell 
you exactly where any given plane 
is at any given moment, and 
when it’s expected to land. If 
you can’t remember the flight 
number, just enter the flight’ s 


i 
! 
i 


origin and its destination city. 
You can also track scheduled de- 
partures for delays and find out 
which airports are facing poor 


i 


weather or general slowdowns. 


t i 


i 
t 
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AVOID SPEED TRAPS 
speedtrap. com 


‘Want to keep Smokey at t bay? 
Input the whereabouts of your 


route ahead of time at Speed- 
Trap and find out where you re 


most likely to get nailed go- 
ing too fast. Then hit the brakes 
in the danger zones and save 
yourself big bucks. If you’re 


planning to drive ina foreign 


country for the first time, this 
site can also teach you the rules 


of their roads so you don’t start 
off your trip with a ticket. 
TRAVEL SMART 
roughguides. com 


Unlike other online travel mide 
that offer abridged versions of 


their printed books online, 
Rough Guides posts almost all 
of its material. Just type in the 
name of a major city anywhere 
on the globe, and chances are 
they have reams of informa- 
tion on it. The bulletin boards, 
and those at partner | Go U Go 


ot 


ligougo. com], offer excellent 
tips from fellow travelers. 


GET DIRECTIONS | 
mapblast. com 
There are dozens of ee 
sites on the Net, but in our 
estimation, Map Blast! is the 
fastest and most useful (though 


Maporama [maporama.com] is a 


rising challenger, and MapQuest 
Imapquest. coml is also useful). 
Map nearly any address in the 
world, or get detailed driv- 


Z 


ing directions with the new 


i i 
i i 
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LineDrive system that maps just 


the roads on your route. Once 
you've found your route, save 
the directions to your PDA 
through AvantGo [avantgo. 


coml, or get them wirelessly. 


a 


RENT CARS 
ON THE CHEAP 
priceline. com 


While not knowing exactly when 


' 


the flight you're bidding on will 


depart is a nuisance, Priceline i is 
a decidedly more civilized affair 
when youre in the market for a 
ride. The site’s rental-car deals 


imply can't be beat. The newest 


bi 
categories: cruises and long- 
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distance phone service. 
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GET CONSUMER | 
RATINGS... | 
consumerreports. org | 
Whatever itis you're thinking of 
buying, chances are the venera- 
ble Consumer Reports has tested | 
and rated it with its trademark 
lack of bias. Search the site's deep 
archive, and for a nominal fee 
($395 a month; $24 a yean), read 
detailed reviews of products be- 
fore you start shopping. It's a small 
price to pay for the assurance that 
i re not shelling out for a lemon. 
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_..AND LEARN FROM 
OTHER SHOPPERS | 
epinions. com | 
To buy, or not to buy: That is the 
question. Reading professional 
reviews is helpful, but hearing 
from everyday people about how 
products and services hold up un- 
der real-world conditions can be 
invaluable. Epinions has detailed 
consumer opinions on everything 
from banks and restaurants to 
cameras and computers. It's word 
of mouth to the nth degree. 


COMPARE PRICES | 
pricegrabber.com | 
Once you know what you want 
to buy, it's time to find out who's 
got the lowest price. MySimon 
Imysimon. com] covers a wider 
range of products, and DealTime 
Idealtime.com! i is a worthy com- 
petitor, but PriceGrabber is the 
most useful of the bunch. Not 
sure which model you want? 
Input features and preferences 
to find the lowest-priced prod- 
uct that matches your needs. | 
FIND ONLINE | 
DISCOUNTS 

amazing- -bargains.com | 
Love a good bargain? The next 
time you're shopping for anything 
online, check out the discount 
and coupon codes at Amazing- 
Bargains and save as much as 


$20. Look up a specific store, 


MAN IN HAT: CATHERINE LEDNER/GETTY IMAGES; BOXES: LISE METZGER/GETTY IMAGES 


or just scan the daily updates 
for special sales and deals. Then 
go to your chosen shopping 
site and start saving. 


EAT YOUR CAR 
DEALER'S PRICE 


CarsDirect (Web Lab winner, Feb- 
ruary 2002, page 93) provides a 
drop- -down list of automakers 
and car models that lets you zoom 


in on the car of your choice to get 


“ana * Oo 


a quick price quote and to see’ 


pictures and reviews of the model 


| 


you like. The site's low-price guar- 
antee ensures that you get a 
good deal, whether new or used. 


MANAGE YOUR PHOTOS 
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Got a digital camera? Upload 
your photos to Ofoto, and you 
can share them with friends and 
family as well as print as many 
hard copies as you need. If you 
prefer traditional film, send in 
your rolls for developing (at $2 95 
per roll) and they'll post them for 
free so you can edit and share 
pics online. Other excellent fea- 
tures include online cropping, 
photo greeting cards, anda frame 
shop for classy photo gift giving. 
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TRACK DOWN 
ANY BOOK 


Everyone knows where to buy 
popular books online, but hunt- 
ing down the rarer ones can be 
a challenge. BookFinder spe- 
cializes i in out-of-print books 
and has listings from 40,000 
booksellers to assist you in 
tracking down a tome in any 
language. If you're looking for 
a particular edition you can 
search by ISBN number, and 
the results page includes prices 
so you can determine the 
cheapest place to buy the book 
at a glance. If you can’t find it 
here, try Alibris [alibris.com]. 
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Parting with money is hard 
enough. Who wants the added 
labor of writing and mailing out 


checks? PayPal lets you send 
cash by e-mail from your credit 
card or checking account. Pay 
back your friend for lunch, set- 


tle those poker losses, or pay for 
the baseball cards you bought 
on eBay—all electronically. The 


site’ s newest useful feature: Py 


your bills by e-mail. 


PREPARE FOR A 
HASSLE-FREE MOVE 


Before you pack up all your 
boxes and ship your stuff across 
the country (or across the 
street), visit MakeTheMove 
to take care of all the pesky de- 


tails. Transfer your utilities, ca- 
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ble, gas, local and long-distance 


phone services, and even your 
newspaper and magazine sub- 


scriptions, all with a few clicks. 


Type i in your old address and 
the new one, and you'll avoid a a 


day's worth of phone calls in 


a matter of minutes. 


COMPARE LOAN RATES 


‘Whether youre looking for an 


i 


auto loan, a mortgage, or even 


i 
i 
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just another credit card, check 
Bankrate before you sign up. 
Within seconds you'll get a 


comprehensive list of available 
offers so you can compare the 


i 


interest rates before settling on 
a specific plan. Search for the 
best deals in your state, or shop 
for a particular financial prod- 
uct, such as a money market ac- 
count, CD, or personal loan. 


PRICE YOUR USED CAR 
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Ti ime to dump that clunker? 
Check the book value for any 
used car, motorcycle, ATV, or 
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PLAN YOUR FINANCES 
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moped at the Kelley Blue Boo 


site. Learn how to sell (or buy) 


a used car more efficiently, and 


determine the trade-in value of 
nearly any vehicle up to 21 years 
old. If you’re in the market for 


a used car, learn about crash 


tests, recalls, and safety ratings 


before making a decision. 


Fill in some forms based on your 
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current spending and invest- 


‘ment choices and FinanCen- 
ter will give you immediate tips 


on how to adjust your decisions 


to best meet your goals. The 


site simplifies complex finan- 


j . 


cial calculations (no advanced 


i 
: 
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mathematics degree required)), 


helping you choose between 


mortgage options, figure out 


whether youre saving enough for 


retirement, and make sure that 


your finances are in good shape. 
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DO SOME GOOD | 


Network for Good helps you 
help others in numerous ways: 
by donating online to charity, 


4; 


finding a volunteering oppor- 
tunity near you (search by ZIP 


code and your areas of inter- 
est), or speaking out on an is- 
t 


’ 


sue that you care about. Don 


just sit there at your computer 


thinking generous thoughts; 


stop by this site and get started. 


FIND THE BEST 
HEALTH PLAN 
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It seems that there are as many 
health insurance plans as there 
are possible illnesses—sorting 
through them all is one of those 
tasks we can't believe people 
did before the Web. At eHealth- 
Insurance, clear, detailed expla- 
nations and comparisons of a 
wide range of plans can help you 
select one that suits you and 
your family. If you have concerns 
about buying insurance online, 
you can call or chat with repre- 
sentatives who will address your 


insurance questions. 
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RESEARCH YOUR | 
PRESCRIPTION | 
Get free, detailed medication 
information—in plain language 


CATHERINE LEDNER/GETTY IMAGES 


WOMAN WITH MILK: 


ZACHARY SCOTT/SHARPEONLINE.COM; 


BED 


that even non-doctors can un- 
derstand—at the MerckMedco 
Drug Library. Find out how a drug 
works, what it's used for, what its 
side effects can be, which drug 
interactions might pose a prob- 


lem, and other relevant info. If 


you're not sure how a particu- 
lar drug's name is spelled, just 
type in the first few letters. 


FAX YOUR DOCTOR 
mdhub.com 

Tired of playing phone tag with 
your physician? MDhub will help 
you send a free fax directly to 
his or her office with your re- 
quest for a prescription, refer- 
ral, appointment, or medical 
answer. More than 370,000 
doctors are already in the site's 
database, and the service is 
simple to use. It's not for emer- 
gencies, but it's definitely handy 


for getting past busy signals 
and voice-mail messages. 


STUDY YOUR SYMPTOMS 
medlineplus.gov 

MedlinePlus, a federally funded 
health site, has no advertising 
and is full of trustworthy health 
information. Interactive tutori- 
als make it easy to learn about 
everything from breast cancer 
and asthma to diabetes and 
strokes, and the excellent direc- 
tories page links to the organi- 
zations of most major relevant 


medical specialists. 


USER DrRUS LEO ESOL STE 


DIGITAL CAMERAS 
Now that you've got that 
killer new $300 camera, 


_ how do you take good pic- 


tures with it? Learn how at 


- Photo.net, and while 


you're there, discuss your 
tactics with others who use 
the same model. When 
you've got great pics to 
share, post them for the 
community to enjoy. 


PDAS 


Looking for new programs © 


for your Palm? Having a 
problem figuring out your 
Pocket PC-based Jornada? 
Check PDAStreet.com for 
news about new hand- 
helds, software, and 
games for your device. 


MP3 PLAYERS | 
MP3Newswire.net has a 
tutorial on getting started 
with downloaded music, as 
well as detailed reviews of 
new players and links to 
sites that still offer free 
music downloads. 


THE MOST USEFUL 
GADGET SITES 


SURE, READ THE MANUALS, BUT DON'T 
STOP THERE. HEAD TO THE NET TO LEARN 
MORE ABOUT YOUR NEWEST PURCHASES 


CAMCORDERS. 


CELL PHONES... 


Which plans are offered in 
your city? Which phones 
work with which plans? 
Surf to GetConnected 
[getconnected.coml] for all _ 
the latest deals, rebates, 
calling plans, and special 
offers. If you're considering 
a new phone or plan, the 
articles here have great 
tips on what to consider 
when making a switch or 


buying your first phone. 


Before you buy, read 
more about the models 
you're considering and 
consult expert reviews 
and comparisons at 
Camcorderinfo.com. 
After purchasing, return 
to discuss videography 
techniques on the 
message boards. Also 
available: new-product 
announcements, industry 
buzz, and a newsletter. 
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ASK EXPERTS 
ANYTHING | 
There’ s nothing like having 7 
expert on hand to answer your 
inquiries. ‘Type ina Bees at 
Abuzz and the site will aut 


matically fire off an e-mail to 
volunteer experts, requesting 
their i input. You'll get an alert 
as soon as someone teplies— 
often within an hour. Ques- 
tions can range from simple 
queries (Where is the best place 
in Boston for hot chocolate?) 
to stumpers (What books have 


ee written in Icelandic about 


Leonardo da Vinci's childhood?). 
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Best of all, the service is free. | 


ACCESS A FREE 
LIBRARY | 


When you grow tired of ca 
sites and flash animations, check 
Bartleby for some quality read 4 
ing material. Everything from 
novels by Agatha Christie and 
Virginia Woolf to poetry by 
Robert Frost is available, for 
free. You'll also find a full set of 


classic reference books if you 


need to look something up. 


TRACK DOWN 
THE NEWS 


It happens all the time: You re- 


member a recent news story but 
can't recall exactly where. Turn 
to Daypop, a current events 
search engine that covers 7, 000 
news sites and weblogs. If you 
just want to see what the Web’s 
buzzing about today, go to 
the Top 40 page and check out 


the most popular links in the 
blogging community. 


TRANSLATE ALMOST 
ANYTHING 


AltaVista s Translate With Ba- 
bel Fish is so powerful it'll con- 
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go 


vert text in Chinese, Japanese, 
and Korean (along with many 


i 
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other languages) into English 
before you can say “wow in 
your native tongue. It'll also 
translate from English so you 
can send foreign friends notes 
they ll understand. Best of all, 
you can use it to translate en- 


tire sites—just type in the URL. 


GET A NEW PASSPORT 
AND MORE 
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‘They're the government, and 
they re here to help...really. The 
most surprising addition to this 


year’s list of useful sites is First- 


i 


Gov. Pardon our amazement 
at the fact that it’s become this 


easy to get government forms 


i 
? 


and information from a sin- 
gle site. It’s now a cinch to get 
passport applications, birth 
and marriage certificates, 
change of address forms, and 
online tax payment info, right 
from the home page. It’s about 


time, Uncle Sam. 


LEARN TO DO 
ANYTHING 


—_—-— 


There are some things you 
can ‘task Mom how to do. Like 


how to give a massage or mix 


a gin and tonic, for starters. If 


those seem easy, maybe you te 
ready to graduate to curing a 


i 
! 


hangover or holding a séance. 
The place to learn all this i is 
So You Wanna. Of course, the 


site also offers more practical 


? 


fare, such as advice on acing 
job i interviews and decorating 
your apartment. For even more 
tips, try eHow [ehow.coml as well. 


LOOK UP YOUR 
ANCESTORS 


—-— paw -- =o 
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From the early days of the Net, 


genealogy has been one of the 
most popular online pastimes, 
and i it has only gotten easier over 
the years. Just type ina name 
and surname at RootsWeb to 
get back detailed information 
about your ancestry and fam- 


ily history. A match isn’t guar- 


anteed, but this is an excellent 


starting point for your research. 


ANSWER LEGAL 
UESTIONS 
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At some point or another, eve | 


one has legal issues, and it pays 
to be as informed as possible 
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before you start racking up 
those per-minute fees talking 
to a lawyer (or you may find 
out you don’t need one at all). 
The FindLaw portal covers 
everything from mortgages 
and divorce to immigration 
and taxation. Search by topic 
or select key headings from the 
main directory page. If you 
can't find the answer here, try 
Nolo [nolo.com], another good 
do-it-yourself legal site. 


START YOUR RESEARCH 
journalistexpress.com 
Don’t let the name fool you. 
JournalistExpress is a great 
place to begin gathering in- 
formation—regardless of your 
profession. Its excellent links 
are neatly organized by topic 
(news, stats, people searches, 
and many more), and you can 


add and delete links to make 
it a truly personalized portal. 


LOOK UP ANY WORD 
yourdictionary.com 

The YourDictionary site lets 
you search dictionaries in more 
than 260 languages and up- 
wards of 100 specialties (busi- 
ness, law, medicine, computing, 
and more). Advised by leading 
linguistic experts, this site is in- 
valuable both for word lovers 
and for those who failed jun- 
ior-high spelling tests. 


SEARCH ALL PUBLIC 
RECORDS 

pac-info.com 

More than 6,900 public data- 
bases are available at Search Sys- 
tems, which means you can find 
information about court deci- 
sions, sex offenders in your neigh- 
borhood, unclaimed property 
lists, and just about anything else 
contained in a public record. 
Search nationally or by state 
or city. We trust you'll use this 


awesome power responsibly. 


YOUR 
INCREDIBLY 
USEFUL 
ZIP CODE 


THOSE FIVE LITTLE DIGITS CAN DOA 
LOT FOR YOU ONLINE. JUST TYPE 
THEM IN TO GET... 


SAVINGS ON 
UTILITY BILLS 


LowerMyBills.com points you 


toward the best local deals on 
gas, electricity, cell phone 
plans, and more. 


MOVIE 

LISTINGS 

Don't feel like driving too far 
tonight? Moviefone 
[moviefone.com] knows 
what's playing nearby and 
includes reviews, too. 


OPPORTUNITIES 

TO VOLUNTEER 
VolunteerMatch 
[volunteermatch.com] offers 
a menu of ways to offer assis- 
tance to those who need it 
close to home. 


A DOCTOR 
DocFinderPlus [docfinder 
plus.com] not only finds 


doctors but also helps you 
narrow your search by 
specialty and health plan 
participation. 


A 10-DAY 

WEATHER FORECAST 
Weather.com tells you 
whether it'll rain or shine for 
the next 240 hours. 


A HOME 

ENERGY AUDIT 

Home Energy Saver 
[homeenergysaver.|bl.gov] 
estimates your annual 
expenses and suggests ways 
to save big bucks. 


A LIST OF 
POLITICAL FAT CATS 
Opensecrets.org posts lists 
of who's been donating to 
whom in your town and how 
much money is changing 
hands. Fascinating stuff. 


A MOSQUITO AND TICK REPORT 
Skeeterbites.com tells you how bad it will be for the next few 
weeks in your area or in any vacation spot you choose. The site 


also provides a helpful list of mosquito and tick defense tips. 


ACCESS YOUR 
COMPUTER FROM 
ANYWHERE 
gotomypc.com 

Whether you're at a beach house 
in Miami or on a business trip in 
Bombay, log in at GoToMyPC 
and you can read your e-mail, 
open files, run programs, and 
operate your computer as if you 
were at home sitting in front of 
it. Fees start at $15 a month, but 
it's worth the expense if you need 
to check in while you're away. 


SURF THE WEB 
ANONYMOUSLY 
anonymizer.com 

Tired of worrying about privacy 
online? Go to the Anonymizer 
home page, type in the URL of 
any site, and visit it without leav- 
ing tracks for marketers, hack- 
ers, or stalkers. The service also 
keeps your computer free of 
bugs and cookies and reduces 
the chance that you'll download 
a virus. For a fee, the site pro- 
vides even more security. 


GET A WAKE-UP CALL 
1-800-555-tell.com 

Think of it as your personal but- 
ler. After registering for free on 
this site, pick up the phone, call 
1-800-555-Tell, and say “wake- 
up call,” the time you'd like to be 
awakened, and the phone num- 
ber where you'll be. At the spec- 
ified time, the service will call 
to rouse you. An alternative serv- 
ice is available for $5 a month 
from iPing liping.com], where you 
can use the Net to set up phone 
(or wireless) reminders for ap- 
pointments, meetings, birthdays, 
and even TV shows, meaning 
you'll never have an excuse for 
forgetting anything again. 


EDIT PHOTOS ONLINE 
myimager.com 

Want a quick and easy way to 
crop, retouch, and refine your 
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digital images? My|lmager lets 
you do basic photo editing tasks, 
including adjusting brightness, 
adding text, rotating or flipping, 
and even converting to black- 
and-white, all within your browser 
(no special software required). Fix 
up your digital shots and save 
them temporarily online so you 
can e-mail them to friends or 
print them out later that day. To 
create and edit a fancy digital 
logo online, also try Cool Archive: 
Logo Generator [coolarchive. 


com/logogen.cfml. 


FIND LOST WEB SITES 
archive.org 

Old Web sites never die; they just 
get archived. The Wayback Ma- 
chine Internet Archive, Y-Life's Site 
of the Year for 2001 January ‘02, 
page 56), keeps copies of millions 
of lost sites and pages so you can 
go back and revisit those news 
stories, art exhibits, or just plain 
weird offerings that are no longer 
around. Just type in the URL as it 
used to be, and you'll soon find 
yourself strolling down the ulti- 
mate electronic memory lane. 


STOP SPAM 
spamgourmet.com 

When you can't take it anymore, 
visit Spamgourmet and set up a 
shadow e-mail address to give 
out when sites require one. The 
site will forward only the exact 
number of messages you want 
to receive from a particular sender, 
trashing the junk messages and 
mass e-mails so you don't have 
to wade through thousands of 
solicitations every time you 
check your e-mail, no matter 
how HOT!, COOL!, EXCLUSIVE!, or 
AMAZING! they may be. 


GET NEWS AND 

TV ALERTS 

spyonit.com 

Stay up-to-date on your stocks 
or soap operas for free at Spy- 
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onit. Set up your preferences 
and when news hits on the Net, 
you'll get an e-mail, an instant 
message, or a text message 
on your cell phone or pager from 
the site. To track key words spo- 
ken on TV, use TVEyes [tveyes. 
coml, a useful service that 
combs through the transcripts 
of many television shows. 


STOP VIRUS ATTACKS 
pcpitstop.com 

If you've never taken your com- 
puter in for a tune-up, now's the 
time. PC Pitstop provides free 
Web-based virus scanning so 
you can find out if anything's 
amiss on your PC. It checks for 
the 200 most prevalent and 
dangerous viruses, plus you can 
test your Internet connection to 
be sure you're humming along 
at maximum broadband speed. 


BURIED TREASURES | 
Al THE BIG PORTALS 


YOU VISIT ALL THE TIME, BUT HOW OFTEN DO YOU GO 
PAST THE FRONT PAGE? DIG DEEPER TO FIND GEMS 


AOL 
SEND IMS FROM ANY PC 


The next time you're far from 
home on a strange computer, 
sign in to your AOL Instant 
Messenger account via AOL's 
Java program AIM Express 
[aim.com/get_aim/express/ 
aim_expr.adpl. It lets you chat 
with all your buddies without 
downloading the software. 


MSN 


FIND A NEW HOME 

Eager to move? Enter the ZIP 
code of your dream town and 
your price range at MSN: 
HomeAdvisor [homeadvisor. 
com] (Web Lab winner, March 
2002, page 98) to get an 
instant list of available homes 
with pictures, maps, and 
descriptions. Town stats and 
demographics are included. 


YAHOO! 
DISCOVER BARGAIN STOCKS 


Whether you're seeking stocks 
in a particular industry or those 
with low price-to-earnings ratios, 
high sales revenue, or low share 
prices, the Yahoo! Finance 
Stock Screener [screen. 
yahoo.com/stocks.html] lets 
you search by preference. 


BUILD A WEB SITE 

The Web used to be full of 
places to build a free site, but 
these days most have started 
charging. One of the last of the 
free options is AOL Hometown 
[hometown.aol.coml], which 
offers 100 templates so you 
can set up a family page ina 
matter of minutes. 


TRACK YOUR PORTFOLIO 
There are lots of online portfolio 
managers out there, but the one 
available at MSN: Money 
[moneycentral.coml] (Web Lab 
winner, April 2002, page 90) is 
the most useful. Get the latest 
splits, dividends, and earnings 
surprises, and analyze your 
holdings with charts and 
custom views. 


STAY ALERT 

Choose to be contacted anytime 
you have new e-mail, when your 
auction ends, or when your 
stocks go up. Yahoo! Alerts 
[alerts.yahoo.com] can notify 
you by e-mail, with an instant 
message, or with a text note on 
your cell phone. 
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GRAB FREE MUSIC 


Someday, we're told, we'll all 


pay subscription fees to hear 
the tunes we like. But until the 


record industry bigwigs get their 


ducks in a row, it’s still easier 


sul Mieke 


to snag free songs at Audio- 


iim abe 


galaxy, where a simple searc 


box lets you gather a song list 
‘that would make any DJ proud. 
To download the songs, you il 
“Satellite” 
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software, which can be down- 


loaded for free. 


need the site’s 


i 
' 
i 
i 
i 
i 
i 
i 
{ 
i 
i 
i 
i 
t 
i 
i 
i 
i 
! 
i 
H 
i 
i 
i 
! 
i 
i 
i 
t 


GET TV LISTINGS 


ne 100? More? Using 


ees listings to find your way 
around the average Wednesday 
aight can be a tiring exercise in 


squinting at small type. A well- 


designed Net-based listing such 
s TV Guide Online starts 


i 


off by asking for your ZIP code 
and cable system so it can line 


' 


up your channels in the right 


order. From there you can 
ing it to list only broadcast, ba- 
sic cable, or premium channels, 
and take advantage of the color 
€ 
e 
most. Click on the program 


coding to guide your eyes to the 


programs you care about th 


name to find out more about 
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CHECK MOVIE REVIEWS 


Okay, there are lots of places t 
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get expert opinions on films, but 
(CheckTheGrid [checkthegrid.coml, | 


coml, and even Metacritic.com 
don’t quite match the beautiful 
simplicity of the Movie Review 
Query Engine. With 230, 000 


Rotten Tomatoes [rottentomatoes. 


| 
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| 
reviews of more than 26, 000 


films, the site puts you in the 


know so youll never have to watch 
aclunker again. Whether you're 


| | 
| 
headed to the theater or the video 
store, just type in the film His 


a 


and get a dozen reviews, fro 
the obscure to the Ebertian. 


FIND ANY CULTURAL 
EVENT IN TOWN 


2 SET ae ree TR eS 


Getting movie show times is 
easy, but finding classical con- 
certs or theater productions 
around town isa bit trickier. Ah, 
but you have CultureFinder 
working for you, which means 


anything from string quartets 
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to string cheese performance 
art is within reach. Search by 


city, event name, or arts organ- 


ization, or sign up for a newslet- 


ter to keep tabs on current Ecce 


SEND INVITATIONS | 
Hold it! Don’t lick that stamp. 
Paper invitations are old news. 
Go digital and send “evites” in- 
stead. They not only save you 


the paper headache, they let 
f 
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your guests RSVP with ease. I 


you're not sure when to hold an 
event, you can poll guests and 
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pick a time by consensus. For 
| of 


potluck suppers, set up a list 
dishes and let guests choose 


eer ee 


herkere to bring. 
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SEARCH RESTAURANT 
REVIEWS 


accompanied by 1,001 tips on 
cooking for eager chef wannabes. 


When you're planning to eat MAKE A RESTAURANT 


out, use Zagat Survey to find RESERVATION 


out feelers for great service, a There’s one thing worse than 
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going out to dinner and wait- 
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super view, a prix fixe menu, or 
nice decor. Download the lists 
to a PDA if you prefer (for a 


ing two hours for a table: going 


the best eatery nearby or put 


out to dinner and never getting 
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a table at all. Save yourself a 
headache and book online. For 


icec aia meals at whatever 
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fee). Restaurant reviews can be 


Hoand elsewhere online, but this 
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is the most consistently — 
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source, and the easiest way to time’s available, reserve at 
DinnerBroker [dinnerbroker.coml, 


but for the harder-to-get hot 


Mae 
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Rheem masmsrenen 


lseatch for the sweet spots i 


BF 


most major American cities. 


spots during prime hours, 


GET A RECIPE FOR ee is the way to go. 
ANYTHING | 
ANSWER ANY MOVIE 


QUESTION 


a 2 PSA Cech PAW ACC vin Sea eal a eh Rete NOs Pe 


Epicurious calls itself “the world’ 


greatest recipe collection,” and 
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ae many Oscars has Tom 


anks won? Two. Who directed 
ice Cowboy? John Schles- 
inger. Settle film bets or just 


wed be hard-pressed to argue. 


Search for Asparagus Risotto, 
Chocolate-Espresso Lava Cake, 
or any of 13,000 other delectable 
dishes. The reliable recipes come 


EES, 5 ec UREA ESA 


choose a good flick to watch at 
The Internet Movie Database, 


from such sources as Bon Appetit 


and Gourmet magazines and are the movie ues to end oe movie 


and the awards hey have—or 


ee won. Hundreds of 
thousands of films are listed. : 
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Be Sort of Sure | 
Need to know the main export 
crop of Costa Rica, the plot of 
Bizet’s Carmen, or how serotonin 
works i in the brain? Submit any 
question to AlmostPositive.com 
and the site’s research team of 
unsure, hesitant amateurs will 
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Had enough of the Net making 
your life easier? Sick and tired 
of cyberspace saving you time 
and money? Us too. Introducing 
the most annoying, ineffective, 
and idiotic destinations the Net 
doesn't have to offer. So stupid, 


you'll think they re the real thing! 
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be 80 percent confident that 
they read something about that 
last year in either the Science 
section of The New York Times or 
ona place mat ina chain restau- 
rant. They will try valiantly to 
remember what it said about 
the topic, but they can’t be ab- 
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ENTER 9OUR 2zP CODE: ne ‘co 
LOCAL OUTLOOK 


Yesterday wodd have been 3 good 
day te carry an umbrella around, as 
itrained cteadidy beginning at this 
Same time. Temperatures ere up te 
about 62°, up from 42° yesterday 
morning. South of the aty, warmer 
temperatures prevailed, and this 
time yesterday were 66° with rain 
begining to taper off. 


YESTERDAY'S TEMPERATURES AT A GLANCE 


YW BACKCAST™ 


Here's a peor back af hargmetric 
pressure preciptation leveis 
at tis tone a osete 


Enter your ZIP code at Yesterday ‘sWeather. com and get instant 
access to the precise temperature, barometric pressure, type of 


precipitation, and wind speed i in your local area exactly 24 hours 
ago, all with unprecedented 100 percent accuracy. Registered 
‘users can receive e-mail messages alerting them to storm watches, 
from the day before. Always reliable, the site is updated con- 
stantly by a team of licensed meteorologists whose jobs in tel- 

evision and radio “just didn’ t work 0 out.” 
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through distracting “content” 
to get to the best banner 


ae positively certain they 
have it right. Actually, they could 


i 


have it completely backward, — or pop-up—they’re all here 


| for your viewing pleasure at 
| | TheWeblsFun. com. Sort by Pretty 
Pop to It Colors, Words That Move, 
At last, a site that’s 100 per- Funny Jokes, Ads That Won’t 


Go Away No Matter How Many 


so don’t quote them on this. 


cent ads! No need to click 
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SCIENTIST: HUGH KRETSCHMER/SHARPEONLINE.COM 


ae You Close the Win- 
dow, and Monkeys. And don’ t 
miss the special section packed 
with the most detailed regis- 
tration forms available on the 
Web today—you'll spend hours 
learning fun facts about your- 
self and your buying habits! | 
Indulge in | 
X-treme Denial 
At XFL2002.com, get the latest 


i 


info on trades, training, cheer- 
leaders—everything youll need 
to make smart bets next sea- 
son. Through continuous up- 
dates by Vegas bookies, this 
site provides the latest odds 
on such questions as: Will the 
Chicago Enforcers maintain 
their record for lowest home 
attendance? Will the N.Y./N.J. | 
Hitmen finally choose a state? 


Which cheerleaders will be 


arrested for solicitation? 


Get iffy 

Relationship Advice 
Keep your marriage together 
with tips from the experts: Tom 
Cruise, Dennis Quaid, and 
Michael Jackson. Each star hus- 
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Stop Singing Tha 


Lou Bega 
Mambo No. 5 


(chorus) 
A little bit of Monica in my life 

A little bit of Erica by my side 

A little bit of Rita is all Ineed 

A little bit of Tina is what I see 

A little bit of Sandra in the sun 

A little bit of Mary all night long 

A little bit of Jessica here I am 

A little bit of you makes me your man 


Type i in the title or r most annoying lyric of the song that will not 
leave your brain. SongsinYourHead. com, operating on the theory 
of aversion, will locate and start playing that song over and over 
again to rid you of it. CEO Steven Phillips brags that 0.004 per- 
cent of users have been cured by his method (strangely, all of 


band maintains his own section 
of Married4Life.com, with an 
FAQ live chats, and instructional 
video clips about his particular 
area of expertise: Make Your 
Vows Meaningful With Scien- 
tology: Keep the Magic Alive De- 
spite Your Wife’s Burgeoning 
Crush on That Gladiator Guy; and 
Make Her Feel Loved Through 
Your Disturbingly Close Friend- 
ship With Elizabeth Taylor. 
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Monitor Your 

Own Labor 

Many pregnant women are 
interested i in Lamaze delivery 
but lack that integral compo- 


j 


nent: a committed Lamaze 
coach. With eLamazeCoach. com, 
single moms-to-be (or those 
with squeamish mates) can have 
A virtual labor coach with all 
the advantages and none of the 
disadvantages of a human part- 
ner. Visit as soon as you go into 
labor, input your rate of co 
tractions, and the site will give 
you real-time direction, such 
as “Take short, panting breaths” 
or “Feed yourself some ice chips 


now.” And eLamazeCoach 
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it Damn Song 


i 
i 


eae aaaialce 


them suffered from “Domo arigato, Mister Roboto”), while 86. 3 
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percent found that the song disappeared once they concentrated 
firmly on composing hate e- -mail to the site. | 
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Scramble Re; ally 


Anagram generators are addictive fun, but who has time to type 


Shor Words 


Most Popular 
Search Terms: 


in long phrases or names and sift through endless lists just to find 


abalone poop” or that “ snooze alarm” yields “Alas! No more Z’s 
Devotees of wordplay who are strapped for time (and who isn 2) 
will love the Biliteral Anagram Generator at BiliteralAnagrams. com, 
which works with words two letters long to give the anagram seeker 


and “if” ee a real ae | 

| | 

| 

provides support and encour-) 

agement during the pain of de- 

livery with instant messages 
¥ & 


such as “You're doing great! 


r m so proud of you!” 
Tap In to Your 
Keyboard's Future 
Wondering what the stars have 
in store for your keyboard? Visit 
AstroKeyboard. com to get a daily 
horoscope for that essential 
input device. Just enter the date, 
place, and time your keyboard 
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was manufactured and get a 
| quick reading for free or a long- 
term forecast for just $19.95. | 
You can also get tarot and 
numerology readings for your 
keyboard. Note: Horoscopes 
are not applicable for mice or 
PDAs. C’mon, get real! 


See How Much 
Cash You Wasted 


You’ ve bought your plane tick- 
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ets, and now you want to know 
how much cheaper they could 
have been had you booked 


sooner. Enter your airline and 
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out that ‘ Napoleon Bonaparte” can be rearranged into “Rent an 


compact, — browsed results i in seconds. Here's a sample: “i 
turns into “ni” (as in the Knights Who Say, of course!). Try “up” 


> 9%» 


ce 991 
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Satta nesses 
sees 


flight number, and the database 
at HindsightTravel.com will gen- 
lerate a list of prices you didn’t 
get oe with your Sucker Rat- 
ing™. Enter your credit card 
number for a list of items you 
recently charged that you could 
have paid for with the money 
you lost on your tickets. 
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Put Spam on the Shelf 


i 


‘You never know when you're 


going to want to read your old 
spam. Now you have a place to 
keep it—SpamWarehouse.com. 
The site gives you a free e-mail 


account to which you can for- 
ward your spam, filed appro- 
priately under Money- Making 
Opportunities, Money- Saving 
Opportunities, Dieting Oppor- 
tunities, Pornography Opportu- 
nities, or Herbal Supplement 
Opportunities. Thanks to en- 
cryption, only you will have ac- 


cess to your personal spam. = 
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The latest book from Modern Humorist 
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Imodernhumorist.coml i is Rough Draft: 


Pop Culture the Way It Almost Was. 
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Who Was Billiam: 


AeBPMONESHE rene sensor 


Billiam was a new breed of human. 
Call it Homo journalicus—a curious creation of the Internet Age 


that lives the majority of its life on the Web and interacts almost solely : 


with other members of its species. There are legions of them out there— 


people who use online services such as LiveJournal [livejournal.com] and 
DiaryLand [diaryland.coml to post the nitty-gritty details of their 
existence, tossing in everything from their fear of commitment to 
what they ate for breakfast. But none could do it like Billiam. 


MICHAEL COGLIANTRY/GETTY IMAGES 


BILLIAM? _ 


Billiam lived on LiveJournal, the kind of low-budget, for-the- ie 
of-it space that is the Net's pluralistic promise made manifest. Its code 
was cobbled together by a legion of distributed programmers who 
have rolled chatrooms, message boards, diaries, and blogs into one liv- 
ing, breathing, electric hive. If you're an LJer (as they call themselves) ; 
500,000 or so of your closest friends hang there 24/7. Within its walls 
you will find gossip, infighting, sex talk, hugs, and no small amount of 
whining about science teachers. The simple innovation of making every 
post in your Weblog (or blog) a topic for discussion means that LJ is end- 
lessly i interactive: Posts lead to discussions, which lead to subdiscussions, 
which people comment on in their journals, where the endless dissec- 
tion begins anew. The friendships, feuds, loyalties, and betrayals change 
so quickly and cascade through so many incarnations that you could eas- 
ily sympathize with someone about a caustic post in his journal only to 
trace the thread back and find that you left it there eae | 


PRIMO? 


ne: RIVAL 


THE PHILOSOPHER 


“do u think da pilsbury doh boy wuld 
scream if you ate him? he prolly 
would...but i bet he'd taste SOOO 
good. butter him up an chow down!" 


feral snimremcee ats ol oat ane ats Peas See 


But be warned: Stumble across one of its pages while at work, aad 
you may well find yourself, five hours later, knowing a great deal about 
JoeyJoey and how she’s cheating on her boyfriend TimmyThumbs 
with a hot Latin Casanova video store manager (who drives a Camaro 
and has a reputation for making great bouillabaisse), but precious lit- 
tle about the presentation you're giving tomorrow. As the site itself 
| encourages: “Let the world know the story of your 
life, as it happens. (Whether they want to or 
not!)” Beyond mere voyeuristic journal peeping, 
LJ is humanity on display in all its glory, confu- 
sion, angst, and banality. It is heroin for pro- 
crastinators, a black hole for your attention span. 

And for a brief, intense Net moment, it was 
home to Billiam and the chaos he created. | 


Calling Billiam’s journal, dubbed HardcoreBilliam. 
com, different is an understatement. For one, this 


“Billiam, he's what y'all call a 
‘poser. A punk with no game, no 
class, no talent. Just a pooh-butt 

| who thinks he’s hard. He ain't hard.” 


Se ee aaeee 


Hiei diarist didn’t seem to care about making or keeping ree 


es about oe i mind: “I don’t ce coat my vee at al 


Hespite (or perhaps because of ) his cavalier, id-centric eee Bil- 
liam had plenty of friends. It’s not clear that Billiam had a specific 
agenda i in mind or that he knew what he was doing. But whatever he 
was doing, it worked. Hardcore Billiam was the toast of LiveJournal, 
with thousands visiting each day to read his musings, many of them 
scatological, misogynist, or just plain nasty. 
But who was Billiam really? The pictures of him plastered all over 
his site weren't much help. Most were just crude Photoshop doo- 
dles—cut- and-paste jobs that transformed Billiam into a profes: 
sional wrestler, a chick magnet, or Britney’s hoochie-coochie man. 


Actually, the phrase “pictures of him” isn’t entirely accurate. Bil- 
liam never used any real photos of himself. A little digging reveals 


TOMORROW 
WENDY? 


THE FEMME FATALE 


“im nota nymphomaniac. ima 
pathological liar.” 


that the cocksure mug dominating Hardcore Billiam belongs to Josh 
Souza, a runner-up on the TV reality show Big Brother (Josh Souza 
Online [joshsouzaonline.coml apparently provided Billiam with immense 
amounts of raw material). Indeed, Billiam played with the concept of 
identity as if it were Silly Putty—you never knew when youd come to 
the bottom of his rabbit hole. A disclaimer on his site reads: : 
iknow da pichaz are of Josh Souza from Big Brother...everyone 
knows dat. You aint speshal cuz u figured it out. Pretty much 
evrything u read in here iz bullshit, an it don't got nuffin ta do 
with Josh Souza. So, eitha laff an enjoy, or move on. 
_ Women wanted to meet him. Scores sent pictures with his 
obliquely perverse trademark phrase (“Billiam, would you like some 
sausage?”) written across various body parts. His groupies eventu- 
ally organized themselves into a fan club of sorts called Billiam’s 
Bichaz. To meet demand, Billiam had to start up an altogether new 
journal just to handle questions about sex. And so “Ask Dr. Billiam” 
was born. LiveJournal, it seemed, had found its alpha male. : 


LEFT TO RIGHT: JOSH SOUZA: FREDERICK M. BROWN/NEWSCOM,; EDDIE McGEE: DAILY N 


Of course, Billiam failed to charm many. The women who sent 


him naked pictures were virtually impossible to age-verify—a fact 


that made even the notoriously libertarian creators of LiveJournal 


nervous (but didn’t stop them from giving him a free permanent 


account), And then there were the LJers who were just plain j jealous 


of the attention the community lavished on Billiam. 


One of his main detractors was a thuggish ex— New eke 


living i in Malibu who went by the handle Primo. His LJ page mainly 


focused on his phat ride (his car), his ice (jewelry), and his views 


on just how foolish you would have to be to mess with him. At least 


that s what his journal was about until he tangled with Billiam. There- 


after, it was pretty much about how dumb/soft/ugly/gay Billiam was. 


Typically though, Primo was more interested in Billiam than Billiam 


was in him. After slapping him around with some verbal jousts, Bil- 
liam left Primo to his ranting and went back to spreading his views 
on Lucky Charms, Willy Wonka, and freaky sex. 
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Was there a point to all this? 
It’s hard to say. Billiam’s jour- 


nal tended to reveal more 
about others than it did about 
him. For all his outrageous- 
ness, Billiam was actually 
something of a blank canvas. 
While most LJers are patho- 
logically exhibitionistic, he es- 


chewed tortured re-creations 


of his inner life, preferring to coast on pure personality, watching as oth- 
ers projected their own biases and judgments onto him. Where other 
LJers would note that they had Trix for breakfast, Billiam would use it 
as an excuse to give the people what they really wanted—more Billiam: 
fo some reason da kidz have oer dat Trix r only fo si an | 


| figrat shoe country do we live in where certain peepz can 
eat certain cereal cuz of their species?!?!7!. 
Amid the free-form, Ebonics-like jabbering, a few facts emerged, 


Billiam was the nephew of Barry Williams (who played Greg on 
The Brady Bunch). He was 25. He lived in Canada and hated it. He 
smoked Herculean amounts of marijuana. 


He also loved women, and he held a typically raunchy contest to 


determine which lucky one would get a free plane ticket to come 


meet him. The winner, by virtue of a stash of Webcam pics that 


would have put Danni Ashe to shame, was one ae ey 
a longtime fan who couldn’t wait to meet the man. : 
_ And this is where the mask began to slip, the hero began to falter 
After a tumultuous weekend at Club Billiam, TomorrowWendy returned 


home and posted a detailed description in her journal. For Billiam’s fans, 
it was all a little unfortunate—like meeting the real Bill and Ted and 


realizing they were more fun on DVD than they were to hang out with. 


Billiam was no slick player by any stretch of the imagination. 


In fact, the person TomorrowWendy met looked suspiciously like 
a loser with no job and nothing to do all day but get high and post 
on LiveJournal. Billiam’s “crib” was a dank basement filled with dirty 
laundry and pot smoke, TomorrowWendy reported. The beauty 
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DIARY LANDS: 
A PRIMER 


Want to let millions of strangers in on the intimate details of your sex 
life, homework, medicine cabinet, and 5 schedule? Want 


to read the intimate details of millions of strangers 


Whether you're a 


voyeur or an exhibitionist, the Web's journal sites will provide days-~ 
if not years~—of entertainment. Here are the cream of the crop. 


LIVEJOURNAL 
[livejournal.com!] 

An enormous, open-source and 
open-ended amoeba of refracted 
and intersected online lives. Cas- 
cade around the interconnected 
journals or set up your own for 
free and contribute to the beauti- 
ful mess. An optional fee ($5 for 
two months; $15 for six months; 
$25 for a year) gets you perks 
such as a livejournal.com e-mail 
address, a personalized domain, 
and full control over the coding 
of your pages. 


FREE OPEN DIARY 
freeopendiary.coml] 

Free Open Diary is a gratis service 
that carries ads. Its sister site, The 
Open Diary lopendiary.com, costs 
$20 for six months but has no 
advertising, includes tech support, 
and runs on faster servers. 


BLOG*SPOT [blogspot.com] 
Blogs and journals are different 
creatures~journals are primarily 
about their author; blogs tend to 


be about everything but. 
However, the tools for creating 
them are practically the same. 
One of the best is Blogger 
[blogger.com], a revolutionary 
piece of software that makes it 
possible for even the most 
computer-phobic to blog. And 
Blog Spot will host your Blogger- 
powered journal/blog for free. 


RANDOM ACCESS 
MEMORY 
lrandomaccessmemory.org] 
More an art project than a 
journaling site, its aim is to 
provide “a backup archive for 
your personal memories.” Its 
creators hope to see patterns 
emerge as more people use the 
system; they want to discover 

“what kinds of memories charac- 
terize certain years.” Example: 
"1978—October 23rd, the day 
my sister was born. | was eight 
at the time. | had to stand out in 
the corridor at the hospital while 
my mother was giving birth to 
her, | cried my eyes out.” 


of suspended disbelief is that it allows us to live vicariously through 


our heroes’ outrageous actions. This becomes tougher to do when 
you find out your hero still lives with his mom. 
Without going into the rest of the gory details, let’s just say things 
didn’t work out for Billiam and Wendy. Her posts sparked a he said/she 
said mess of epic proportions. Billiam claimed they slept together. To- 
morrowWendy said Billiam merely exposed himself to her and bluntly 
propositioned her (several times). Billiam said Tomorrow Wendy is 
certifiably crazy and a pathological liar (but that he found that sexy). 
TomorrowWendy said Billiam finds anything with a pulse sexy. Bil- 
liam then saw fit to post in his journal all the naked pictures shed sent 
him (something she'd expressly asked him not to do). 
The controversy eventually drowned beneath a tidal wave of 
spaced-out rants and dirty pictures. At the end of the year, Billiam 
announced he'd be going offline for a couple of weeks. He'd scraped 
together the cash for a trip to his favorite place on earth— Disney- 
land. For almost a full month leading up to the trip, readers of his 
journal heard no end of his excitement: 

diz shit iz da bomb!!! i lovz dizneyland so muchi!!! Luv iz fo mom- 

miez an puppy dawgz an dizneyland!!! 
_ That quote is from a post he wrote on January 3, the night before 
he left. It was to be his last. Billiam’s journal went dark until the 17th, 
when a post came across from his pal HardcoreScotti with a link to 
TomorrowWendy’s journal. There, fans read the news. Billiam was 
dead. Primo—yes, Primo, the thug from Malibu—had killed him. 
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_ TomorrowWendy reported in her journal that she and Billiam had 
met up in California (they were dating, she admitted; the fight had been 
a publicity stunt), and that while there, Billiam had also decided to see 


his old nemesis Primo to show he had no hard feelings. The rendezvous 


had turned ugly. Billiam couldn't resist taking Primo down a peg or 


two with some semi-playful verbal smacks. Primo took something the 
wrong way and stormed off. The next morning, he showed up at their 
motel with a gun and put five bullets into Billiam. “I remember feeling 
his body shudder as he coughed...his body trying to suck air into lungs 
that couldn't hold it. I remember his mouth moving as he tried to speak, 
but no words would come. Only blood.” He died in her arms, Tomor- 
rowWendy wrote, before the ambulance could arrive. 


A community this large and emotionally charged is inevietly 
going to be home to some unstable people. The kind of people who 
wouldn’t recognize a joke if it insulted them in their journal. Behind 
his monitor, Billiam was king, and none of his outrageous actions had 
consequences. Now the online had moved offline with its volatility 


sions ultimately proved that not only was this goofy, obnoxious, fun- 
loving Canadian pothead not who he said he was, he wasn’t anybody 
at all. A phantom. A digital hallucination. 


The man responsible was one Joe Humphrey, a strug- 
gling screenwriter living in Victoria, and aman who 
is about as un- Billiam as someone could be without 
turning into Orrin Hatch. Billiam was a fiction that 
somehow escaped Joe’s brain, landed on the Web, 
and promptly seduced a few hundred women. To- 
morrow Wendy? That was Joe, too. And Primo? Of 
course. Using photos of Big Brother contestants for 
Billiam and Primo (and an aspiring nudie model 
named Stormy as Tomorrow Wendy), an active imag- 
ination, and equal parts charm and obnoxiousness, 
Joe managed to create a minor Web celebrity out of 


whole cloth, along with a full cast of supporting char- 


acters. Think of it as a documentary within a real- 


and unpredictability dangerously intact—and the LJers were stunned, 


But not for long. 


PSYCH 101 


Billiam was dead, yes, but only insofar as he had existed in the 
first place. Which is to say, not at all. | 
_ The LiveJournal community was apprised of this salient fact bya a 
grudge- holding LJer named Visions, who was on a personal crusade 
to unmask the man. With the help of some IP address sleuthing, Vi- 


While e-mail hoaxes are a dime a dozen (has Bill Gates offered you 
a million dollars lately?), true Web site hoaxes are harder to pull 
off. The humorous or poorly executed ones are easy to spot, and 


the good ones are accepted as true. Here are some of our favorites. 


OUR FIRST TIME 

When two wide-eyed virgins 
announced they would have sex 
for the first time and that you 
could watch for $5, the Net com- 
munity went nuts. Before the 
event could transpire, however, 
the hoaxers were busted by 
their own partner, notorious 
online porn company Internet 
Entertainment Group (which was 
to provide video streaming and 
money collection services). See 
a mirror of the original site at 
imoviefund.com/ourfirsttimel. 


THE FINAL CURTAIN 
[finalcurtain.com] 

This site promoted a series of 
cemetery theme parks “where 
life can be immortalized with 
irreverence and humor rather 
than by the morbid display of 
funereal pomp,” setting “a 
new standard for the death- 
care industry.” Scores of 
newspapers, magazines, and 
TV and radio shows weighed 
in on the project before Final 
Curtain issued a press 
release revealing that it was 
the work of veteran media 
prankster Joey Skaggs 
[joeyskaggs.coml. 


KAYCEE NICOLE 

A 19-year-old leukemia victim 
from Kansas, Kaycee Nicole 
inspired mass outpourings of 
love and support as she detailed 
her heroic and inspiring battle 
with cancer in her online journal. 
After her death in May 2001, 
thousands of well-wishers ran 
into problems trying to send 
flowers and other tokens of grief 
to her family, and they began to 
get suspicious. Faced with 
mounting evidence, a cancer- 
free 40-year-old woman named 
Debbie Swenson admitted to 
writing Kaycee’s posts (along 
with those of Kaycee’s mother, 
“Debbie"). Read all about it at 
The End of the Whole Mess 
ivanderwoning.com/mess.shtmll. 


RON’S ANGELS 
lronsangels.coml 

How do you produce outcry from 
feminists, fertility specialists, and 
anti-elitists alike? Cater to the 
genetically choosy by auctioning 
off the eggs of supermodels for 
in vitro fertilization. Even The 
New York Times reported on the 
site, which supposedly received 
bids of up to $42,000 for an 
ovum with good bone structure. 


ity show within a movie. A movie where Peter Sellers plays all the parts. 
On the phone, Joe Humphrey is soft-spoken and thoughtful. He 
says Billiam began as a prank to tweak his LiveJournal pal HardcoreScotti. 


Scotti had been anonymously messing with Joe in Joe’s journal. Joe cre- 
ated Billiam to mess back. A little trash talk from Billiam was all it took 
to get Scotti interested. Soon the fur was flying, and Joe was hearing 


incredulous stories from his friend about this mysterious Billiam char- 
acter. Like any good fight, Scotti and Billiam’s fracas attracted some 
rubberneckers. By the time Joe let Scotti in on the joke, Billiam was 
getting cheered on by a large and unruly crowd—one that featured 


many nubile women. From there it was a simple matter of widening 


his sights a bit and pissing off the rest of the world. To quote Billiam: 
da funniest part iz dat ur gettin yo granny pantiez in a bunch 
over some shit dat a fictional character iz saying. everythin im 
doin iz an elaborate joke...a joke played on YOU...a joke played 
on peepz too stoopid to realize dat wot im doin izn't real. u think 
i CAN'T type normally? U think dat i write like diz because i 
think itz COOL or somethin? 


To quote Joe Humphrey: “I was basically trying to make a charac- 


ter that people would just hate automatically.” Perhaps, then, we should 


call Billiam’s species Homo journalicus chimericus. But then again, maybe 


we d all be more balanced people if we had an unedited alter ego. Says 


Joe: ‘ ‘Billiam can say whatever he wants to say and get away with it. 


T hat’s not something you can really do. Y’know, unless you're a jerk.” 


_ Billiam may never have existed in the conventional sense. But for 
his legions of followers, he did. In the process, he created a new kind 


of fame, and a new form of entertainment, one where the stars are 


completely accessible to the people, whether they actually exist or not. 


And Joe Humphrey? He hopes to get a movie deal out of his on- 


line adventure. For now he’s keeping things as schizophrenic as ever 


with his new project, Up Your Mind [upyourmind.coml, a collaborative 


site run by several of his different personalities, including such lumi- 
naries as TomorrowWendy, Darth Vader, and Christopher Walken. 
As for Billiam, though his time may be up, we all know that noth- 


ing ever really dies on the Web. Good night, sweet prince, and an- 
gels sing thee to thy rest, biznatch. Dat iz all. = 


AND YOU'LL COME BACK FOR MORE 


You can drain your budget on 
Or you can let the experts at elesting Labs 
in today's highly competitive marketplace—while you focus on your 


core business. 


Microsoft, AltaVista, Cisco, Intel, Apple, and over a hundred and fifty other 
for mission-critical testing, including stress/load, Web 
site, performance, QA, compatibility, usability, and custom tests. Find out why. 


Going it alone is yesterday's solution. . Make elesting Labs your 
partner for all your testing needs. 


Contact 


We test c.everything | So you don't have to 


You don't have to be a geek or a Gates to network your home at high speed— 
with or without wires. Here's how to make it all come together painlessly 


=, 


| CHEAP SPEED 
Wired Ethernet 


_ WIRELESS FLEXIBILITY 
| Wi-Fi (aka 802.11b) 


WIRELESS SPEED 
! Wi-Fi5 (aka 802.11a) 


PHONE LINE 
HomePNA (HPNA 2) 


Lees ra me ree ree ance ree re a er ee ee rc ee ne rs rns Maren re me 


POWERLINE 
HomePlug 


aa an eee Eee 


| THE OTHER WIRELESS 
HomeRF 2.0 


ee ao 


SHORT RANGE 
Bluetooth 


i 


[GEAR] 


CABLE/DSL ROUTER 
Use it to add secure Net access to all the 
PCs on your network (about $250). 
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Getting Started 


There are a half-dozen ways to turn your computers into a net- 
work. Once they're hooked up, you can access and share a single 
fast Internet connection, link Macs and PCs, transfer files, move 


Wired connections 
between PCs, note- 


books, Macs, and some 
audio gear. 


Industry-standard wire- 
less networking. It works, 
it's pretty fast, it's in your 
office and at Starbucks. 


Faster wireless network- 
ing. In theory, it's almost 
as fast as wired Ethernet. 


Wired network using 


your existing phone lines. 


Wired network using 
your existing power 
lines. It reaches every 
room in the house. 


Wireless networking, 
but not yet Wi-Fi com- 
patible. It works with 
some music devices. 


Wirelessly links cell 
phones, PDAs, note- 
books, printers, etc., 
for modest tasks. 


Speed: Blazing fast 
Range: Hundreds of feet 
Cost: $100 for two PCs 
($40 each additional) 


Speed: Fast 
Range: Midsize house 
Cost: $300 ($100) 


Speed: Fastest wireless 
Range: Midsize house 
Cost: $600 ($150) 


Speed: Similar to Wi-Fi 
Range: Whole house 


(as far as phone reaches) 
Cost: $125 ($65) 


Speed: Similar to Wi-Fi 
Range: Whole house 
Cost: $300 ($150) 


Speed: Similar to Wi-Fi 
Range: Whole house 
Cost: $200 ($100) 


Speed: Fairly slow 
Range: 30 feet 

Cost: Varies (see next 
column for specifics) 


» Wireless Notebook 


Network Card 


WIRELESS PC CARD 


The add-on for your notebook PC that 


gives it network access (about $130). 


music from your computer to your stereo, share calendars, and 
print from anywhere. If you’re not sure which way to go, your 
best bet is wireless Wi-Fi technology; it’s the easiest to install. 


One network adapter 
and one cable per com- 
puter; hub or switch 

to connect everything. 


One wireless network 
adapter per computer; 
wireless access point. 


One wireless network 
adapter per computer; 
wireless access point. 


One adapter per comput- 
er (internal, USB, or print- 
er port); access to phone 
line for each device. 


One adapter per comput- 
er with bulky wall plug. 
Optional: bridge to con- 
nect to Ethernet network. 


One adapter per 
computer. Optional: 
bridge to connect to 
Ethernet network. 


Any device that's 
Bluetooth-enabled. Or 
add a Bluetooth card 
for $100 per device. 


All those wires. Running 
them along baseboards 


looks tacky, and hiding 
wires in walls is costly. 


You must implement 
security or neighbors 
can snoop. Range and 
speed vary widely. 


Raha ss | 


It's incompatible with 
Wi-Fi; the coming high- 
speed 802.11g spec 
may win out instead. 


It works only on one 
phone line (i.e., won't 
jump to line 2); fewer 
vendors to choose from. 


It's affected by power 
line disturbances 

(e.g., runs slower when 
the dishwasher is on). 


Sr OE 


Its main selling point is 
that it's cheaper than 
Wi-Fi, but that won't be 
true for much longer. 


May conflict with Wi-Fi 
in notebooks. Many 
supportive companies, 
but few products. 


Most home networks consist of little more than paperback-size chunks of gray or white 
plastic located throughout the house. When they're wireless, you'll usually see antennas, too. 


WIRELESS ACCESS POINT 
The key gadget for adding PCs to your 
home network wirelessly (about $200). 


ROUTER, NETWORK CARD, AND ACCESS POINT: THOM O'CONNOR 


i Sharing Net Access... 


ILLUSTRATION: JACKELYN R. NAVARRO 


The right way, the safe way, the 
smart way to share Net ac- 
cess between all the comput- 
ers in your house is with a 
little black box that sits be- 
tween your computers and the 
Internet. It’s called a router or 
Internet gateway and shows a single identity 
to the outside world no matter how many 
PCs are hooked up to it. The router will 
also protect you from hackers with its built- 
in firewall. Because it doesn’t hurt to have 
a software firewall as well, install ZoneAlarm 
from Zone Labs [zonelabs.coml (a starter ver- 
sion is free; the full version costs $49.95) or 
Norton Internet Security 2002 ($69.95) 
from Symantec [symantec.com]. 
The kind of router you want is called 
a multiport router. You can connect more 
than one computer to it; this allows them 
to swap files with one another, as well as ac- 
cess the Net. Get at least a four-port router. 
This will keep you from needing to buy a 
hub or switch at a later date. 


If you're setting up a wireless network, 
your best bet is a four-port router/firewall 
that incorporates a wireless access point. 
One box lets you connect up to four 
Ethernet-wired PCs and as many wireless 
Ethernet PCs as you want, and keeps you 
hidden from hackers and the cable com- 
pany. Look for Agere Systems [agere.coml, 
Belkin [belkin.com], HP [hp.com], IBM libm.com], 
Linksys [linksys.com], Netgear [netgear.com], 
and 3Com [3com.coml. Prices among these 
vendors tend to fall within the same range. 

One routerless route to the Net is to 
plug your cable or DSL modem into a switch 
or hub. In this case, make sure every PC is 
running a software firewall. Another 
option is to connect a single Windows PC 
to the cable or DSL modem, turn on 
Internet Connection Sharing (a Windows 
option), and let the other computers 
connect through the first computer. This 
is also how you get to the Net if you're us- 
ing HomeP NA or HomePlug and only one 
computer has access to a modem. 


UT WAIT! 


FIVE REASONS NOT TO NETWORK 


IT’S EASY TO SHARE There are simpler ways 
to share files. CD-RW drives, Zip disks, and 
memory cards are uncomplicated ways to 
move files from computer to computer, and 
you end up with an archive, to boot. 


PRINTERS ARE CHEAP If you're network- 
ing simply to share a printer, ii may make more 
sense to just buy a second one. 


YOU'RE EXPOSED if you're Net-connected 
there’s often a back door, and somebody can 
tap in. This goes double for wireless networks. 


VIDEO LAGS BEHIND You really can't tie in 
your home theater yet, in part because Hol- 
lywood is throwing up roadblocks, fearing 
that the minute a network cable sprouts from 
your DVD player, you'll start a home business 
making bootlegs of Runaway Bride. 


iT CAN BE TOUGH Networks can be like 
old British sports cars—they're really cool, but 
something's always going wrong with them. 
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setup for your space. 


NET PLAN The beauty of home networking: One Net connection can pioranly reach every 
computer in your house. The challenge: designing the optima 


Cromene renee e nn eeee ere Se aaa cae amas rene tne nennes 


[A] STARTING POINT 

One computer serves as the 
hub. The main Net gateway 
and router are here. 


[B] NET ANYWHERE 
Going wireless? Put an 
adapter in your laptop 
and connect by the pool. 


[C] FUN AND GAMES 
It's relatively easy to pump 
music through your network. 
(Video is another story.) 


[D] BRIGHT IDEA 
Blend in some home 
automation gadgets to 
control your lighting. 


[E] ANOTHER CONNECTION 
Here in the bedroom, 
another PC shares the same 
single Net account. 


C'mon, please tell us you plan 

to use your new home net- 

work for more than just shar- 

ing printers and sending a 

fast Net connection around 

the house. We know for a 
fact that you want to have some fun along 
the way, too. The Interactive Digital Software 
Association lidsa.com] claims that 31 percent 
of the usage on a typical American home 
computer is for playing games, edging out 
e-mail as the most popular use of home 
computers. Since the family that plays to- 
gether stays together, letting the kids 
compete with one another (and you) across 
a home network makes good sense. You can 
keep them busy as well as keep them from 
bugging you about subscription-based on- 
line gaming communities. 

Ditching Solitaire and Minesweeper 
in favor of some shared mayhem is easy. 
Millions of action fanatics have indulged 
in a heated round of Half-Life: Counter-Strike 
[counterstrike.sierra.coml, but an even better 
game with which to test your new multiuser 
setup 1s Jedi Knight Il: Jedi Outcast [lucasarts.coml. 
This Star Wars—based 3-D shooter features 
seven head-to-head and cooperative game- 
play modes. (What? You've never heard of 
“Capture the Ysalamiri’?) As a twist, bud- 
ding Jedis can battle not just with high-tech 
weapons but also with an impressive collec- 
tion of nine mystical powers—including Force 
Push, Lightsaber Throw, and Force Heal. 


Make sure to get a steering wheel to 
play Sierra's NASCAR Racing 2002 
Season, which pits driver against 
driver as they scream around 23 actual 
tracks from Talladega to Daytona. 
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ames... 


Thrashers in the house can grind with 
the best-selling Tony Hawk's Pro Skater 3 
[activision.coml. Up to eight players can skate 
and talk trash through the virtual streets of 
Tokyo and L.A. in game modes including 
Trick Attack (whoever racks up the most 
trick points wins) and Control the Zone 
(two opposing teams compete to see who 
can unlock new boarding zones). And let’s 
not forget about magic, with popular role- 
playing games such as Diablo II [blizzard.com] 
and Dungeon Siege [dungeonsiege.coml. 

Sports fanatics should consider Tiger 
Woods PGA Tour 2002 and FIFA Soccer 
2002 from EA Sports [easports.coml, and 
NASCAR Racing 2002 Season from Sierra 
[sierra.com]. Turning left around a track for 
a few hours by yourself is okay, but it’s much 
more fun when you're screaming down the 
asphalt beside your friends (either on your 
home network or across the Net). Play as 
or against legendary NASCAR competi- 
tors such as Jeff Gordon or Dale Earnhardt 
Jr. on all 23 official NASCAR tracks. 

For those who prefer brains over brawn, 
there’s always Age of Empires II: The Age of 
Kings [microsoft.com/games/age2], a real- 
time historical strategy game. When you 
finish demolishing your spouse’s armies, 
log on and test your mettle against the 
rest of the world at MSN: Games [zone.com. 
Dozens of games at this site are free, while 
others offer free trials followed by daily 
or monthly fees. 


Say good-bye to Solitaire. Put your kids in front of their own computers and 
let them play one another. Use the Net to bring in worldwide competitors, too. 


Shred with up to seven friends as 

you skateboard around town with 
Activision's Tony Hawk's Pro Skater 3. 
The stair railings and parking garages 
of Tokyo and L.A. are at your mercy. 


Play 
against your pals—but with your own individual 
screen—when you network games. 


Microsoft's Age of Empires Il: The Age 
of Kings tests your military strategy 
skills as you lay siege to the castles and 
armies that stand in your way and give 
your online opponents a good lancing. 


TV COUPLE: TIM FLACH/GETTY IMAGES 


DANCING WOMAN: TIM FLACH/GETTY IMAGES 


Unless you live in a studio 

apartment or a dorm room, 

odds are that your computer 

and its thousands of MP3 

files aren't in the same room 

as your stereo system. A 
handful of products address this annoying 
digital-analog divide by linking your com- 
puter and your living room stereo. 

Digital music centers and stereo com- 
ponents with large 20GB or 40GB hard 
drives can store thousands of MP3s, stream 
Internet audio broadcasts, rip music from 
the built-in CD player, and copy or play 
files off your PC. Check out the HP de100c 
Digital Entertainment Center [hp.com], Com- 
paq iPaq Music Center [hp.com], and Lansonic 
DAS-750 [lansonic.coml (about $1,000 each), 
or SonicBlue’s RioCentral [riohome.coml] 
($1,500). Features on some but not all in- 
clude device control through your TV set 
or a remote, CD burning, and most im- 
portant for home networks, Ethernet and 
Internet connections (others use Home- 
PNA or included modems). 

If you just want to pull music off the 
computer and play it on the living room 
stereo or tune in to Internet audio, con- 


sider a device that beams songs from your 
PC to your sound system. Turtle Beach 
AudioTron Iturtlebeach.com] ($300) works 
with Ethernet or HomePNA wired con- 
nections, and the wireless Motorola Simplefi 
[motorola.com] ($379) works with HomeRF-. 
These two boxes sit next to the stereo and 
pump out digital music from a distance 
(Simplefi also requires a small adapter at 
the PC end of the setup). 

If your PC and stereo are in the same 
room, you can run a cable from one to the 
other, but the music quality may suffer, as 
computer electronics can degrade analog 
signals. You want to keep the signal digital 
until it’s out of the PC. Adapters are avail- 
able that plug into a USB port and de- 
liver a digital MP3 signal into the coaxial 
digital input on your stereo. Try Harman Kar- 
don’s DAL 150 EzLink [harmankardon.coml or 
the Onkyo SE-U55 [onkyousa.com] (both 
about $150). Later this year, you'll be able 
to buy audio receivers with built-in Ether- 
net adapters. That means if you string an 
Ethernet cable from your computer to the 
receiver, it will decode and automatically 
play your MP3s without any converter boxes 
in between. Now that’s progress. 


This wireless transmitter/receiver combo 


to a stereo system, where it plays through 
your speakers. $379 [motorola.com] 


sends music from a PC up to 150 feet 


Store and access 40GB of music (6,500 
songs) from one location. Burn custom CDs, 


and connect to your computer via USB. 
$1,500 [riohome.com] 


With only 20GB of music storage, it offers 
less capacity than its competitors but 
includes Internet radio via phone-line 
networking. $1,000 [hp.com] 


This 40GB model hooks up to your good 
speakers, to a TV or monitor, and to the Net 
via your home network. $999 [hp.com] 
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: Setting Up Home Security _ 


Setting up remote video sur- 
veillance of your house— 
once a balky chore for rocket 
scientists and other Ph.D.s— 


out your private part of the site. Xanboo, 
which offers an array of inexpensive wire- 
less sensors and cameras, does this especially 
well for $9.95 per month. 


is now a snap. You place 
video cameras—$50 to $500 
from D-Link [dlink.com], Logitech [logitech. 
com], Panasonic [panasonic.com], Probotics 
[probotics.com], Xanboo [xanboo.coml, or X10 
[www.x10.com]—anywhere you want. They 


link back to your PC, wired or wirelessly. 
From the PC, you can click to activate 
any camera or jump between them. Motion 
or heat sensors can trigger the camera and 
pop up the picture (and record it) if some- 
thing comes into view. If you're working from 


an upstairs home office, you immediately . 


know if it’s the FedEx guy or a Jehovah’s Wit- 
ness arriving on your front doorstep. 
When you're out of the house, the im- 
ages can follow you anywhere you have In- 
ternet access. Some cameras can broadcast 
continuously; for that you obviously need an 
always-on broadband Internet connection. 
Others broadcast only when a sensor—mo- 
tion, heat, water, doorbell, pressure mat— 
sets them off and activates the system. 
Most common is for the video to be sent 
to your surveillance provider’s Web site—a 
minute or two of video or a series of stills 
beginning when the sensor was triggered— 
while you're paged with a message to check 


TELL YOUR CELL Shades of James Bond: 
When 36 cellular phone service arrives later 
this year, you should be able to get some- 
what grainy surveillance video sent to your 
cell phone, too. it's possible now in Japan. 


ENCRYPT YOUR VIDEO Be careful with 
wireless cameras. The same signal they can 
send to you may be available to anyone else 
in range (100 feet or so). Make sure you go 
with a manufacturer that offers encryption for 
the video signal, and learn how to set it up. 


STAY INSIDE Most surveillance cameras 
won't survive being outdoors, though they 
should be okay under a covered porch. 


CHOOSE THE RIGHT CAMERA As a rule, the 
pricier the camera, the better the quality and 
the more extensive the features, including tilt, 
pan, and zoom. The best cameras deliver TV- 
quality images to your computer screen. 


GET HELP FROM ROBOCOP One camera, 
Spy-Cye from Probotics, prowls your house 
on wheels, but it's a bear to set up, and it 
doesn't like rug-to-wood-floor transitions. 
Warning: It might also freak out your dog. 


KEEP AN EYE ON IT 

Popular pan-and-tilt home security cameras 
from X10 come with software interfaces that 
let you control the movement of the camera 
from any computer in the house. When 

the doorbell rings, you'll know who's there. 


SHINE A LIGHT ON IT 

Did you just hear some mysterious rustling 

in the backyard? Make your own surveillance 
video. X10's wireless motion-detecting 
FloodCam ($130) will activate and begin 
sending images to your PC or VCR. 


ears, alerting you to all kinds of trouble and helping you take action before it gets worse. 


[SC FE N ES] With always-on broadband Net access, your network can become your virtual eyes and 


THE LEAK 


Uh-oh. You've sprung a leak at your 
country home. A wireless water sensor 
sends a message to an always-on 
Net-connected computer in the house. 
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THE ALERT 

You're alerted via e-mail, instant 
message, or cell phone. Do you have 
cameras installed? Take a look before 
you decide what action to take. 


THE FIX 

Call the plumber as fast as you can and 
watch as he arrives at the house. Unlock 
the door from where you sit to let him 
in to begin the repair work. 


ILLUSTRATIONS: JASON O'MALLEY/UNIT 


MORE VIDEO TIPS FROM SCOTT & ERIC™ 


‘Scene 1. 


What's best left on the cutting room floor? You're the director-You decide. 
And once you choose what goes or stays in your home video, 
Pinnacle Studio™ version 7 helps you make those edits with ease, 

S precision, and speed. And with a built-in library of music and 
| sounds, along with a stunning array of effects, titles, and transitions, 


Pinnacle Studio helps you tell your story your way. Then burn your home 


Available at: 


acturer’s rebate- 


Buy Pinnacle Studio version 7 and Pinnacle 
Express DVD/CD authoring software and 
we'll send you a check for $25 (we're out 

of singles). For details and more tips, 


jisit www.pinnaclesys.com/dance. 


movie masterpiece to CD or DVD with Pinnacle Express” : q 


Oh, and one more thing. At Pinnacle, we’ve won many 


And Pinnacle Studio just received PC Magazine Editor's 
So we've got you covered—whether you're looki a 


videos, or simply remove some “mistakes.” 


YRH SOSHITNR SEPAAT HEHE SEORET 


*Buy ANY Pinnacle Studio version 7 product AND any Pinnacle Express product between 2/15/02 and 4/30/02 and fill out our Pinnacle Express/Studio coupon available at www.pinnaclesys.com/dance. Return completed 
coupon, dated sales receipt, and the official UPC codes from the boxes of both products to the address on the coupon to receive your $25.00 rebate check. Rebate request must be postmarked no later than 5/31/02. 
Allow 6-8 weeks for delivery. ©2002 Pinnacle Systems, Inc. Pinnacle Systems is a registered trademark and Pinnacle Studio, Pinnacle Express and ‘More video tips from Scott & Eric’ are trademarks of Pinnacle Systems, 
Inc. All other trademarks are the property of their respective owners. 
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Once upon a time, be- 

fore the advent of elec- 

tricity, home automation 

had a different name: 

servants. Today you can 

have a Gosford Park all 
your own, starting at $25 (to click one light 
on and off from the next room) and rang- 
ing up to $100,000 (for control of home 
and garden lighting, drapes that close at 
dusk, and a Jacuzzi that fills and warms up 
as you approach the driveway). Added bonus: 
These servants don’t gossip. Yet. 

You can set up your home or apartment 
with a comfortable level of automation for 
well under $1,000. That’s the good news. 
The news you may not like quite as much 
is that the 800-pound gorilla of home au- 
tomation is X10 [www.x10.coml, the company 
you probably first heard of through its an- 
noying pop-up ads. (Its online store is just 
as garish.) Bear in mind that others, in- 
cluding Leviton [leviton.com], RadioShack.com, 
and Stanley [stanleyworks.coml, also sell X10 
devices (it’s a technological spec, not just a 
brand name). An X10 automation system 
works over your home’s power lines, send- 
ing a coded pulse that tells a device to turn 
on, turn off, or dim itself. 

Starter kits ($50) let you automate four 
or five lamps or appliances. You plug each 
lamp into a module that plugs into the wall 


An inexpensive kit such as X10's $50 
ActiveHome uses your existing power 
lines. Set up all your lights and 
appliances via a PC interface just once. 
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outlet. Then you can turn on, turn off, or 
dim the devices with a countertop control 
pad that plugs into a wall outlet, a walk- 
around wireless remote, an on-off timer that 
looks like a clock radio, or your PC. A key- 
chain remote even lets you turn on two sets 
of lights as you pull into the driveway. 


[TIPS] 


Most home 
automation devices can be wired into your 
security system. If the alarm sounds, outside 
lights can flash; if the fire alarm goes off, hall- 
way lighting turns on to help you get out. 


Never au- 
tomate a device that’s dangerous if it goes 
on and stays on inadvertently. Your coffeemaker 
may shut off after an hour; your space heater 
may not. You don't want to start a fire. 


i 
With X10 2-Way tech- | 
nology there's feedback that the light or ap- | 
pliance got your signal; with previous versions, 
you had to just send the command a couple 
of times and hope it worked. | 

| 
| 


Over its 25-year life, X10 
technology has become more reliable. If you 
know someone who had bad luck during the 
Bush years (the first Bush, that is), don't be put 
off. These days, options include controlling 
your home via telephone touch-tones. 


Even without a soup-to-nuts home network you can 
fulfill some of your couch-potato fantasies. 


All your appliances will turn on and off 
at the appropriate times without your 
having to lift a finger. A dawn and dusk 
feature syncs lighting to the sunset. 


NETWORKED 
@)\ 


As you make your way around the 
house attempting to add every elec- 
tronic gadget to your burgeoning net- 
work, eventually you'll get to your 
television set and wonder, “Hmm, 
what now? What can | connect here?” 


STAY TUNED The Internet delivers 
content, and the TV displays content, 
so the two should work together. 
They will at some point in the future, 
but not until a variety of technolog- 
ical and legal hurdles are overcome. 


SHARE SHOWS SonicBlue [sonicblue. 
com] has taken a leap with the Re- 
playTV 4000, a pricey digital video 
recorder that can connect to the Net 
via your home network, not only to 
download content but also to let you 
send your favorite episode of Alias 
to another Replay TV box located in 
your bedroom or, in theory, to a friend 
in another state. As you might imag- 
ine, that compelling feature has Hol- 
lywood copyright lawyers in a frenzy. 


TIVO AND THE NET The better-known 
TiVo [tivo.coml is also planning ahead 
for the connected homes of the near 
future. The newest iteration of the 
TiVo box, the $399 Series2, includes 
two USB ports, where you can attach 
either an Ethernet connector or a Wi- 
Fi access point to add the device to 
your home network. There's no com- 
pelling reason to do so today, but by 
the end of the year a TiVo partner- 
ship with RealNetworks will bring Net 
radio to your TV (for a price), where 
you'll access the tunes via the friendly 
TiVo interface. From there it's easy 
to imagine using your TV to play 
the MP3 files stored either on your 
PC or on the TiVo itself, and for view- 
ing your digital photo albums. 


VIDEO ON DEMAND Eventually 
you may see pay-per-view video on 
demand and other content from the 
Net on your TV. The challenge for TiVo 
and its partners: to keep the experi- 
ence simple enough and inexpensive 
enough to make it appealing to couch 
potatoes everywhere. 


ILLUSTRATIONS: JASON O'MALLEY/UNIT 


OTOSU Enhancing and sharing digital photos is easier than ever with Roxio’s PhotoSuite.’ Crop out images, 
el get rid of red eye, restore old photos, and then get creative with 360° panoramas and photo mosaics. 
You can even e-mail customized electronic albums and personalized greeting cards to friends and 
family. It’s easy with the best selling photo editing software in the world. PhotoSuite, from Roxio. 


PAPE PSE LOA Par ye OWS Fa ee rs, Mb ec Home 
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ORGANIZE PHOTOS ADD EFFECTS SHARE WITH FAMILY 


© 2002 Roxio, Inc. All rights reserved. Roxio, the Roxio logo and the Burning CD logo are trademarks of Roxio, Inc., which may be registered in some jurisdictions. PhotoSuite is a registered trademark of MGI Software Corp., 
a subsidiary of Roxio, Inc., in the United States and may be registered in some other jurisdictions. All other trademarks used are owned by their respective owners. 


MP3s? 


HARMAN MULTIMEDIA Video games? 
CHAMPAGNE SPECIAL Net radio? 
These slim, space-saving speakers The latest 


(with subwoofer) can deliver quality 
bass and virtual surround sound for 
online gamers. A cherry-wood finish 


multimedia 
sound systems 


is a nice touch, but will it go with your will make your 
beige PC or indigo Mac? Some re- 
tailers sell these for as low as $120. PC thunder 
| $170 [harman-multimedia.coml eres ae ear cs 
BLUEROOM MINIPOD 


Okay, the stylish Minipod, which looks 
like a mini Michelin tire man, is really 
a stereo speaker. But with the help of 
an amplifier/receiver, you can attach 
it to your home computer. And why 
not? It sounds—and looks—great. 

| $499 and up [blueroomstore.com] 
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The speakers that ship with most desk- 
top computers sound about as tinny as a toy 
kazoo. It doesn’t help that they're generally 


not much to look at, either. If you're finding 


your PC more and more at the center of 
your audio life—for MP3 files, CDs, DVDs, 
games, or streaming media content—a speaker 
upgrade can make all the difference. 
What you should look for in a multi- 
media sound system depends largely on what 
youre willing to spend. Speaker sets come 
in four sizes; the pieces can number two, 
three, five, or six. Two-piece sets consist of 
left and right satellite speakers (like the lame 
ones that came with your PC), while three- 
piece sets toss in a subwoofer (a bass booster 
that deepens the sound a bit). These setups 
typically cost from $10 to $70. Surfers with 
larger tax refund checks might consider a 
more elaborate five-piece 4.1-channel set. 
The term “4.1 channels” means that you get 


four satellite speakers and a subwoofer; 


The five-piece ATP 4 is made specif- 
ically for online gamers who crave 
realistic surround sound. The next 
time an opponent tries to tiptoe 
behind you with a fully loaded rocket 
launcher, you'll hear him coming. 
$150 [alteclansing.coml 


ALTEC LANSING ATP 4 ENHANCED — 


‘ALTEC LANSING ATP 4 ENHANCED: THOM O'CONNOR 


these setups approximate surround sound 
by putting two speakers behind you, and 
require a sound card. They'll typically run 
you $70 to $199. Top-of-the-line six- 
piece sets can play §.1-channel sound 
thanks to an additional center channel (a 
speaker that sits directly in front of you, 
under or above your monitor/TV). With 
the help of a sound card, this configura- 
tion delivers true surround sound; be pre- 
pared to pay upwards of $199. 

When shopping for a speaker system, 
consider the following factors: speaker 
size (will they fit on your shelf or desk?), 
style (do they match your impeccable 
taste?), and the presence or absence of a 
headphone jack. Also check out each sys- 
tem’s total output power, measured in 


watts. Low-end systems usually promise 


20 watts; midrange and high-end systems 
boast 40 watts and up. In general, the higher 
the wattage, the louder the speakers are 
able to play, and the better they sound. 

Ultimately, the best test of a set of speak- 
ers is to listen to them. After you've read 
our take on things and looked closely at the 
specs online, visit a retailer, bring a well- 
produced CD with a wide dynamic range, 
and crank it up. Try playing songs at vary- 
ing levels, as some speakers emit hiss at low 
and high volumes. Here are some of the 
best models for making music. 


elec 


“CAMBRIDGE SOUNDWORKS 
__ MEGAWORKS 510D_ Ree 


LTEC LANSING XA3021: THOM O'CONNOR 


A 


F 


Who knew five tiny speakers anda 
subwoofer could be so loud? This 
remarkable system could easily re- 
place any dorm room boom box or 
stereo setup, delivering enough 
oomph to blast MP3s in large rooms. 
$399 [cambridgesoundworks.coml 


scene eee 


all ita virtual speaker. Its suction cup 
attaches to almost any smooth, flat 
surface, turning it into a soundboard. 
The battery-powered, 4-inch-long 
gadget's mysterious “magnetostric- 
tion” technology literally lets you 


play music out of your windows or 
walls. It's perfect for laptop users 
logging in from the road as well as 
those with portable MP3 players 
who want to share the tunes. 

$50 [soundbug.biz] 


BENWIN LTs2 


Benwin is known for delivering at- 
tractive and inexpensive flat-panel 
speakers. The sound on this pair is 
just okay, but the form factor may 
make up for that, depending on your 
priorities. The speakers even hook 
up nicely to laptops. Surfers can save 
$30 by dumping the subwoofer, 
which isn't portable anyway. 

$80 [benwin.com] 
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_ ALTEC L/ LANSING XA3021_ 


~ The XA3021 is Altec Lansing's s most 

attractive system to date. These retro- 
looking speakers (with subwoofer) are 
designed for console gamers but can 
also be attached to most MP3, DVD, 
and CD players, as well as most TVs. 
$100 [alteclansing.com] 

| 


KLIPSCH PROMEDIA 5.1. 


Klipsch's THX-certified system n de- 
livers crisp 5.1-channel sound and 
room-thumping bass. It ships with 
a control tower that's easy to use for 
adjusting the volume on each speaker 
and plugging in headphones or MP3 
players. Amazing. Expensive. 

$399 [klipsch.coml 
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We're going to have to pay. 
I apologize for coming right out of the 


gate with the P word, but there’s just no 
use sugarcoating things anymore. Mis- 
takes were made; people got hurt. And 
banner ads, it turned out, were poor ter- 
rain on which to build our content and 
service providers’ houses. 

So let’s be adults about this. The Net's 
going to bring us a lot of wonderful things 
in the near future as broadband becomes 
the norm and streaming technology takes 
us closer to the fabled “convergence.” The 
Net just wants a little something for 
the effort, and frankly, I can’t blame it. 

After all, how much could it really cost? 

Let’s start with music. In my opin- 
ion, it’s still the closest thing the Net has 
to killer app content. (Well, except for 
porn, but I'll get to that later.) Despite 
and because of its potential, online mu- 
sic has been completely screwed up. It’s 
not so much that these services don't 
work; it’s that they all offer different con- 
cepts and different artists. As a result, 
you can’t just subscribe to one music serv- 
ice and be done with it. 


For $9.95 a month, Listen.com’s Rhap- 
sody gives me unlimited streams of quite 
a lot of music. I get almost all of the 
Clash and Lou Reed’s studio albums. 
But there are some huge holes. No Bob 
Dylan. No Stevie Wonder. None of the 
old Miles Davis Quintet albums (Cookin, 
Workin’, etc.). And no Elvis Costello. 
Make that gaping holes. Oh, and no down- 


loading or burning, either. 


12 months of this Dylan-less 
universe @ $9.95/month = 
$119.40 


Then there’s eMusic [emusic.coml, the 
onetime home of Elvis Costello. Alas, Elvis 
left the building some time ago. Still, ex- 
plore eMusic and you'll be pleasantly sur- 
prised: The $9.99 monthly fee will let you 
download 18 albums by Django Reinhardt 
and 20 by George Carlin, as well as the 
missing Miles. Sold (12 x $9.99 = $119.88). 

I head over to Pressplay [pressplay.coml, 
where I find my Dylan and my Stevie— 
and just one Elvis Costello album (his lat- 
est, which I had already bought). It’s this 
sort of thing that’s made cold-blooded pi- 
rates of us all—that and Pressplay’s range 
of stingy pricing plans. Given my musical 
appetite, I find myself forced into the plat- 
inum option at $24.95 per month ($299.40 
for the year). Well, blow me down, Jim Hawkins, 
it looks like me plunderin’ days arent over yet. 


$119.40 (Listen.com) + 
$119.88 (eMusic) + 
$299.40 (Pressplay) = $538.68 


But man cannot live on music alone. He 


also needs news. Since I live in New York, 
The New York Times on the Web [nytimes.com] 
is ano-brainer. The daily articles are free, 
but I'll have to cough up $19.95 for the 
archives if I need something older. Cross- 
words are another $19.95. There are vari- 
ous other bundles of articles I might also 
want—for $4.95, will I buy nine articles on 
9/11? Yes. On terrorism? Okay. Some “On 
Language” pieces by Bill Safire? I suppose. 
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To Fee or Not to Fee: The Cost of Content 


The Web’s free lunch is over, but are the new subscription services worth paying for? Y-Life 
whipped out the plastic and crunched the numbers. Here’s the lowdown. JEREMY CAPLAN 


THE BOTTOM 
LINE 


{ESS SG | CO! | SS LTS | AS NCS 


Chances are you 
can get by without 


SERVICE PRICE WHAT YOU GET FREE ALTERNATIVE 


Mail forwarding to 


; SMe any other e-mail HotPop , 
YAHOO! MAIL iy 2 toa account and POP3 [hotpop.com] pie Bboy ght 
[mail.yahoo.com] rah dae access so you can offers free mail aca 
10MB in-box: for a roomier in-box. 
$999/vear read your e-mail forwarding but Vou end sien cake 
ecto through MS Outlook also sends ads. 


e-mail by phone 


‘a or other programs. for $4.95/month. 
43) 
= 
A? If you're committed 
10MB of mail Yahoo! Mail offers to keeping your 
MSN: HOTMAIL t catia 4MB free (6MB for Hotmail account, 
[hotmail.com] $19.95/year or theres AB longtime customers); paying is worth 


considering; other- 
wise, try a service 
with less spam. 


Mail.com offers 


extra mail 


storage allotment. 10MB free. 


300 streams, 
30 downloads (in 


An expensive way 


Kazaa [kazaa. of legally renting 


PRESSPLAY Basic plan: WindowsMedia com] offers a (ques- sna sid Wie 
[pressplay.com] 9.95/month, or format). Roster tionably legal) pro- if haha aoa 
$119.40/year includes Aerosmith, | | gram for acquiring Y . 


your downloads 
self-destruct. 


Eminem, Michael free MP3s.* 


Jackson. 


Unlimited download- 
ing access to more 
than 200,000 
songs in MP3 
format. Artists 
include Bob Marley, 

Dave Brubeck. 


Audiogalaxy 
[audiogalaxy.com] 
also offers free 
(though also 
not quite legal) 

downloads.” 


Unlike Pressplay, 
eMusic lets you 
keep the files you 
download. 


$14.99/month 
(3-month min.), 
or $119.88/year 


EMUSIC 


[emusic.com] 


You can hear more 


Grokster 


$5.95/month Access to streams [grokster.com] and wapeinigrenitietas 
(classical only) of tunes by the likes Gnutella.com : 
LISTEN.COM or $9.95/month of Prince, Madonna, are popular Soe Bul you 
(everything) Neil Young. free (pirating) sick he online th 


alternatives.” 
access them. 


100 downloads 
(in Real format) and 
100 streams per 


MusicCity 
Morpheus 
[www.musiccity. 


Limited access to 
the music you 


eae race $9.95/month month. Artists com] is still free download and 
[real.coml include Britney (and you can guess to the artists in 


how the courts feel the catalog. 


Spears, Gorillaz, 
about it).* 


Jay-Z, Matchbox 20. 


A must-have for 
anyone who needs 
to keep up with 
the Journal, 
especially com- 
pared with the $175 
you'd pay fora 
print subscription. 


WSJ.COM: 
THE WALL STREET 
JOURNAL ONLINE 


[wsj.com] 


Some of the paper 
is available free 
on the site. 


Access to the full 
text of The Wall 
Street Journal. 


$59/vyear 


For eight cents a 
day, this high-quality 
publication is a 
good value if you 
enjoy Salon's 
sensibilities. At 
least 36,000 paid 
subscribers think so. 


Full access to 
articles; blocking 
of pop-up ads. 
Access to e-books, 
audio plays, 
erotic gallery. 


Read MSN: Slate 
[slate.com], 

a smart (and free) 

online magazine. 


$6/month, or 
$30/year 


SALON.COM 


An excellent 
example of 


Access to sports, 
entertainment, and 


$9.95/monthly Most of RealOne’s 
renone || fering” || acants, || “Stastne || caning pes 
SUPERPASS Subscription Pass) Cin OW. ra no free online one monthly . gets 
[real.coml eo ae alternatives. i caper siesta dix 


Channel, CNN, 
and more. 


wide range 
of good content. 


* . . . 
These are free alternatives to any one of the listed fee-based music programs. 
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Something called “Winter Desserts”? Uh, 
no thanks. Just the check, please. 


$921.83 + $19.95 + $29.99 = 
$971.77 


$15 CDs—on four different music services 
and still not getting everything I want. Sub- 
scribing to both the Times and WS] online 
might be excessive. Yahoo!’s $30 mail-for- 


$538.68 + $19.95 + $19.95 + 
(3x 4.95) = $593.43 


Entertainment, news, and e-mail are 
the biggies, but there are other fee-based| | warding service and $60 gaming program 
services I use. I just found a roommate] _|are just a lot of money. And I never really 
considered the wallet-slimming Weight- 
Watchers and Match memberships: Hey, 
I've got a girlfriend, and I’m not going on 
a diet until she starts calling me “Tubby J.” 

The other downside of the Net’s current 


offerings is the complexity of being sub- 


Offerings from other newspapers vary| _|at RoommateService.com, which runs $19.95 


widely. I often read the Chicago Tribune| |a month. I have a healthy online gaming 
habit, so that’s $59.95 per year for the Ya- 
hoo! Games All-Star Package (play in of- 


ficial tournaments, set up your own leagues, 


(I’m a big fan of Eric Zorn’s column), but 
the byzantine pricing of its archived con- 
tent peeves me. The $59 annual fee for 
The Wall Street Journal, on the other hand, 
is hard to pass up. After all, like many mag- 


no pop-up ads). Yahoo! Bill Pay costs me 
$4.95 per month (that’s $59.40 per year). 


scribed to so many disparate services. In this 


azine editors, I have an investment port- 
folio worth nearly $2,000 to think about. 


respect, RealOne would seem to be on the 


$971.77 + $19.95 
(RoommateService, one month) + 
$59.95 (Yahoo! Games) 


right track; its deluxe scheme delivers mu- 
sic, sports, and television entertainment. 


$593.43 + $59 = $652.43 That’s great, but bear in mind that a serv- 


+ ice that brings me “sports” (as RealOne 
Then, of course, there’s the trailblaz- $59.40 (Yahoo! Bill Pay) = does) is quite different from a service 
ing online magazine Salon.com, which I’ve S) 112507 that brings me the NCAA Men’s Basket- 


been reading for years, and which wants ball Tournament (as RealOne doesn’t). 


RealOne brings me “news,” but not Tom 


only $30 a year for its premium service. Finally, there’s the really personal stuff. 


Seems reasonable. So: Dating? New York’s a tough town, so} _ | Brokaw; “music,” but not Elvis Costello. 


$99.95 a year for Match.com doesn’t sound In the entertainment arena, my de- 


$652.43 + $30 = $682.43 so bad. Appearance? Better get to work| | mands are really quite simple: Give me 
everything. Warner Bros. CDs sit in the 


same bin with Sony discs at Sam Goody. 


if I’m going to live up to the description 
in my Match profile. At WeightWatchers. 


Thanks to ever-improving broadband, 


streaming video is now nearly watchable.|_|com, you pay a $59.95 sign-up fee that in-|_ | ABC and NBC manage to share my ca- 


My RealOne SuperPass Gold [real.com]| j|cludes three “free” months of member- 
($19.95 per month, $239.40 for the year) 
brings me TV content on the Net—the 
Golfer’s Outlook from Weather.com and 
informative video by such journalists as 
ABC’s Sam Donaldson and E! network’s 


Brooke Burke. I also get sports broadcast- 


ble box without punching each other out. 
ship dues; then it’s a surreal $44.90 per| | As the various media behemoths waste 


month thereafter ($464.05 for the year). 


time cutting inside deals in the battle for 


Compared with what I spend meeting} | total control of my desktop (which I can 
real women, the price of an Adult Check 
[adultcheck.com] ID ($19.95 every 90 days, 
$79.80 a year) is a drop in the bucket. 
So I'll take one of those, too. Oh, don’t 


give me that look—just bag it and put it 


promise them they'll never get), they need 
to realize that they're alienating customers 
whod rather simply buy nothing—or just 
steal everything—than ponder allegiances 


between corporate cartels. 


ing: the NBA playoffs and Major League 
Baseball. RealOne SuperPass Gold even 
brings me music downloads—but none by 


on my tab. Don't tell my mom, okay? We've said all along that we'd pay a 


Elvis Costello. Arr, shiver me timbers... reasonable fee for online services. Right 


$1,111.07 + $99.95 (Match) + 

$464.05 (WelghtWatchers) + 
$79.80 (Adult Check) = 

1 faa. G7 


now, there are some legitimate bargains 
(The Wall Street Journal, Salon, Adult Check, 
Yahoo! Bill Pay), but we're also beset on 
all sides by the unreasonably priced (Match, 
WeightWatchers) and the incomplete 
(the music sites). So I’m not going whole 


$682.43 + $239.40 (RealOne) = 
$921.83 


I’ve had my Hotmail account frozen 


There you have it—the full-service Net, 
for just $1,754.87 (plus ISP fees) a year. 
Reality check: I am not signed up for all 


these services, for the obvious reason that 


three times for surpassing my 2MB limit, 
so I suppose paying the yearly $19.95 hog yet; moderation is the key word for 
this phase of the fee-based Net. 

In other words, I’ll pay for services ren- 


dered, like a responsible adult, once the 


charge for the bigger in-box is in order. 
And last summer, when I went on va- 


cation, I used Yahoo! Mail’s then-free| | they cost too freakin’ much. Counting my 


subscription to RealOne, I'd be spending 
more than $750—that’s equivalent to 50 


forwarding feature—which will cost me 
a pretty $29.99 this year. 
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for-pay Internet does some growing up 
of its own. I look forward to that. @ 
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Hits for Flicks 


| Star-Spangled Vacations 
Plus: Fly a Kite, Go 
‘Camping, Hit the Beach, 


‘Visit Europe 
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Preventing Skin Cancer 


Plus: Heart Disease, 
‘Home Workouts = 
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Muhammad Ali was still called Cassius Clay when his trainer, Angelo Dundee, engi- 


EFS aS a ER TEN 


neered the famous Sports Illustrated photo of the then-unknown young boxer “training” 
underwater—a true publicity stunt, considering Clay did not even know how to swim. 
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But he lived up to the hype when he claimed the heavyweight championship from 
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besos 
i. 
ae 

i 


TS des RARE ELS AEN Fo SPIE Ree Ae | 


Sonny Liston in 1964. Relive such memorable moments at Classic Sports sites, page 77. 
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QVC: PETS-CENTER | 
Shopping mecca QVC teamed up 
with PetFoodDirect.com to offer 
more than 2,800 items for creatures 


Treat your pooch to a bone from the 
Doggie Deli or let Kitty get freaky 
with a little something from Crazy 
Catnip Toys. [pets-center.com] 
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FLASHCAN.COM 


The funky artwork here allows you 
to become the graphic designer. 
Choose a background and then 
add objects, characters, and text 
to create greeting cards. Or make 
animated shorts (with subtitles, 
fade-outs, and scrolling credits) _ 
from Flash clips. Post your gems to 
the gallery or send them off to im- 
press your pals. [flashcan.com] 


& »— 


ULIAULE 


AT'S HOT— AND COOL — ON THE WEB THIS MONTH 


FT.COM: FINANCIAL TIMES 
While 80 percent of the FT site re- 
mains free, the daily's online edi- 
tion has moved toward a fee-based 
model, adding several subscription- 
only columns and starting to charge 
for articles that are more than seven 


great and small. 
Look for high-end — 
rations by such | 
companies as Na- | 
ture’s Recipe, plus 


_ days old. Among other resources 
_ available, for a fee: a database of 
less costly brands | 18,000 companies in 55 countries, 
such as Purina. and articles from 500 sources dat- 
ing back five years. The site also 
plans to raise its presence on this 
__ side of the pond by beefing up the 
content in its U.S. edition. [ft.com] 
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PRINTASIA 


With digital cameras flying off the 
| shelves, do-it-yourself photo projects 
cut Kinko's out of the picture. This site 
aims to sell the Ilford brand of pa- 
__ per—already well-known in the pho- 
_ tography world—for at-home printing. 
Its handy guides and templates for 
creating your own cards, and the ex- 
cellent troubleshooting FAQ, make 
ita worthy stop. [printasiafun.com] 


selections as Monopoly Casino, MechWartior 3: Pirates Nc eur, 
Gangsters 2. To be even more hands-on, sign up to run your own game _ 
room at Yahoo! Games [games.yahoo.com] All-Star, where youcan — 
set up tournaments and chats ($795 per month ¢ or $5995 per = | 


CHAT ONLINE, OFFLINE Love your AOL Instant Masssacer 
Chats [aim.com/community/chats.adp]? Soon you'll be able to - 
log in on the go using a wireless-enabled cell phone. Also new: 
Nextel joins Sprint PCS, VoiceStream, and AT&T in providing cus- — 
tomers access to AIM and AOL mail from their wireless seth 
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ITALIENISCHEN 


STRASSEN 


Unwilling to lug heavy souvenirs around Europe, David 
Levine started gathering more lightweight keepsakes: old 
printed matter made for the tourist trade, such as hotel 
and travel brochures, ocean liner and airline timetables, auto 
road maps, luggage tags, advertising circulars, and other 
paper products. His collection accumulated in art binders 
until November, when he built Graphic Design from the 1920s 
and 1930s in Travel Ephemera [travelbrochuregraphics.coml. “The 
Internet is a great way to share what I have with other col- 
lectors and dealers, and explain what I want,” says Levine, 
who has posted 1,100 unique images, with about 2,000 left 
to go. The designs—mostly influenced by art deco, art nou- 
veau, Japanese woodblocks, and modernism—are categorized 
by country; Switzerland and Italy, in particular, are gems. 
Though his collection has real value, Levine curates the site 
purely for pleasure, not profit, and nothing on the site is for 
sale. “I have friends who are art designers, and I used to look 
to them for inspiration,” says the financial services VP, who’s 
become a card-carrying member of The Ephemera Society 
of America [ephemerasociety.org]. “Now they turn to me.” 


ee PASSPORT S TO THE PAST — 


! 
{ 
i 
? 
i 


So Mi ea eee a I ee NC ee ee ets SR ee ee 


a 
i 
i 
i 


CATNIP: THOM O'CONNOR; BROCHURE: COURTESY OF TRAVELBROCHUREGRAPHICS.COM 


BATMAN: ARCHIVE PHOTOS; SANDBOARDER: BEN WEAVER/GETTY IMAGES 
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_ WHAT'S COOKING? JULIA | 
_ CHILD'S KITCHEN AT THE 
_ SMITHSONIAN 


_ Long before the Food Network made Q S D I A 


celebrity chefs into household idols, 
~ Julia Child invited the nation into her 
_ Cambridge, Massachusetts, kitchen 


_ to learn about German potato mash- | around the globe shows why we 


ers, French cooking, and good knives. 
_ Listen to sound clips from the mas- 
| ter. [americanhistory.si.edu/kitchen] 


“THE MUSEUM OF HOAXES 


This online-only archive debunks a 
_ bevy of history's mysteries. Topics | 
in the post-1700 sections include the 
_ Shroud of Turin, the origin of the ex- 
pression hocus-pocus, the story of 
_ Princess Caraboo, and even the 
strange rise to fame of Grammy 
Award-winning poseurs Milli Vanilli. 
_ [museumofhoaxes.coml 


_ YIDDISH RADIO PROJECT 

_ Recently featured on NPR's All Things 
Considered, the sound archives at 
this site represent 1,000 discs that 
were recovered and restored from 
_ the 1930s and 1950s—the “golden 
age’ of Yiddish radio. Listen to scratchy 
song recordings and use the Yid-O- 
_ Matic English translator to convert 
_ the Yiddish sound files into English 
text. [yiddishradioproject.org] 


_ YESTERDAYLAND 


Remember your favorite Saturday 
morning cartoon? YesterdayLand does. 
_ It commemorates the TV, movies, 
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b *tishion; and music of the past seven 
_ decades— Batman to The Banana 
_ Splits. Take a look around: “Your child- 
hood is here.” [yesterdayland.coml 
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WORLD TV 


_ This series of links to broadcasts 


call it the World Wide Web. True, 
some stations stream only in the 
local language (anyone speak Azer- 
_ baijani?), some bandwidths are quite 
low, and links do go down. But it's 
still an awesome example of how 
the Net lets you peer into faraway 
places where cable can't take you. 
[torontowebsites.com/worldtv] 


NEWSAIC 


Trained in journalism and law, Stephen 
_ Lee catalogs information about civil 
and criminal trials. Also learn the le- 
gal issues behind such TV shows as 
The West Wing. [newsaic.coml] 
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ALL SPECIES FOUNDATION 
In September 2000, 40 scientists 
and professionals formed this non- 
profit consortium, which is deter- 
mined to catalog the entirety of the 
world's species by the year 2025. So 
far, scientists can account for about 
2 million species—with somewhere 
between 10 million and 100 million 
to go. Monitor the progress of the 
daunting task here. [all-species.org] 


DATABASE OF INDIVIDUAL 
PATIENT EXPERIENCES 


Doctors may provide treatment, but 
for people suffering through life- 
threatening diseases, the best sup- 
port often comes from relating to 
others with the same illness. DIPEx 
is a not-for-profit organization ded- 
icated to providing information from 
the patients’ perspective, particu- 
larly on cancer and hypertension. 
[www.dipex.org] 
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THRILL SEEKERS ON-SCREEN Some people like to spend 


their vacations sipping Singapore Slings on a chaise longue by 
the pool. If you're the type who likes to put a bit more oomph 
into your trips, visit AdventureTV [adventuretv.com]. With chan- 
nels titled Mountains, Jungle, Water, Desert, Snow, and Safaris, 
this collection of adventure films (some created by indepen- 
dent producers, some supplied by tour companies) highlights 
off-the-beaten-track excursions. In 3-24 minutes, the clips 
take viewers everywhere from sailing on Lake Titicaca to trekking 
(for 35 days!) in Pakistan to kayaking down Peru’s Cotahuasi 


River. Summertime snowboarding on sand dunes, anyone? 


FREE SATELLITE RADIO Several new satellite radio services 


promise crystal-clear music and talk to drivers as they crisscross 
the country. Subscriptions cost about $10 per month, but if you're 
sitting at a broadband-connected computer rather than behind 
the wheel, you can try out the services for free. Both Sirius Satel- 
lite Radio [siriusradio.com] and XM Satellite Radio [xmradio.com] 
offer Net streams. Although XM is easier to use, you're lim- 
ited to about three hours of recorded loops per genre. Sirius of- 
fers unlimited play, but you have to complete a free registration 
process and sign on with a password every time you visit. Either 
way, it’s a great chance to enjoy some commercial-free music— 


and to decide if you want it in your next car. | DON WILLMOTT 
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nS FOR FLICKS 


_ Abig dreamer helps find music for the movies Sterner 


The Internet has proven invaluable to filmmakers and musicians, 


ee te ee ming ammenities 


both established and aspiring. Now one savvy entrepreneur is com- 
bining the two. The brainchild of Luke Eddins, a musician turned 
marketing rep, Luke Hits [lukehits.com] connects unsigned bands 
with filmmakers looking for songs to use in their movies. Artists 
submit their material to Eddins: if he likes what he hears, he com- 
piles the songs onto CDs to market to production companies. 

“T call my mission a ‘Jerry Maguire statement, to convey my 
enthusiasm—and my emphasis on personal relationships,” Ed- 
dins explains. And though he launched Luke Hits just this past 
February, “there has already been an unbelievable, almost viral re- 


sponse from the bands,” he says. In keeping with the artist-friendly 
nature of the enterprise, the Luke Hits site offers jargon-free 
descriptions of how music licensing works, as well as links to use- 
ful industry resources, such as A&R tip sheets and insider news. 

Attracting hungry bands is just one side of the equation, of 
course. Whether film companies will actually snap up his artists’ 
tunes remains to be seen. A lot is riding on the first Luke Hits com- 
pilation CD, which will showcase the initial batch of songs he 
hopes to license out. But even before the CD’s May release, Ed- 


“I have been getting amazing feedback from people at music 
departments at almost every major production company—MTYV, 
Disney, Warner, Fox, Miramax, Dream Works, and lots more,” he 
reported at press time. To stoke producers’ interest, Eddins en- 
courages unknown artists to keep those hits coming: “I person- 


ally listen to every single demo I get in the mail.” BILGE EBIRI 


_ dins was characteristically optimistic about his venture’s success. 
1 
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DEBORAH HARRY 

July 1, 1945 

Still gorgeous at 57, the foremother 
of rap/punk/pop music is touring 
with the reunited Blondie [blondie. 
net]. Here, get updates and hear 
audio clips dating back to 1976. 
Find rare London pics of the band 
from 1979 at UnionCity: Deborah 
Harry & Blondie Tribute Site lwww. 
unioncity.force9.co.uk]. 

Also born July 1, a banner birth- 
day for blonde goddesses: the late 
Princess Diana. You can take a virtual 
tour of Di's family home at Althorp 
[www.althorp-house.co.uk]. 


DALAI LAMA 

July 6, 1935 

Under Chinese rule, the Dalai Lama's 
homeland officially bans events to 
mark the exiled leader's birthday. But 
you can pay tribute to this remark- 
able soul's existence—and access 
his teachings for training the mind— 
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TOUR DE FRANCE 


The most prestigious event in com- 
petitive cycling, the 89th Tour de 
France [letour.fr] winds its way 
around the Gallic countryside and 
to the Champs-Elysées in Paris, July 
6-28. Preview the 3,300-km route 
via Flash animation at the official 


at His Holiness the 14th Dalai Lama 
_ of Tibet [dalailama.coml. 
» Also born July 6, a banner birthday 
| for polar opposites: Sly Stallone. 
_ Surf into SylvesterStallone.com to 
get tips on training the bod. 


MICK JAGGER 
July 26, 1943 
The Midnight Rambler remains on 
the prowl at Mick [mickjagger.coml. 
_ “Bookmarks are the vapour trail left 
! by jaunts into cyberspace,” says 
| Jagger, whose site links to both 
13th-century sheet music and the 
currency converter at Yahoo! Finance. 
Listen to tracks and watch videos. 
> Take a Jumpin’ Jack Flash-back to 
_ ‘The Rolling Stones Beggars Ban- 
quet [beggarsbanquetonline.coml. 
>» Also born July 26, a banner birth- 
| day for sexy lips: Sandra Bullock, 
who is now starring in the film Divine 
Secrets of the Ya-Ya Sisterhood 
[yayasisterhood.coml. LINDA KELLY 


i 
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site, which posts daily reports and 
_ video clips of the race. 
> The entire event is aired live on 
_ OLN Adventure TV [olntv.coml. 
| Check the OLN site for broadcast 
_ schedules, live audiocasts, and com- 
mentary from individual riders. 
> The premier site for year-round 
coverage of the sport, CyclingNews. 
com, kicks into high gear for the 
main event with incisive on-the-scene 
reportage and meaty interviews. 


TOP RIDERS 
The third time's already been the 


charm for Lance Armstrong. Will he 
rack up win No. 4 this year? Track 
his superheroic training regimen at 
the official site, Lance Armstrong 


BAND: TOBI CORNEY/GETTY IMAGES; TOUR DE FRANCE: AP/WIDE WORLD PHOTOS 


BASEBALL CARDS: LIBRARY OF CONGRESS, PRINTS AND PHOTOGRAPHS DIVISION; TRUE: STEVE SHAW/CORBIS OUTLINE 


- On-line [lancearmstrong.coml, 


_ which provides links to the pedaler's _ 
fellow “Posties” on the United States _ 


~ Postal Service Pro Cycling Team. 


» Top-seeded rider Michele Bar- | 


| toli lwww.michelebartoli.com] has 


_ the slickest site we've seen. Order - 
_ a customized audio greeting from — 
_ the volatile Italian, or take a peek | 


| into his online diary. A tpi entry | 
| begins: “Today | am angry.” 

> CyclingNews.com: Rider Profiles | 
| [cyclingnews.com/riders/prosites. 


~ shtml] has links to official and fan 


| sites for hundreds of pro cyclists. 


_ LEGENDARY TEAMS 
 & PLAYERS 
| Need to find a real Casey at the bat, 


or the score of the one Notre Dame | 


| won for the Gipper? MSN: ESPN 


_ Classic [espn.com/classic] archives _ 
_ Classic Moments in sports, such as — 
_ the 1964 bout when an unknown | 


| named Cassius Clay snagged the 


| heavyweight title from Sonny — 


| Liston. Also access biographies from 
_ the cable TV series SportsCentury. 
> Sportseum.net, an Australia- 
| based hub, links to a slew of sites 


on specialty sports subjects, in- | 


~ cluding a history of Negro baseball _ 
| leagues and the International Bowl- 
_ ing Museum and Hall of Fame. 


> Drawing on five generations of | 
| publishing, SportingNews.com: The © 
_ Vault [sportingnews.com/archives] | 
| boasts the stats, historical articles, and | 


| scrapbook features to merit its name. 
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_ TRAINING & GEAR 

Whether you're a road-tested racer 
or a newcomer to the sport, Bicycling 
_ [bicycling.com] is a stellar online 
coach. Get free advice on dozens of 
training topics, or opt for customized 
coaching by phone and e-mail (starts 
at $79 per month). Looking to up- 
_ grade your wheels? Browse in-depth 
buying guides, or Ask the Stuff Junkie. 
* Search for local bike shops at 
_ Gearhead.com, where staff and 


_ members review more than 1,500 
products. Buy and sell used equip- 


ment at Gear Swap. CREE McCREE 


| CARDS & COLLECTIBLES 
_ Sports cards and memorabilia long 
| ago ceased to be the exclusive 
province of gum-chewing kids and 
- became a serious financial invest- 
_ ment. CardLinks [cardlinks.coml 
connects collectors with price guides, 
dealers, reference sites, and more. 
> NASCAR fan? SportscardsInter- 
national, Inc. [sportscardsintl.com] 
_ sells used-tire slices, as well as lim- 
| ited edition cards and action figures. 
& B&J Collectibles Online [b-j.com] 
specializes in celebrity and sports 
| paraphernalia, such as a no-hitter 
_ bat signed by 32 pitchers ($1,795). 
P Those who simply wish to look 
| and not touch (or file for bankruptcy) 
can browse the wonderful Baseball 
- Cards 1887-1914 [memory.loc. 
gov/ammem/bbhtmll, part of the 


i 
{ 


Library of Congress American Mem- 


_ ory Project. DONALD MILLER 
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FOOD FOR THOUGHT 


_ I'm supposed to feel on any given day. [googol.com/moonl 


‘To moviegoers, Rida True is ie 
remembered for her star turns in 
The Craft, Nowhere, and Half Baked; 
to TV viewers, it’s for her recurring 
roles on The Drew Carey Show and 
Once and Again. But she’s best known 
to her computer for being a con 
stant presence at the keyboard. Here, 
she reveals her favorite sites. 


AUDIOBOOKS.COM | love listening to audiobooks on my | | 
handheld, and I really dig the selection here. [audiobooks.coml 


FREE: ARTS Federal Resources for Educational Excellence 
(FREE) links to stockpiles of beautiful art—mostly big TIFF files, 
so they look great when you print them. [ed.gov/free/s-arts.htmll 


ENTROPY8ZUPER! The woman who does this great, crazy _ | 
site is really pushing the envelope of Web design with all the 
multimedia stuff, using it really well. [entropy8zuper.org] | 


MOON PHASES | use Googol all the time, but I especially | | 
like the phases of the moon with pictures. I like to knowhow 


E! ONLINE: TED CASABLANCA’S THE AWFUL TRUTH | 
Mock this one, I don’t care. I just love the Awful Truth! Love it, 
love it, love it! leonline.com/Gossip] | 
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si BRAND-NAME MUNCHIES 


Extra! Extra! From the launch of © 
the latest Heinz ketchup color to | 
the FBI's bust of a gang for rigging | 


a McDonald's game, get all the | 
breaking stories from Junk Food 
News [junkfoodnews.coml. 


The Junk Food Mecca [whpress.com/ 
meccal leads to the guilty pleasure 
of your choice, be it mainstream 


- (Taco Bell) or exotic (Yoshinoya). 
e Celebrate "72 Years of Golden Good- 
_ ness” at Planet Twinkie [twinkies. 


Venture beyond Frito-Lay pies at 


Kibo's Junk Food Reviews [kibo. | honors such icons as King Ding Dong. 


com/kibofood], where Rare Finds | 
from Chinatown include Strawberry — 
~ Roller Park Challenge. 

- Have a passion for purple? Or pink, 


Chee-tos and crunchy shrimp chips. | 
Would a pudding by any other 
name taste as sweet? Not if it's | 


called Spotted Dick, a British con- | 
fection rightfully dubbed one of | 


by The Shinola Awards [shinolas. 
coml. The No. 1 best? Velveeta. 


i 


com], where the Hostess Hall of Fame 


Visit the Game Galaxy to burn off 
fat (or at least steam) in the Extreme 


maybe? Vote for the next M&M's 
color at M&M's: Global Color Vote 
[mms.com/usl. Stick around to race 


the 10 worst-ever junk food names _ with the NASCAR team and get tips 


| for decadent treats such as M&M's 


| cheesecake. 


i 
i 


C.M. 
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___ STAR-SPANGLED VACATIONS 


(G6 Pourmh anc copia oo es 


Whether inspired by love of country or the desire to avoid air- 
port aggravation, great numbers of Americans will pile into the 
family car this summer to head for vacations within our shores. 
Excitement—and traffic—peak on the Fourth of July, when 
beaches and national parks fill to capacity and sunburned crowds 
savor parades, picnics, and pyrotechnic displays. 

Compiled by American University librarian James R. Heintze, 
the Fourth of July Celebrations Database [american.edu/heintze/fourth. 
htm] puts the events in historical context; a chronological accounting 
of What the Presidents Did on the holiday dates back to George 
Washington. There are also links to 2002 events nationwide. 

The new Independence Visitor Center lindependencevisitorcenter. 
coml is your gateway to Philadelphia, where the Liberty Bell is to be 
rung in unison with thousands of bells across the land. Washington 
DC Iwashington.org] is planning a July 4 trifecta: a parade, a Dec- 
laration of Independence reading, and evening fireworks. A beloved 
tradition, the Boston Pops [bostonpops.org] performs Tchaikovsky's 
1812 Overture with the rockets’ red glare over the Charles River. 

Search the National Historic Landmarks Program Database [tps. 
cr.nps.gov/nhll to find patriotic points of interest all along your jour- 
ney. At Colonial Williamsburg [history.org], yearlong celebrations 
mark the 75th anniversary of the living-history museum. 

Pressed for cash? See America [seeamerica.org], a new megasite 
promoting U.S. tourism, is sponsoring a sweepstakes. Enter by June 


30 and you could win a domestic trip. SUSAN BRESLOW SARDONE 
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WHERE TO BUY 


Whether you're teaching your kids 
how to launch an old-fashioned box 
kite or showing off your aerial skills 
with a four-line stunt model, check 
the selection at Gone With the 
Wind Kites Online [gwtw-kites. 
coml. Use the Find a Kite feature 
to search for fliers by skill level. 
The whimsical assortment at 
Coastal Kites [coastalkites.com] 
ranges from dragons and sharks 
to Pink Floyd, an inflatable flamingo 
with a wingspan of 12 feet. 

To make a bold statement, try one 
of the vivid patterns at Colors on 
the Wind [colors-wind.com]. 


BUILD YOUR OWN 


Assemble a kite by buying modu- 
lar parts from Cloud Catcher Kites 


PITCH YOUR TENT 


Looking for that perfect, pristine 
place to lay down stakes? America's 
national parks do their best to keep 
civilization at bay. ParkNet [nps. 
gov] can help you find the nature 
preserve that's right for you. 


>» Locate smaller state parks at 


Wildernet [wildernet.coml], where 
you can search by activity, including 
fishing and horseback riding. 

Campsites411.com lists amenities 
and contact information for thousands 
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[cloudcatcher.coml, which lets you 
mix and match various wing styles 
with a basic triangular base. 

> Kitebuilder.com offers dozens of 
plans, including fighter units for 
in-air combat and a Genki that can 
be outfitted with a camera. 


SPORT KITING 


Skim across the surf on a kiteboard 


or scoot across the ground on a kite 
_ buggy, both available from Cobra 
| Kites [cobrakite.coml. 

> Mullin Kites [www.mullinkites.co. 
| uk] stocks a variety of high-perfor- 
_ mance units for adventurous kiters, 
| including dual-line power foils. 

> To get details on competitions, 
workshops, and festivals, check in 
with The American Kitefliers Associ- 
ation [aka.kite.org]. | PETER McKIE 


of privately owned outdoor facilities. 
> L.L. Bean: Park Search [Ilbean. 
_ com/parksearch] connects you to 
| campsites around the globe. 


TRACK GREAT TRAILS 

Whether you prefer backpacking, hik- 
ing, or mountain biking, find the path 
to meet your needs at TrailLink.com. 
The site lists mileage and featured 
activities for hundreds of U.S. trails. 
> Thebackpacker.com offers ad- 
_ vice for beginners on everything 
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_ from tent maintenance to water fil- 
ters. The site also features trail guides, 
a message board, and photographs 
snapped by viewers along the way. 
> For more resources, browse the links 

at Peak to Peak [peaktopeak.netl. 


BUY OUTDOOR GEAR 


Plenty of stores hawk camping equip- 
ment on the Web, but how do you 


MOUNT RUSHMORE: DICK KITCHEN/CORBIS; CAMPER: STEPHANIE HAGER PHOTOGRAPHY/WORKBOOKSTOCK.COM 


re 


know which products to buy? GORP: 
All-in-One Gear Guides [gorp.com/ 
gorp/gear/gear_gui.htm] covers 
tents, hiking boots, cooking gear, 
sleeping bags, and much more. 


_ SEASIDE TOYS 


_ Most kids can lie on the beach for 
pe so long before they get bored. 
The catalog at 
_ 1Q Kids: Pool, © 
_ Water, & Beach 
| Toys liqkids.net/ | 
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pooltoys.htmll 
includes super- 


size flying disks 
as well as metal detectors. 


> Fun-Attic [funattic.coml] has a line 
of Fun Gripper balls, whose nonslip 
surfaces are ideal for wet environ- 
ments; a never-pop water balloon; 
and a front-weighted FlingSock, 
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| which you can catch by its long tail. 


-» Whyte'’s Web Ware [jgwhyte. 
_ com] sells discounted summer 
pinnate: You won't find photos | 
on the site, but you can find in- 
flatable pool rings for about $2, 


VACATION PACKAGES 

_ The days of making a grand tour of 
the continent may be long gone, but 
it's still possible to see the Old World 
in style. Grand European Tours 
oS eae com] features leisurely 
weeklong meanders in single lo- 
_ cales, as well as land-and-cruise 
_ packages, such as 13 days explor- 
ing Paris and the Seine for $2,400. 
> The European vacation guide at 
Travelwizard.com covers almost 
_ four dozen countries, from Albania 
to Wales. Use the online request 
_ form to plan your trip with one of 
the site's luxury travel specialists. 
> European Tours [europtours.com] 
__ arranges first-class and budget tours 
| and cruises, as well as day trips in 
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_ Western Europe, Greece, and Turkey. 


i 


Get specifications and real-world 
critiques for hundreds of products 
at OutdoorReview.com, which also 
helps you compare prices at vari- 
FRANK GREEN 
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ous stores. 


a glow-in-the-dark beach ball for 
| $1. 39, and swim fins for about $5. 


_ SAND SCULPTURE 
| Let your imagination run wild at Sand 
| _ Castle Central [sandcastlecentral. 
| com], which shovels up tips along 
| with tool descriptions and contest info. 
For a knockout sand-sculpting tu- 
torial, check the How | Do It section 


of Human Touch [sandhands.coml. 


WATER SPORTS 

Belly up to Turbo Surf [turboworld. 
com] to snag bodyboards ranging 
from $50 starters to state-of-the- 
art $300-plus graphite models. 
~Notch up the excitement with 
a kneeboard. Fogdog Sports 
_ [fogdog.coml provides excellent 
_ buying advice, along with an as- 
sortment of high-tech units. PM. 
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HOME RENTALS & SWAPS 
For those who prefer a private home 
to hotels, Holiday-rentals.com posts 
thousands of offerings from the own- 
ers of Swiss chalets, Highland cot- 
tages, and other European domiciles. 
» Tuscany Now [tuscanynow.coml] 
brokers private holiday rental prop- 
erties throughout Italy; submit an 


e-mail form to learn about homes 


that meet your needs. 

> Looking to exchange a week in 
your sunny Florida condominium 
for a stint in someone's lovely 
Parisian flat? Holi-Swaps.com 
connects transatlantic traders. 


TRAIN, FOOT & BIKE TOURS 


Take advantage of Europe's out- 
standing train systems at Rail Europe 
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TRAV EL PRO PAULINE FROMMER 


____Usefulsitesforfrequenifiiers .§§6.§= ._ 
| The former editor in chief of Frommer's [frommers.com], 
Pauline Frommer is an Arthur Frommer’ Budget Travel maga- 


7 
smug serps 


zine contributing editor and a Priceline.com 
adviser. She recommends that travelers learn 
to use Priceline to their advantage and book- 
mark several other handy sites: 
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~ PRICELINE.COM This site allows the 


airlines to mask their fares; you don’t know 


"obser ari tency 


which one you're flying until your bid is accepted and you've 
paid for your ticket. By ensuring the airlines’ privacy, it usually 
can offer lower rates than other discounters can. Check fares 
on other sites, then go to Priceline and name a price that is 20 
to 40 percent less. Usually you'll get that flight. [priceline.com] 


ONETRAVEL.COM The Rules of the Air feature lets con- 


sumers know their rights if their luggage is lost, if they get 
bumped, or if their flight is delayed. [onetravel.com] 


XE.COM: THE UNIVERSAL CURRENCY CONVERTER 


This useful tool for travelers going to other countries makes 
it easy to see rates and what you're going to pay. [xe.com/uccl 


THE BUDGET TRAVELLER'S GUIDE TO SLEEPING 
IN AIRPORTS For a laugh, this is one of my favorite travel 
sites. It’s a guide to which airports have seats with armrests, 
how to sneak into museums, how to find food, and a lot 


more. Very a [sleepinginairports.net] HEIDI LAFLECHE 
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[raileurope.com], where you can Journeys [distantjourneys.coml. 
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book the economical Eurailpass and 
charming specialty tours such as the 
Swiss Chocolate Train trip. 

>» Arrange walking tours, such as a 
| cross-country trek through England 
_ or an Alpine traverse, at Distant 


RENT A VILL 


> For cyclists, DuVine Adventures 
[duvine.coml features tours through- 
out France, including a wine-country 
honeymoon special. Or explore Italy's 
Tuscan coast, one of many bike trips 
at VBT [vbt.com]. DONALD MILLER 
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Mad dogs and Englishmen may go out in the midday sun, but fam- 
ily pets need as much protection from summer heat as the human 
members of your household (see “Beating the Heat,” next page). 

Shade and cool water are necessities, according to veterinarian 
Jennifer Prince of PetEducation.com, which offers information for 
caretakers of dogs, cats, fish, birds, ferrets, reptiles, and other 
small pets. Prince recommends exercising Fido in the early morn- 
ing or late evening, taking him swimming, and keeping him off 
hot asphalt (for the same reason you don’t like to walk on it in bare 
feet). For other suggestions, see American Kennel Club: 10 Hot Tips 
for a Cool Summer [akc.org/love/dah/candt/summertips.cfml. 

Cats may epitomize cool, but you still need to monitor their 
behavior. “In a house without air conditioning, keep an eye on 
them,” Prince advises. “Cats should not pant. If they do, they're 
overheated or stressed.” To alleviate the problem, put ice cubes in 
their water and turn on an oscillating fan if you don’t have AC. 

Planning a vacation with your pet? Rule one: “Know where 
you're going to stay,” Prince says. See Petswelcome.com for a data- 
base of pet-friendly hotels, inns, and campgrounds. During road- 
trip pit stops, make sure that pets are leashed or in kennels before 
you open the car door and that their name tags have current 
phone numbers. To learn more, search for travel at PetEducation. 
com, which archives dozens of useful articles. 

Ifyou can’t take your furry friends with you, consult The Humane 
Society of the United States: Pet Care [hsus.org/ace/12531]. The site 
offers advice on how to choose a boarding kennel or trustwor- 
thy sitter that your pet won't think is for the dogs. HEIDI LaFLECHE 
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WHAT TO DO 
So your old college buddy and his 


family accepted your invitation to | 
spend the weekend. Now how are 
you going to entertain them? Get up- 
dated listings for area attractions and 
special events at Digitalcity.com 
and Citysearch [citysearch.com]. 

If your guests are the outdoorsy 
type, request free guides to local 
flora and fauna from eNature.com. 
Or attract wildlife to your backyard 
by using the site's habitat planner. 

Stuck indoors with kids on a rainy 
day? Search iGrandparents.com 
for boredom-busting activities. 


WHAT TO SERVE 


Planning, preparing, and serving 
meals seems like less of a daunting 
task with great recipe ideas from 
Epicurious lepicurious.coml. 
Good news: You don't have to be 
an early riser to be the perfect host, 


thanks to All Recipes: Make-Ahead 
Morning Meals [allrecipes.com/ 
cb/kh/thanks/breakfastl. 


> Kids can be finicky eaters, but you 


can rise to the challenge with help 
from Disney Online: FamilyFun 
[family.go.com]. Search for week- 
end guests to get menu options 
that will please the pickiest palates. 


HOW TO BEHAVE 


Nothing can ruin a visit quicker than 
a faux pas. To make the weekend a 
pleasurable one, both sides of the 
equation should consult Etiquette 
International: Hospitable Hosts, 
Gracious Guests [etiquetteintl. 
_ com/articles/hostsguests.asp]. 


> Unsure how to behave in a given 


t 


situation? Better check with Wash- 
ingtonpost.com: Miss Manners 
[washingtonpost.com/wp-dyn/ 
style/columns/missmanners]. 
KALISTA SALE PARRISH 


BKIDS' ACTIVITIES 


BRAIN BUSTERS 


Sometimes it's not the long days 
that make summer seem endless, 
it's the kids’ inexhaustible energy. 
Sesame Street [sesameworkshop. 
org/sesamestreet] stimulates young 
minds with interactive games; 
even rowdy rugrats are likely to be 
charmed by Elmo's World, where 
you can decorate the Muppet's hat 
with pinwheels and dancing ducks. 

For older kids, Bonus.com offers 
Java-based arcade, strategy, and 


board games, plus the multiplayer _ 
Battlefield. Don't miss the challeng- 


ing Brain Drains at Funology.com. 


INDOOR PROJECTS 


What kid could resist a site with | 
sections such as Creepy Crafts, Icky | 


Experiments, and Revoltin’ Recipes? 
The Yuckiest Site on the Internet 


[yucky.coml] describes how to make 
shrunken heads, levitating table- 
tennis balls, and Brain Surgery Salad. 
> Got a budding Einstein? Kinetic 
City [kineticcity.com] features math, 
chemistry, physics, and other science 
stuff kids can do with household items. 
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Sains Mai Ginn? 


OUTDOOR PLAY 


Get the youngsters out of the house 
by enrolling them in a swimming 
class, a softball league, or another 
local diversion. Find programs by 
ZIP code at the Park and Commu- 


SEX & DATING 


Need proof that women aren't the 
only ones fixated on how to land 
and please a part- 
ner? The Dating & 
Love section at — 
AskMen.com ad- 
dresses such irk- 


arnt ene es rn eras mmr tar eshte 


some questions | 
as: Does she want 
you or is she just 
taunting you? 


> For counsel on everything from 
handling PMS freak-outs to impro- 
vising clever pickup lines, ask the 
Girl Next Door at Men's Health. 
com: Sex [menshealth.com/sex2/ 
girlnextdoor.shtmll. Then hit the 
site's This Dating Life forum. 
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HEALTH & FITNESS 

Hate those love handles? Join the 
Belly-Off club at Men's Health. 
> Whether it's building the abs, 
_ the arms, or your endurance, Men's 
Fitness [mensfitness.com] has the 
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| - CHILL THE AIR 
| Global warming or no, July guaran- 
| tees some scorchers. This year marks 
_ the centennial of Willis Carrier's mar- 
| velous invention: air conditioning. Get 
| guidelines for maximizing cooling ef- 
_ ficiency from the U.S. Department of 
| Energy at Why Buy Energy Efficient 
| Appliances? [www.eren.doe.gov/ 
| buildings/consumer_informationl. 
> For EPA-approved units that can 
| help reduce your utility bills, visit En- 
_ ergy Star: Room Air Conditioners 
| [energystar.gov/products/roomacl. 

Conserve even more with a dis- 
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nity Activities pages of Active.com. 
& Make plans to enjoy the great out- 
doors together using GORP: Fam- 
ily [gorp.com/gorp/eclectic/family. 
html], which features guided trips 
and weekend escapes. PETER McKIE 
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muscular know-how. It also offers a 
“libido diet" that claims you can eat 
your way to “better—or more—sex.” 
> Performance issues are tackled 
head-on at WebMD Health: Healthy 
Men [my.webmd.com/living_ 

~ better/himl, where experts discuss 
a spectrum of medical problems, 


from bum knees to depression. 
> For the really buff stuff, surf on 
over to Muscle & Fitness Online 
[muscleandfitness.com]. 


FASHION & LIFESTYLE 


Improve your dating odds by tweak- 
ing your look, with the able assis- 
tance of Esquire: Style [esquire. 
com/stylel], where an interactive 
profiler pegs you as a Rebel, a Mod, 
a Trust Funder, or an Urban Explorer. 
> Whether it's white-water rafting, 
camping, scuba diving, or mountain 
biking, guys just want to have fun. 
Equip yourself for any adventure at 
MensJournal.com, which reviews 
the latest gear. ANN FARMER 
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counted ceiling fan from Hunter Fans 
Outlet [hunterfansoutlet.coml, 
which provides installation instruc- 
tions and a lifetime warranty. 


Hats off to More Designs [morehats. 
com], which offers stylish headgear 
made from cotton, raffia, and other 
lightweight materials—along with 
waterproof toppers for those sud- 
den late-afternoon downpours. 

> Summer means sandals. Pegasus 

Footwear [pegasusshoes.com] 

has one of the best online selections. 


_ STAY COOL, HEAD TO TOE 
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> Find nutritious alternatives to 
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ECOMPLAINTS.COM; PLANETFEEDBACK Fecling slighted, 


shortchanged, scammed, or swindled? You're not alone. See 
_ what other consumers are fuming about and take action. Both 


los esr ps rer eServices 


sites list complaints by 
category and company 
and provide tools to post 
your gripes and write 
to the offending parties 


online. Click eCom- © | 
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plaints’ i-Scream to let | 
all within earshot know — 
you're mad as hell and 
not gonna take it any- | 
more! [ecomplaints.com]; | 
[planetfeedback.com] : 


me 
Ei 


_ CONSUMERAFFAIRS.COM Secking trends, editors ana- 


_ lyze gripes, which pour into the site. A directory organizes the 
_ best beefs, some of which are followed with wry advice: “Learn 
_ from others’ mistakes!” See the Rogues Gallery for the worst of- 
_ fenders and Consumer Resources for more help. The Good Guys 


section touts companies that get it right. [consumeraffairs.com] 


_ BETTER BUSINESS BUREAU Check outa company’s his- 
_ tory before you do business with it. If things have already | 
_ gone south, storm over to File a Complaint and learn what 
_ your local BBB can and can't do for you. [bbb.org] 


_ CUSTOMERS SUCK Complaining goes both ways. Horror 


stories from the front lines of customer service detail the an- 
tics of the rudest, grossest, dumbest consumers ever. Site motto: 


_ The customer is never right. [customerssuck.com] HLL. 
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Sturdy brands such as Birkenstock, 
Mephisto, and Clark's can keep you 
truckin' throughout the sultry season. 


When the temperature rises, there's 
nothing for rejuvenation like down- 
ing a frosty beverage. Check the recipes 
for refreshing coolers and tropical 
drinks made with and without alco- 
hol at Epicurious: Barring the Heat 
[epicurious.com/d_drinking/d05_ 
summer/summer_drinks.htmll. 
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com/features/healthydrinks.htmll. 
> So ya think a cold brew is the best 
| summer thirst slaker? Belly up to 
_ Realbeer.com to see What's New 
_ in Beer—or search the vast database. 


sugary commercial beverages at 


Fabulous Features [fabulousfoods. SUSAN BRESLOW SARDONE 
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_ PREVENTING SKIN CANCER 


ua Get the info youneedontheWeb ess 


More than 9,000 Americans are expected to die from skin can- 
cer this year. Better awareness about sun safety can prevent many 
such deaths, and the Web can be a valuable resource. 

“When you see a change in your skin and think, Could it be skin 
cancer? you can turn to the Internet immediately for informa- 
tion,” says Dr. Gisele Sarosy, a medical oncologist who helps 
manage the National Cancer Institute’s Cancer.gov. 

‘To learn what to look for during your monthly skin self-exams, 
compare the photos of common and abnormal moles found at the 
info-packed NCI site. (Warning to the squeamish: The images 
are helpful, but they are definitely not pretty.) Those looking for 
fast facts about prevention and early detection can get a good 
overview from the American Cancer Society [cancer.org]. 

Protecting yourself from sunburn is essential to avoiding skin 
cancer. To find out when solar rays can do the most damage, 
check your area’s Ultraviolet (UV) Index at USA Today: Weather 
[usatoday.com/weather/wuv.html. And before you buy sunscreen, 
consult The Skin Cancer Foundation [skincancer.org], which lists 
products, including sunglasses and sunscreens, that have met 
stringent criteria for safety and effectiveness. 

Although the Internet can be a great research tool, being well- 
informed isn’t enough, Sarosy says. “If you spot something sus- 
picious-looking,” she warns, “get it checked out right away.” 
To find a specialist in your area, go to the American Academy of 


Dermatology [aad.org]. CHRISTINE MANNING 
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WHERE TO START 


What warning signs herald a heart 
attack? What lifestyle changes can 
help prevent such emergencies? 
The American Heart Association 
[americanheart.org] is the go-to 
site for all aspects of cardiac health. 
Recently diagnosed patients will 
probably find the Heart Profilers fea- 
ture especially helpful; based on an 
in-depth questionnaire, it provides a 
free, personalized report that explains 
condition-specific treatment options. 
Long a trusted name in cardiology, 
the Cleveland Clinic has produced 
a jargon-free guide for WebMD 
Health: Heart Disease [my.webmd. 
com/condition_center/cvdl. 

The animated graphics in the Heart- 
Point Gallery [heartpoint.com/ 
gallery.htmll can demystify even the 
most complex cardiac procedures. 
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VIRTUAL TRAINERS 


Whether you've spent the past 
decade on the couch or the tread- 
mill, Gymamerica.com can design 
a regimen to meet your fitness level, 
complete with animated demos. Fees 
start at $6 per month; a 10-day free 
trial lets you determine whether vir- 
tual coaches are right for you. 
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Fill out the simple questionnaire at 
FitnessHeaven.com and the site will 
calculate your body mass index and 
provide sample meals and workout 
plans. Become a member for about 
$10 per month and, among other 
perks, you get access to the site's 
extensive medical encyclopedia. 


EXERCISE GEAR 


When money is no object, Gym 
Source [gymsource.com] can out- 
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NEW TREATMENTS 


| If you're looking for access to promis- 
| ing drugs before they hit the mar- 
| ketplace, CenterWatch [centerwatch. 
| com] can help. Its listings include 
_ hundreds of research studies for 
_ cardiovascular diseases. 

a For government-sponsored clini- 
cal trials, check the National Institutes 
of Health database at Search the 
Studies [clinicalstudies.info.nih.gov]. 


WELLNESS THERAPIES 


For a holistic approach to using “food 
as medicine” and tapping the heal- 
ing power of herbs, check in with al- 
ternative medicine icon DrWeil.com. 
> WebMD Health: Dean Omish M.D's 
Lifestyle Program [my.webmd.com/ 
medcast_channel_toc/3068] offers 
150 recipes from the heart-healthy 
diet pioneer. CREE McCREE 
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fit a home setup that rivals those of 
the Hollywood elite. 

> Want more bang for the buck? Try 
AAA Fitness Equipment Depot 
_ [aaafitnessequipment.coml. 

& For even better bargains on barely 
used stationary bikes, treadmills, 
and stair machines, head to eBay 
[ebay.com]. | —_—_CHRISTY EPSTEIN 
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ife’s CyberShop the Latest and Most Internet Savvy Products and Services 


Welcome to MarketLINK DIRECT, your cybershop. We have created this section for you find the latest and most Internet savvy products 
and services. Watch as our section grows showcasing products you need and want. Look for HOT sites, training, education and self- 
improvement products. The list is endless. Why search on the Net when you can shop right here in the back of your favorite magazine, 
Yahoo! Internet life. Look for just about anything you can or can’t find, in MarketLINK — DIRECT, the cybershop. 


Martin Kropf Aarron Woloff Kathy Rosa Osbourne Traill 
212-503- 5067 212-503-5112 212-503-4847 212-503-3284 


MARKETLINK SALES 1-877-267-2315 


Abacus America Inc. www.aplus.net 


ACCIS www.accis.edu 86 


America’s Media Marketing wwwW.ammclass.com 87 


CP Direct www.longitudecapsules.com 88 


Ei Printing www.checksforless.com 87 


European Connection www.yh.euroladies.com 87 


FatCow Web Hosting www.fatcow.com 87 


Hotel Reservation Network www.hoteldiscount.com 


Why do so many 
students choose 
ACCIS for their degree? 


FLEATIBILITY 


» Study at your own pace 
Enroll anytime 

» No classes to attend 
Affordable for everyone 

> VA eligible 

DANTES Affiliated 

New MIS degree 


Web Hosting 


‘3 = 
2-aplus.net 
, y a For a free catalogue 
4 8 call 1-800-767-2427 
State-of-the-art Webhosting or visit 


www.aplus.net www.dccis.edu 
Toll Free 877 A-PLUS-NET 


__ 877-275-8763 


Hmerican College 
of Computer 
§ Information Sciences 


BIRMINGHAM, AL 


ACCREDITED MEMBER DISTANCE EDUCATION AND TRAINING COUNCIL 
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AMERICA’S 


MEDIAMARKETING,, 


Cc ABLE T VW 1-800-647-7902 ks 


} Www.covemountain.com =} 
E Great Smoky Mtns. Gatlinburg & { 
F 
E 


= SS eee lS 


30 Day Trial 
Product Catalog 
1 Year Warranty j 


Pegion Forge TN. Luxury cabin; 
rentals fireplaces hot tubs views. 4 
2 Low rates 800-448-1440. 


(inc me i A kh oli Me tt cae li lt Tins 


OF INTEREST TO ALL 


P lechuologies ae CABLE TV. DESCRAMBLERS & Test Chips All 
aaraisde so ita as Meice Cock major brands, 30 day money back Guarantee. 
Cards Accepted, | |1 Year warranty, WSL Electronics 800-208-2638. 


800-554-2776 C.0.D.'s Accepted 
http: // www.arrowtek.com ADVERTISING SERVICES 


Visit our new Division at bigbangelectronics.com ADVERTISE IN OVER 21,000 NEWSPAPERS 
and magazines with one phone call! Call (407) 
909-1644 www.NationwideAdvertising.com 


PERSONALS 


TALK TO LOCAL PEOPLE NATIONWIDE! 
Ladies Call FREE! 1-800-496-CHAT Men call 
4-800-765-LIVE .69 p/m singles.com 


WORK AT HOME 


WOMEN IN TOUCH: Home Business Products for | 
Home & Family. www.womenintouch.net 
877-286-3160. 


MEDICAL HAIR 
| RESTORATION" 


Excellence in Hair Transplantation § 


Call Today to Receive your 
Free Video & Brochure 


1(866)402-HAIR 


Dr. Matt L. Leavitt, 
Founder & Medical Director 


35 Locations Nationwide 
Financing Availabie 
www.medicalhairrestoration.com 


Why pay full price for a hotel room? 


New York Orlando 
5995 | 39.95 
4995 | 2995 


on the places you want to stay! 


DIRECT 
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call 1-877-267-2315 today for Marketlink Direct advertising information 


» FAST turn-around, low-cost shipping 


» Software compatibility guaranteed! 
Quicken®/ Quickbooks® / MS Money® 
Peachtree® / Custom programs and many more! 


~"s = Your logo imprinted FREE 


13 check colors available in many styles 
eee Business stationery, all kinds of envelopes 
- fear & Deposit slips, carbonless manual forms 
000.245.5775 ; Software-ready laser invoices and statements 


Fax: 800.893.0177 Now offering toner/inkjet cartridges 


Email: info@checksforless.com 


The Excellence in Printing Company 


Beautiful, educated, sincere : 
ladies are rg Ngan Fy cr 
and marriage wit a ae 


: foreign men of all ages! 
Ae 28 - Teacher 


European Connections & Tours, Inc. Romance Tours 


(800) 334-7077 


World's Largest International Introduction Service & Telephone Introductions 


Tel: 770-458-0909 


www .yh.euroladies.com 
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Use Longitude 
And Win My 
Lamborghini Diablo! 


This Lamborghini has got me more 
women than I could handle. They just 
seem to flock to it. It is an incredible 
machine! 


My Lamborghini Diablo is the “SV” 
model, which is even quicker than the 
“VT” model. The “SV” blasts from 0 
to 60 in just 3.8 seconds and it’s still in 
first gear! Top speed is 200mph! 


I’m a car fanatic, so you be assured 
the car is in “mint” condition. It’s a 
1998 model with just 3000 miles on it. 
Not a scratch, ding, or dent. You could- 
n’t tell it from a brand-new one. 


My friends say that I’m crazy to give 
this Diablo away, but I think it’ll make 
a great promotion for Longitude- The 
penis enlargement capsule that I’ve 
created and many try to copy. 


Here’s how the “Win My 
Lamborghini” promotion works: 


This promotion is valid only to US 
Residents and you must be at least 18 
to participate. 


The car will be awarded to the man 
with the most drastic results using 
Longitude. Basically, whoever grows 
the most regardless of total size, wins 
my prized Lamborghini. 


Simply read my ad on the next 3 
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pages and order a risk-free bottle of 
Longitude. When the bottle arrives, fill 
out the entry form and take a few 
“Before” photos in an erect state. 


Keep taking Longitude until you are 
satisfied with your new growth, then 
stop. Take a few “After” photos, this 
time you'll be a lot larger. 


Then, simply drop the Before and 
After photos in the mail along with 
your entry form. All entries must be 
pyaeetlin no later than September, 30th, 


My group of judges will review the 
hundreds of thousands of entries and 
pick a winner. They’ll review the pho- 
tos for maximum growth percentages 
and they’ll make sure the photos 
haven’t been altered. So, no cheaters 
please. 


That’s it. If you’re the lucky winner, 
Ill remove my tags and personal 
belongings from the car, have it 
detailed, and shipped to your door at 
my cost. 


I'll also make sure to remove the g- 
string underwear I found last week 
underneath the passenger seat. 


There’s no additional fee to enter this 
contest, except for the price of the 
product. 


Longitude- The Original 
Penis Enlargement Capsule- 
We created it. We tested it. 
Others copy it. 


It doesn’t matter how long you take 
Longitude. Two, Three, Four months, 
or you can go until the September 30th 
deadline. It’s up to you. Just make sure 
your entry form gets to me no later 
than September 30th. And the winner 
is the man with the largest growth 
from start to finish- not who is simply 
the largest. 


The winner will be notified 2 weeks 
after the deadline, and then the car 
will get shipped on it’s way to your 
home. 


When the truck pulls up, he’ll unload 
the car, hand you the title and keys 
then take a quick snapshot of you and 
the car. Then the car is yours forever! 


Can you think of a better way to 
show women the “new you”? My 
Lamborghini will get you so many 
women, you won’t believe it! That car 
has landed me models, strippers, even 
a famous actress- seriously. 


This Diablo game me hundreds of 
opportunities to show women the 
results Longitude gave me. Now the 
car can be yours. 


The Ultimate Car, The Ultimate 
Product. Order Longitude risk-free on 
the next pees and who knows... you 


may be the new owner of my 
Lamborghini! Good Luck! 


say They’re 


UNHAPPY With 
The Size Of Their 
Lover’s Penis... 


67% of Women 


Muscles, Money, and 
Looks help, but women 
want a “bigger” man. 


The Average Penis Size Is Just 6 Inches... 
But Who Wants To Be “Just Average”? 


Herbal Science 
Breakthrough! 


World-Famous Pharmacist Creates 
Revolutionary Herbal Pill That Is 


Guaranteed To Increase Your Penis 

bize By 1.3 2 3 |. OF More In just 

a few short weeks! (with absolutely 
no adverse side-effects) 


Dear Fellow Man... 


What I’m about to tell you is absolutely true. 
If you believe me, you will be greatly rewarded for the 
rest of your life. If you don’t believe me... I’Il make it 


worth your while to change your mind. Let me explain. 


I’m the President of what I believe is, the most 
advanced Herbal Nutrition Company in the United 
States. Over the past few years, my company created 
some incredible, breakthrough products... but this one 
has been our most successful by far! 


Our latest and most controversial product is 
called Longitude and by simply taking 2 Longitude 


capsules every day... it will make your penis grow in 
both length and thickness by a whopping 26%. 


Sounds impossible? Of course it does... but 
96% of the men who try Longitude have great success, 
growing |”... 2”... 3”... and more. I myself gained 2 
1/8” in just 8 short weeks on Longitude. I am extreme- 
ly pleased with this product’s performance. 


I’m a single guy... so I do date quite often and 
let me tell you man-to-man... NOTHING, and I mean 
NOTHING beats the look on my lover’s face as she 
sees it for the first time... watching her gasp... almost 
in disbelief... with a slight look of fear in her eyes. I 
can’t describe how confident a bigger penis makes me 
feel! 


You Don’t Believe Me... Right? 


I don’t blame you for being skeptical of 
Longitude... hell, even when my research team told me 
they had finally got it right after 3 years of research 
and testing, I didn’t believe it. That’s why I tried 
Longitude personally. 


Let Me Explain How Longitude Works... [t’ll Help 
Convince You... 


Your penis has three chambers... 2 large ones 
on top which are your erectile tissue and one smaller 
one on the bottom which you urinate and ejaculate 


from. And... 
(next page please...) 
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When you get an erection, 
your brain releases a hormone 
which sends blood to your penis, 
filling your erectile tissue. The 
blood cavities in your erectile tissue 
fill to the maximum, giving you an 
erection. 


Week 1-3: 


Week 4-8: 


Week 9+: 


Now get this... the maxi- 
mum your erectile tissue can fill 
with blood creates the size your 
erect penis presently is. But here’s 
the breakthrough we’ve discov- 
ered... Your erectile tissue can be 
developed much larger and stronger 
than it is with our product 
Longitude. 


Simply put... your penis is 
EXTREMELY unfit and smaller 
than what it could be if your erec- 
tile tissue chambers were larger 
(holding more blood). Longitude 
will go to work on these chambers 
- increasing their size in both 
length and width... to hold more 
blood... getting you a few extra 
inches you wish you were born 
with. 


After just a few days on 
Longitude, you will start to see and 
feel much difference in the way 
your penis hangs and feels when 
erect. 


Longitude will also pro- 
mote increased sensitivity... getting 
you more “feelings” during inter- 
course, enabling you to achieve 
ROCK HARD erections ANY time 
you desire. 
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Here’s What You Can Expect To Happen Taking Longitude: 


Longitude will give you a 
more muscular look, surely stand- 
ing apart from other penis... A 
penis your lover will remember for 
the rest of her life! 


100% Natural & Safe Longitude 
Will: 


Your penis will experience greater and longer lasting 
erections and a noticeable increase in thickness. 


Your penis will have grown in length and will possess 
much more thickness in both- erect and flaccid states. 


Your penis will have taken on a new body, not just 
longer and thicker, but much harder and healthier. 


- Strengthen and harden your 
erections like a length of STEEL 
PIPE! 

- Develop your PC Muscle to form 
a truly “muscular” looking penis 
that will impress and arouse your 
lover. I guarantee they’ll brag to 
their friends. 

- Enlarge your penis 1-4” or more 
AT HOME, without vacuum 
pumps, weights, or surgery. 

- Intensify your orgasms. 

- Achieve more powerful thrusting 
ability. 

- Last as long as you want without 
drugs. 

- Achieve ROCK HARD erections 
any time you want... your lover 
won tt believe it! 

- Safely and Permanently enhance 
your penis size, strength, and abili- 
ty without expensive and danger- 
ous pumps, weights, drugs, or sur- 
gery. 

- And much, much more! 


When you feel you are at 
your peak performance level in 
penis size and mass... you'll have a 
new found confidence... knowing 
you can please any woman more 
than any other man could - no mat- 
ter how hard he tried! 


It’s pretty simple to under- 
stand... the size of your erectile tis- 
sue chambers is what limits your 
penis to the size it is now. 
Longitude painlessly makes these 
chambers longer and wider, holding 
more blood... making your penis 
several inches longer. 


90% Of Men Have A 6” Penis... 
That’s The Average Size 
Longitude is made for men that 
are NOT HAPPY WITH 
AVERAGE! 


You don’t want to make an 
average income... live in an aver- 
age home... drive an average car... 
why settle for an average penis... 
especially since it is inexpensive 
and safe to have some serious 
machinery between your legs. 


Try Longitude without risk... 
here’s how: 


A One-Month supply of 
Longitude (60 capsules) costs just 
$59.95 plus shipping. Get yourself 
a bottle right now by calling 1-800- 
518-3492 with your credit card, 24 
hours a day - 7 days a week. We'll 
rush you off a bottle of Longitude... 
try them as recommended- just 2 
easy-to-swallow capsules per day. 


You’re Guaranteed To See An 
Increase Of ONE FULL INCH 
in 30-Days 
Or You Pay NOTHING! 


If after trying Longitude 
for 30-days, you do not experience 
a FULL INCH in length and a 
noticeable increase in thickness, 
simply send the bottle back to us 
and we’ll refund 100% of your 
money - even the shipping fees 
you’ve incurred! No questions 
asked! 


How Can We Be So Generous? 


Easy- with a 96% success 


rate... we’re more than confident 
it'll work for you... with amazing 
results that almost defy belief! 
Think about it... standing in the 
mirror with a penis 1”... 2”... 3” 
larger... or more. That would be 
something, wouldn’t it? 


You bet it would. And with 
our 30-Day NO GROW-NO PAY 


guarantee, where we // even refund 


vour shipping cost... you have 
absolutely nothing to lose! 


I know you may still be 
skeptical... but all I want you to do 
is “try” Longitude... I won’t con- 
sider this purchase binding until 
after 30-days. Can it really work 
for you? You'll never know unless 
you give it a try. Look- pass up on 
this offer and 30-days from now, 
you'll simply be a month older 
with the same penis you have 
now... or you can be enjoying a 
new life as thousands of other men 
are... many inches longer. You 
decide. 


And by the way... 
Longitude will be discreetly billed 
to your credit card under CP 
DIRECT and it is shipped in a 
plain box, with only our return 
address on the label. 


Thank You, 


ot et 


Josh Bowens 

CP NUTRITIONALS DIRECT 
creators of Longitude 

Call 1-800-518-3492 to “try” 
Longitude risk-free for one month 


Px: In a recent survey conduct- 
ed by Durex Condoms, 67% of 
women said that they are unhappy 
with the size of their lover’s penis. 
Proof that size does matter! A larg- 
er penis has much more surface 


a day without this product until you 
reach your optimum length. Once 


you reach your optimum length in 
about 3 months, call us and we’ll 
stop sending automatic shipments. 
There is no minimum amount of 
bottles to buy and you can cancel 
shipments at any time. And if you 
take us up on our 30-day money 
back guarantee, your credit card 
will never be billed again. 


area and is capable of stimulating 
more nerve endings, providing 
more pleasure for you and your 
partner. A man endowed with a 7” 
or 8” penis is simply better 
“equipped” than a man with a 5” 
or 6” penis. Would you rather have 
more than enough to get the job 
done... or fall short. It’s totally up 
to you. 


PPS: _ A special bonus if you are 
one of the first 250 men to try 
Longitude risk-free... You'll receive 
FREE membership into our 
Preferred Customer Club where 
you'll receive a $20 discount off 
every future bottle of Longitude. In 
addition, so you do not go a day 
without our capsules, you'll auto- 
matically receive a new 30-day 
supply every month and we’ll bill 
you just $39.95, plus shipping - 
that’s $20 OFF the retail price. 
Trust me- after a week on 


Longitude you will not want to live 


PPPS: This breakthrough product 
will make your penis grow, and 
grow until you decide it’s the per- 
fect size. When it reaches it’s opti- 
mum size, stop taking Longitude. 
You do not have to take Longitude 
ever again- the results are perma- 
nent. Most users stop taking 
Longitude once they reached 8” to 
9” (about 12 weeks). It is not 
advised to go past the 9” limit for 
the simple fact that you'll be too 


big for many women. 


Here’s Some Of The Most Common 
Questions New Users Have: 


What Is Longitude? 


Longitude is a 100% safe and natural formula that is guaranteed to increase penis size 
by an average of 26%. 

How Does Longitude Work? 

Longitude permanently enlarges your two erectile tissue chambers in your penis to hold 
more blood during an erection... thus, making your penis much, much larger in size. 

Are Their Any Negative Side-Effects? 

Absolutely zero. A positive side-effect is that you'll be more sensitive, enjoying intercourse 
more. 


How Do | Take Longitude? 


Simply take 2 easy to swallow capsules every day. 

How Long Can | Expect My Penis To Get? 

Measure yourself during full erection and add 26% - that is the average size increase. 
Longitude will continue to work the longer you use it. 


How Long Will It Take To Work? 


Longitude will start working instantly, making your penis thicker and erect more often. 
Length growth starts a few weeks later and the total process usually takes 12 weeks. 


How Long Should | Take Longitude? 


Take it until you get to 8” or 9”. After you get to this size, we advise you stop taking it. Any 
longer of a penis would be too large for most women to handle. 


What Are The Ingredients of Longitude? 


Longitude is a proprietary blend of the following 100% safe and natural ingredients: Zinc, 
300 Yohimbe, Maca, Catuaba, Muira Pauma, Oyster Meat, L-Arginne, Oat Straw, Nettle 
Leaf, Cayenne, Pumpkin Seed, Sarsaparilla, Orchic Substance, Licorice Root, 
Astragalus, Tribulus, Boron, and Ginseng. 


To “try” Longitude risk-free for an entire 30-days, call 
TOLL-FREE 1-800-518-3492 (anytime 24 hours a day) 
or... Go to www.longitudecapsules.com to order online 
and to view some DRAMATIC before and after photos!!! 
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CLIFFORD'S CAT HATS 


OUR ABILITY AS HUMANS TO HUMILIATE OTHER 
species is unparalleled. We have devised 
many ways of showing them who's boss, 
from squirting cosmetics in their eyes to 
eating them. But the best way to put an an- 
imal in its place is to make it wear a silly 
hat. So pick up a pair of pink bunny ears 
for your cat today! At just $14.99 plus ship- 
ping, what other product provides so much 
degradation for so little money? [jamiewhite. 
com/html/clifford_s_cat_hats.htmll 


Seriously, do these pants 
make my butt look fat? 
BY SCOTT ALEXANDER 


THE KILLER JAPANESE 
SEIZURE ROBOTS! 


DO NOT RESIST THE SEIZURE ROBOTS. DO NOT 
taunt the Seizure Robots. Do not bring up the 
Seizure Robots’ garish fashion sense. Do not 
remind the Seizure Robots of their nasty run- 
in with Voltron last year. Do not look away from 
the Seizure Robots’ flashing lights. Do not point 
out the Seizure Robots’ superfluous horns. Do 
not follow this link unless having your brain 
melted sounds like fun. [seizurerobots.com] 


CASTFETISH.COM 


TRADITIONAL BONDAGE IS FINE AND DANDY 
if you don't mind staying in the house. 
But if you want to be restrained on the go, 
consider a fetish for casts. They may slow 
you down a tad, but their sexiness more 
than makes up for it. Once you've acquired 
a taste for plaster, Castfetish will provide 
you with all the boo-boo-enhanced beau- 
ties you can handle. (Warning: This is an 
adult-oriented site, though you won't see 
any nudity without paying.) [castfetish.coml] 


SURVIVOR SUCKS 


WHO CARES ABOUT YOUNG, BUFF EGOMANIACS STRUGGLING FOR SURVIVAL IN THE 
tropics? We'd much rather watch sagging retirees duke it out in a dismal British seaside 
resort. The “harsh yet still charmless” terrain of Canvey Island provides ample challenge 
with its roaming pet dogs, hovering seagulls, and fiendish immunity challenges (one in- 
volved a sadistic combination of walking, talking, moaning, and reminiscing; another forced 
them to not talk about bowel movements). While all the contestants seem on the verge 
of death, amazingly enough, one will survive to take the prize. [survivor-sucks.co.uk] 


HOOKED ON A FEELING 


AS IF HE HADN'T DONE ENOUGH DAMAGE TO THE CULTURAL LANDSCAPE WITH 
his profoundly disturbing work on Knight Rider and Baywatch, David Has- 
selhoff has also cultivated a successful singing career in Germany. Up until 
now, this contagion has been safely quarantined abroad. But the Internet now 
threatens to unleash this obnoxious infestation on us here in the civilized 
world, in the form of the video for Hasselhoff's cover of this ‘60s feel-good 
classic. You can't outrun it; your only hope is to face it head on. Be warned: 
Those who survive its ravages often wish they hadn't. [www.hellonetwork. 


com/demo/toysclub/video.asp?speed=hook300] 
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ALL IT TAKES TO MAKE A SMILE ARE 


13 MUSCLES AND honoungagnjyes 


ESCAPE 


New Midnight Appearance Package 
16” Black-Accented Aluminum Wheels 
Premium Leather-Trimmed Seats 

201 Horsepower Duratec V6 Engine 
MACH® MP3 Music System 


www.fordvehicles.com 


C1] 24 issues (2 years) $29.97. Save 69% 
[1] 12 issues (1 year) $19.97. Save 58% 


Name : (please print) 
phase 

City/State/Zip 

E-mail 


(| Payment enclosed. ( Bill me later. 


Annual newsstand price $47.88. Non-U.S. add US$16 per year; Canadian GST included. 
FREE Software will be shipped upon payment. Allow 3-6 weeks for delivery. 
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Visit us on the Web — 
http://www.yil.com 
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